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“UPSTAIRS  AND  DOWN” 

The  local  merchant  knows  where  he  gets  his  best  results — so  the 
wise  national  advertiser  and  space  buyer  will  consider  well  where 
— and  whether  for  “Upstairs”  or  “Down” — the  local  merchant 
invests  the  largest  amount  of  his  advertising  appropriation. 

Marshall  Field  &  Co.  used  the  following  amount  (in  agate  lines)  of  ad¬ 
vertising  in  the  seven  Chicago  papers  for  the  first  six  months  of  1917. 


TRIBUNE  -  -  - 

Upttaira 

173,074 

Batmment 

News  -  -  - 

83,467 

67,930 

Herald  -  -  -  - 

146,791 

606 

American  -  -  -  - 

59,042 

75,560 

Journal  ... 

63,503 

67,699 

Post . 

65,182 

Examiner  ... 

37,606 

17,108 

Note. — All  Marshall  Field  &  Co.  advertising  is  confined  to  daily  issues;  they  use  no 
Sunday  newspapers. 

The  Chicago  Tribune  was  first  in  volume  of  advertising  given 
Chicago  papers  by  this  well  known  Chicago  store,  and  carried 
more  “Upstairs”  advertising  than  any  two  evening  papers  com- 
hined.  Is  your  nationally  advertised  product  exhibited  “Up¬ 
stairs”  or  “Down”?  If  it  is  exhibited  “Upstairs”  th^  paper  to  use 
for  advertising  it  to  Chicago  families  is 

'dxihuvie 

The  World’s  Greatest  Newspaper 


(Tr«de-mark  Registered) 

Send  for  ‘‘Analysis  of  Chicago  Newspaper  Advertising  for  1916.” 


A  790  MILE 
TESTIMONIAL 

New  York’s  new,  790  mile  Barge  Canal  Sys¬ 
tem  is  a  most  convincing  testimonial  as  to  the 
Empire  State’s  commercial  supremacy 

It  is  the  hugest  engineering  achievement  of  its  kind  in  the  world.  When  opened  in 
1918,  it  will  exceed  the  Panama  Canal  in  size  and  quite  equal  it  in  importance  as  a  factor 
in  winning  the  War.  For  the  completion  of  the  Barge  canal  marks  a  new  era  in  the  trans¬ 
portation  history  of  the  United  States.  Just  as  its  forerunner,  the  Erie  Canal  tapped  the 
then  undeveloped  interior  nearly  a  century  ago— so  do  the  wider,  deeper  waterways  of  the 
Barge  Canal  furnish  the  cheapest,  easiest  outlet  to  the  seaboard  for  the  vast  grain,  ore,  coal, 
and  other  sorely  needed  supplies  for  the  U.  S.  and  its  allies. 

And  there  is  another  and  unsurpassed  OUTLET  which  only  the  Empire  State  could 
furnish  from  its  greatness.  The  shrewd  advertiser  depends  on  it  as  the  great  entering 
wedge  to  win  his  fight  for  NATIONAL  RECOGNITION.  For  as  New  York  goes,  so 
goes  the  nation.  To  really  “make  a  go”  of  New  York,  use  the  biggest  advertising  outlet 
of  its  kind — this  list  of 

NEW  YORK  STATE’S  BEST  NEWSPAPERS 

Their  circulation  of  NEARLY  4,000,000  DAILY  makes  them  unequalled  trade  producers. 


Paid 

2,500 

10,000 

Cir. 

Lines 

Lines 

Albany  Knickerbocker-Press  (M) _ 

...  33,443 

.06 

.06 

Albany  Knickerbocker-Press  (S) . 

...  35,495 

.06 

.06 

Auburn  Citizen  (E) . 

...  7,200 

.0207 

.0179 

Binghamton  Press  (E) . 

...  26,788 

.06 

.05 

BiyOalo  Courier  &  Enquirer  (M&E)... 

...  79,498 

.14 

.12 

Buffalo  Courier  &  Enquirer  (S) . 

...108,197 

.14 

.12 

Buffalo  Evening  News  (E) . 

...  91,594 

.15 

.15 

Buffalo  Evening  Times  (E) . 

...  52,896 

.09 

.09 

Buffalo  Sunday  Times  (S) . 

...  65,826 

.09 

.09 

Coming  Evening  Leader  (E) . 

. . .  7,126 

.0193 

.015 

Elmira  Star-Gazette  (E) . 

...  22,755 

.045 

.04 

Gloversville  Leader- Republican  (E)... 

...  6,175 

.0179 

.0142 

Gloversville  Morning  Herald  (M)... 

...  6,062 

.02 

.015 

Ithaca  Journal  (E) . 

...  6,737 

.0357 

.0357 

Jamestown  Morning  Post  (M) . 

...  9,311 

.025 

.0207 

Mount  Vernon  Daily  Argus  (E) . 

...  5,762 

.0275 

.0172 

New  York  American  (M) . 

...402,345 

.45 

.41 

New  York  American  (S) . 

...737,534 

.65 

.60 

New  York  Globe  (E) . 

...214,836 

J3 

J1 

New  York  Herald  (M) . 

...133,918 

.40 

.40 

New  York  Herald  (S)..'! . 

...133,918 

.50 

.50 

New  York  Evening  Journal  (E) . 

...808,608 

.70 

.70 

New  York  Mail  (E) . 

...156,529  • 

.34 

.32 

New  York  Post  (Ej . 

...  20,809 

.19 

.17 

New  York  Sun  (E) . 

...192,250 

.37 

.34 

Paid 

2,500 

10,000 

Cir. 

lines 

Lines 

New  York  Sun  (M) . 

...141,758 

.39 

26 

New  York  Sun  (S) . 

...141,758 

.39 

.36 

New  York  Telegram  (E) . 

...215,282 

242 

215 

New  York  Telegram  (S) . 

...215282 

246 

225 

New  York  Times  (M) . 

...357,225 

.50 

.45 

New  York  Times  (S) . 

...357225 

.50 

.45 

New  York  World  (E) . 

,...431222 

.40 

.40 

New  York  World  (M) . 

...389,654 

.40 

.40 

New  York  World  (S) . 

...513235 

.40 

.40 

Brooklyn  Daily  Eagle  (E) . 

...  44,101 

.16 

.16 

Brooklyn  Daily  Eagle  (S) . 

...  44,101 

.16 

.16 

Brooklyn  Standard-Union  (E).’ . 

...  70,815 

.15 

.15 

Brooklyn  Standard-Union  (S) . 

...  85,758 

.15 

.15 

Poughkeepsie  Elagle-News  (M) . 

. . .  5,421 

.02 

0128 

Rochester  Union  &  Advertiser  (E)... 

...  41,698 

.10 

.06 

Rochester  Herald  (M) . 

...  34250 

.05 

.05 

Rome  Sentinel  (E) . 

...  5.384 

.0165 

.0129 

Schenectady  Union-Star  (E) . 

...  17,648 

.06 

.035 

Syracuse  Journal  (E) . 

...  41,794 

.07 

.07 

Troy  Record  (M&E)  . . 

....  23,054 

.04 

.04 

Watertown  Standard  ( E) . 

...  11,869 

.0286 

.0214 

Yonkers  Daily  News  (E) . 

...  4,610 

.0375 

.025 

Total  Circulation  6,558,575. 
10,000  Line  Rate  $8.9772. 
2,500  Line  Rate  $9.5417. 
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FREEDOM, FORALL,F« 


I  i  *  i  1/01 


(Written  by  Nevrton  D.  Baker, 
Secretary  of  War) 

A  sbgui  thtt  emMiet  iht  ideu  that  this  war  u  being 
waged  ta  advance  the  reate  af  freedam  and  democracy — at 
doet  "Freedom,  For  All,  Forever"— cannot  help  bat  tiimalale 
the  nation  in  iU  light,  and  it  a  dittinct  contribution  toward 
winning  the  war. 


(Written  by  Josephus  Daniels, 
Secretary  of  the  Navy) 

"Freedom,  For  All,  Forever"  tertely  exprettet  the  motive 
which  prompted  America  to  enter  tint  war. 

are  hghling  lor  freedom,  lor  the  right  of  nationt,  tmall 
and  great,  to  live  their  own  Hvet  and  to  govern  themtelvet 
in  accordance  with  their  own  anthet.  When  thit  it  achieved, 
we  with  the  victory  to  give  at  an  enduring  peace,  and  to 
intmre  the  continuance  of  thit  peace  "forever"  it  the  goaf 
toward  which  we  are  all  swvinf,  and  to  the  attainment  of 
which  men  and  women  in  America  are  ready  to  make  the 
tapremetl  tacriUce. 

An  international  navy  to  perpetuate  thit  freedom  will  be 
needed  until  the  doctrine  of  "Freedom,  Far  All,  Forever”  it 
anivertally  accepted. 


D4arion 


rj 

Ml 

i 

^‘97  A 

Miss  Marion  I.  Coop,  a  San  Diego  school  teacher,  is  the  author 
of  the  slogan,  “FREEDOM,  FOR  ALL,  FOREVER.” 

This  slogan  was  selected  in  a  contest  conducted  by  newspapers 
scattered  all  over  the  United  States. 

Secretary  of  War  Baker,  and  Secretary  of  the  Navy  Daniels  have 
endorsed  it.  Four  separate  lyrics  and  scores  have  been  written  for  it. 


Miss  Coop’s  slogan  brought  her  a  prize  of  $100.00  from  THE 
NEWSPAPER  ENTERPRISE  ASSOCIATION  which  planned  the 
contest  through  the  270  newspapers  it  serves. 

It  will  pay  YOU  to  know  more  about  N.E.A.  NEWS  AND 
FEATURE  SERVICE.  Write  or  wire  for  samples. 


THE  NEWSPAPER  ENTERPRISE  ASSOCIATION 

1279  WEST  THIRD  STREET  (A  Service— 2Vbf  a  Syndicate)  CLEVELAND,  OHIO 
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AMERICA’S  FOURTH  CITY 

can  be  covered  by  advertisers  with 
just  one  paper 

The 

DETROIT  NEWS 

That  many  advertisers  realize  this  is 
proven  by  the  fact  that  the  News  has 
printed  paid  advertising  aggregating 
over 

Eighteen  Million  Lines 

in  the  eleven  months  of  1917. 

There  are  potent  reasons  for  such  extraordinary 
volume  of  advertising. 

First — Detroit’s  growth  has  had  extent,  speed 
and  stability  in  a  combination  rarely  if  ever 
equalled  in  America. 

Second — The  Detroit  News  has  grown  with 
the  city,  covering  it  in  the  ratio  of  one  copy 
for  every  3.7  English  speaking  people — men, 
women  and  children.  • 

•  That’s  why  the  Detroit  News  stands  where 

it  does  as  a  carrier  of  advertising. 

NET  PAID  CIRCULATION  221,000  Daily 
EXCEEDS  I  j  75^000  Sunday 


NEW  YORK 
I.  A.  KLEIN  " 
Mrtropoliun  Tower 


Special  Representatives 


CHICAGO 
JOHN  GLASS 
Peoples  Gas  Building 


.  .  "  I  II.  i  .  I— 


Forty-four  pages  Including  Annual  Newspaper  Equipment  and  Supply  Supplement. 


Issued  every  Saturday — forms  closing  at  ten  A.  M.  on  the  Friday  preceding  the  date  of  publication —  by  The  Editor  and  Publisher  Co.,  Suite  1117,  New  York 
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•  Part  1 


'Y'O  the  EDITORS  AND  PUBLISHERS  OF  THE  UNITED  STATES: 

It  would  be  impossible  to  exaggerate  the  value  of  the  service  rendered  by  the  editors  and  publishers 
of  the  United  States  in  the  two  recent  Liberty  Loan  campaigns  and  in  the  War  Savings  Stamp  campaign 
now  in  progress.  The  support  given  by  the  press  was  as  broad  in  scope  as  it  was  patriotic  in  purpose.  Rural 
weeklies,  metropolitan  dailies,  story  leaflets,  and  powerful  magazines  alike  contributed  most  generous  ser¬ 
vice  to  the  great  cause  in  which  America  flghts.  Without  their  invaluable  assistance,  the  vital  financial  oper¬ 
ations  of  the  Government  could  not  have  been  successful. 


I  wish  to  express  to  the  editors  and  publishers  of  the  United  States  my  gratitude  and  thanks  for  their 
patriotic  devotion  to  the  country  and  for  the  splendid  work  they  have  done  in  those  financial  campaigns. 

Our  holiday  season  in  1917  is  saddened  by  the  fresh  and  poignant  memories  of  the  gallant  sons  of 
America  who  have  already  shed  their  blood  on  the  battlefields  of  France  and  on  the  treacherous  waters 
of  the  submarine  zone  of  the  Atlantic  in  defence  of  liberty  and  universal  democracy.  But  every  true 
patriot  will  feel  an  exaltation  of  soul  as  he  contemplates  these  noble  sacrifices,  and  will  rededicate  himself 
to  the  service  of  America  in  the  great  peril  which  now  confronts  her  with  a  new  and  higher  resolution  to 
see  the  war  fought  to  a  swift  and  successful  finish  in  order  that  the  blood  of  our  noble  sons  shall  not  have 
been  shed  in  vain. 


Secbetasy  of  the  Treasury  and 
Director-General  of  Railroads. 


☆  ☆ 


'2r(§> 

EDITORS  and  publishers 

Of  The  United  States 

By  W.  G.  AAS  ADOO 
SECRETARY  OF  THE  TREASURY 
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IMPORTANT  MATTERS  TO  BE  BROUGHT 
BEFORE  A.  B.  C.  CONVENTION 


Directors  Face  to  Face  with  War  Time  Conditions  Must  Find 
Way  to  Increase  Revenues — 77  Per  Cent,  of  Votes  Cast 
Favor  Making  Publicity  By-I^w  More  Stringent. 

(Special  to  The  Eoitcmi  and  Pi-bijshkr.) 

Chicago,  I>eoeniber  26. — Important  among  the  items  of  business  to  be 
brought  before  the  convention  of  the  Audit  Bureau  of  Circulations  to  be 
held  here  Friday,  January  4,  is  the  rejwrt  of  the  rate  equalisation  commit¬ 
tee,  appointed  in  accordance  with  the  resolutions  of  the  convention  held  in 
June,  1917,  and  consideration  of  this  committee's  recommendations  to  meet  the 
increased  cost  of  audits,  materials,  travelling  expenses,  etc.,  by  increa.sing  dues 
to  certain  class»>s  of  memliership. 

According  to  a  bulletin  issued  to-day  by  the  Bureau,  the  qualifications  for 
I  ublisher  memliership  when  the  Bureau  was  first  established  were  simple.  But 
new  requirements  were  added  until  the  work  of  verification  Itecame  more  com¬ 
plete  and  more  exi>ensive.  War  conditions  and,  in  fact,  the  high  cost  of  every¬ 
thing  pertaining  to  the  work  of  the  Bureau,  has  so  increased  that  the  officers  con¬ 
tend  they  are  to-day  confronted  with  the  question  of  either  deert^asing  the 
efficiency  of  the  Bureau  or  increasing  the  revenue.  The  solution  to  this  problem 
will  be  presented  in  the  report  of  the  rate  equalization  committee,  which  is  com¬ 
posed  as  follows: 


PERSONNia.  or  COMMITTEE. 

Advertisers:  F.  H.  Squier,  Pabst  Brew¬ 
ing  Company;  F.  C.  Grandin,  Postum 
Cereal  Comi>any;  F.  K.  Dav'is,  General 
Electric  Comjiany.  Advertising  agents: 
8.  C.  Stewart,  Stewart-Ilavis  Advertis¬ 
ing  Agency;  Paul  Troup,  Lord  & 
Thomas;  A.  W.  Erickson,  Erickson  Co., 
Inc.  Magazines:  G.  H.  O’Neil,  Collier’s 
Company;  H.  G.  Chulmeley-Jones,  Re¬ 
view  of  Reviews.  Farm  papers:  J.  J. 
McMahon.  Publishers'  representatives; 
T.  J.  Morris,  J.  C.  Feeley,  Class  pub¬ 
lications:  L.  Y.  Sherman,  Railway  Age 
Gazette;  M.  C.  Robbins,  Iron  Age;  E.  R. 
Shaw,  Power  Plant  Engineering.  News¬ 
papers:  A.  t».  Lincoln,  St.  Louis  Post- 
l>is|>atch;  A.  J.  McFaul,  St.  Paul  Dis¬ 
patch;  Milo  Whittaker,  Jackson  Pa¬ 
triot. 

Another  important  item  of  business  to 
come  before  the  convention  is  the  re¬ 
port  of  the  committee  on  publicity  by¬ 
law.  Because  of  violation  of  this  by¬ 
law  which  prohibits  the  publishing  of 
A.  B.  C.  audits  unless  printed  in  full, 
the  Bureau’s  directors  reiterated  the 
law  and  its  purposes  and  then  to  clarify 
the  situation  proposed  an  amendment 
making  the  by-law  more  stringent.  Six 
hundred  and  forty-four  votes  were 
cast.  Seventy-seven  per  cent,  were  in 
the  affirmative  and  twenty-three  in 
the  negative.  The  directors  felt  that 
because  of  the  vote  a  frank  discussion 
of  the  by-law  should  be  held  gt  the 
coming  convention. 

BT-LAW  Pl'BUCITT  C»MMITTBE. 

The  by-law  publicity  committee  con¬ 
sists  of  John  Woodward,  advertising 
manager.  Chicago  Daily  News;  O.  C. 
Harn,  National  Lead  Company;  E  D. 
DeWitt,  The  Editor  and  Pububhbr. 
repre.senting  the  East,  and  Ixiuis  Bruch, 
president  of  tile  A.  B.  ('.;  William  H. 
Field,  business  manager  of  the  Chicago 
Tribune.,  and  Stanley  Clague.  manag¬ 
ing  director  of  the  Bureau,  representing 
the  West. 

Another  matter  to  come  before  the 
convention  is  the  report  of  the  commit¬ 
tee  on  relationship  and  proposed  aflili- 
ation  between  the  Bureau  and  the  As¬ 
sociation  of  National  Advertisers.  The 
problem  is  Just  how  to  obtain  complete 
suptKirt  of  all  advertisers  for  those 
publishers  who  are  willing  to  throw- 
open  their  books  to  the  Bureau’s  audi¬ 
tors.  It  is  believed  that  the  difficult? 
can  be  worked  out  if  a  basis  of  agree¬ 
ment  can  be  reached  between  the  Asso¬ 
ciation  of  National  Adverti.sers  and  the 
Bureau. 

This  committee  consists  of  Louis 
Bruch.  A.  W.  Erickson.  F.  R.  Davla 


Stanley  Clagus,  Curtis  Bi-ady,  of  The 
Woman’s  World;  W.  A.  Whitney 
Orange  Judd  Farm  Pai>ers. 

Mr.  Clague  announced  to-day  that  a 
committee  from  the  Association  of  the 
National  Advertisers  and  the  A.  B.  C. 
would  meet  Thursday,  January  3,  at 
the  Hotel  I^a  Salle  here,  to  discuss  the 
proposed  affiliation  agreement  between 
the  A  N.  A.  and  the  A.  B.  C. 


HEADS  TO  DAY’S  HOUSEWIFE 


Board  »f  Directors  Prei^nts  George  A. 

McClellan  with  Presidency. 

George  A.  McClellan  has  been  made 
president  of  To-day’s  Housewife. 

This  was  Mr.  McClellan’s  Christmas 
present  from  his  lioard  of  directors. 
They  took  occasion  to  commend  his  zeal 
and  complimented  him  on  the  splendid 
progreas  made  by  To-day’s  Housewife. 

Mr.  McClellan  has  many  friends  in 
the  newsitaper  and  general  advertising 
field  who  will  be  plea.sed  to  learn  of 
his  success.  He  will  be  remembered  as 
the  publisher  of  the  Jacksonville  (Fla.) 
Metropolis,  as  the  general  manager  of 
the  Indianapolis  Sun,  and  the  Star 
I>eague  of  Newspapers 

New  A.  N.  P;  A.  Member 
The  Fredonia  (Kan.)  Daily  Herald 
has  been  elected  to  associate  member¬ 
ship  in  the  American  Newspaper  Pub¬ 
lishers  Association. 


ARBITRATE  INCREASED  RATE 


Trade  Commission  to  Pass  on  $15  Per 
Ton  Raise  on  News  Print  Price. 

Hearings  were  begun  in  Washington 
yesterday,  by  the  Federal  Trade  (Com¬ 
mission,  bearing  upon  the  validity  jf 
the  five-year  contracts  between  the 
Seaman  Paper  Company  (formerly  Bir¬ 
mingham  &  Seaman)  and  their  custom¬ 
ers.  These  customers  of  the  paper  firm 
have  protested  so  vigorously  against 
certain  features  of  the  contracts  that 
the  firm  has  consented  to  have  the  mat¬ 
ter  arbitrated  by  the  Trade  (Commission. 

Originally  the  contract  had  a  penalty 
clause,  providing  that  if  a  customer 
should  break  the  contract  he  should  pay 
for  all  paper  used  at  the  rate  of  5  cents 
a  pound.  This  was  later  revised  to  pro¬ 
vide  a  five-year  rate  of  $3.10,  plus  any 
increased  costs  of  manufacture  during 
that  period.  They  notified  their  custom¬ 
ers  of  an  Increased  cost  for  1917  of  $15 
per  ton.  and  notified  them  to  remit  on 
the  tmsis  of  $3.85.  The  Washington 
hearings  are  to  determine  the  validity 
of  this  charge. 


ITASCA  PAPER  CO.  REPLIES 


.Answers  Suit  Filed  by  Government 
Against  Certain  Manufacturers. 

The  Itasca  Paper  Company,  of  Grand 
Rapids,  Minn.,  on  Monday  filed  its  an¬ 
swer  to  the  Government’s  Sherman 
Anti-Tru.st  law  suit  against  those  mem¬ 
bers  of  the  Newsprint  Manufacturers’ 
Association  which  did  not  sign  the 
agreement  with  the  Department  of  Jus¬ 
tice. 

According  to  the  reply,  the  company 
was  purchased  by  the  Dispatch  Printing 
Company,  publisher  of  the  St.  Paul  Pio¬ 
neer  Press,  and  three  other  papers,  in 
September,  1916,  and  is  now  being  oper¬ 
ated  by  C.  K.  Blandin,  as  trustee  for 
the  stockholders  of  the  Dispatch  Print¬ 
ing  Company. 

The  answer  denies  that  the  company 
is  engaged  in  any  combination  in  re- 
.straint  of  trade  and  commerce,  and  as- 
."lerts  that  it  is  not  a  party  to  any  ar¬ 
rangements  to  eliminate  compietition.  It 
is  denied  that  the  Itasca  Paper  Com¬ 
pany  is  engaged  in  the  sale  of  news 
print  paper,  and  explains  that  almost 
the  entire  output  of  its  mill  at  Grand 
Rapids.  Minn.,  is  used  by  the  Dispatch 
Printing  Company  for  the  printing  of 
its  papers,  the  St.  Paul  Dispatch,  the 
St.  Paul  Pioneer  Press,  the  Sunday  Pio¬ 
neer  Press,  and  the  Farmers’  Dispatch. 


SENATOR  HOKE  SMITH  SAYS  PRESENT  POSTAL 
LAWS  ARE  UNFAIR  TO  NEWSPAPERS 

By  HoN.  Hoke  Smith, 

United  States  Senator  from  tleorgia. 

IDO  not  approve  the  change  made  at  the  extra  session  in  our  second-class 
postal  rates.  The  old  rates  should  have  lieen  changed  and  some  increase 
should  have  been  made  upon  second-class  postage  which  the  Government 
^B^ricd  at  a  heavy  loss.  The  cost  to  the  Government  for  second-class  postage 
is  in  part  for  handling,  in  part  for  transportation.  The  transportation  cost 
is  approximately  one  cent  a  pound  for  300  miles  haul.  The  recent  act  is 
unfair  because  it  compels  a  large  number  of  newspapers  to  pay  in  excess 
of  their  cost  to  the  Government,  instead  of  placing  the  incerase  upon  that 
character  of  second-class  mail  where  the  cost  to  the  Government  exceeded 
what  was  then  paid. 

I  am  thoroughly  in  favor  of  action  which  may  put  a  stop  to  the  exces¬ 
sive  charges  now  being  made  for  white  paper.  Whether  the  Federal  Trades 
Commission  can  handle  this  subject  I  am  not  prepared  to  say. 

I  doubt  whether  any  Bureau  of  Advertising  can  handle  the  marketing 
of  our  Iwnd  issue  as  well  as  they  are  lieing  handled  by  the  able  Secretary 
of  the  Treasury.  1  do  not  think  I  shall  support  the  bill  to  erpate  such  a 
bureau. 

1  believe  the  recent  act  increasing  the  i>ostal  rates  unjust  to  the  news¬ 
papers.  They  place  little  cost  for  handling  upon  the  Government.  Their 
average  hauls  do  not  exceed  100  miles.  I  am.  opposed  to  any  increase  of 
postal  rates  upon  newspapers  until  the  haul  exceeds  Sbo  miles.  Indeed,  the 
increase  of  second-class  postage,  even  upon  magazines,  must  be  made  with 
great  care  or  the  increased  revenue  would  not  make  up  for  the  public  loss. 


SOUTHERN  PUBUSHERS 
FACE  SUSPENSION 


Because  of  Congested  Traffic  Conditions, 

Publishers  Are  Unable  to  Obtain 
Adequate  Supply  of  News  Print 
— Borrow  from  Each  Other. 

Congested  traffic  conditions  and  the 
resulting  inability  of  publishers  to  ob¬ 
tain  an  adequate  supply  of  news  print 
may  compel  several  Southern  newspa¬ 
per  publishers  to  suspend  publication 
unless  relief  is  given  immediately. 

Priority  order  No.  5,  authorizes  prior¬ 
ity  transportation  of  news  print.  Be¬ 
cause  of  embargoes  on  other  commodi¬ 
ties,  and  because  of  the  unusual  demands 
made  upon  the  railroads,  many  publish¬ 
ers  for  weeks  have  been  unable  to  ob¬ 
tain  their  usual  supply  of  news  print 
and  have  not  been  prepared  to  meet  the 
recent  delays.  Publishers  report  delays 
from  ten  to  thirty  daya  One  publisher 
has  ten  cars  en  route.  Many  Southern 
publishers  are  borrowing  paper  from 
each  other.  W.  C.  Johnson,  secretary 
of  the  Southern  Newspaper  Publishers’ 
Association,  describes  the  situation  as 
very  bad.  • 

The  Interstate  Commerce  Commission 
has  been  urged  to  remedy  conditions  be¬ 
cause  the  number  of  publishers  facing 
suspension  is  daily  growing  larger. 

The  S.  N.  P.  A.  has  been  urged  to 
make  an  organized  effort  to  have  news 
print  exempted  from  the  present  and  all 
future  embargoes. 


NEW  PULP  COMPANY 


Mill  with  Equipment  to  Cost  $1,0()0,000 
Proposed  for  New  Ontario. 

(Special  to  The  Editoe  and  Pubushbe.) 

Toronto,  December  24. — Another  pulp¬ 
manufacturing  industry  is  to  be  estab¬ 
lished  shortly  in  New  Ontario.  On 
Wednesday  the  Ontario  Government 
opened  tenders  _  for  the  Kapuskasing 
pulpwood  and  timber  limit  and  awarded 
it  to  Messrs.  Stewart  and  Mundy,  act¬ 
ing  on  behalf  of  the  recently  incorpo¬ 
rated  Spruce  Falls  Pulp  &  Paper  Com¬ 
pany.  The  company  under  the  agree¬ 
ment  must  erect  a  pulp  mill,  costing 
.with  equipment  at  least  a  million  dol¬ 
lars,  with  a  capacity  of  at  least  100  tons 
of  pulp  per  day  and  employing  during 
ten  months  of  the  year  at  least  200 
hando. 

Spruce  Falls  are  situated  near  the 
point  where  the  National  Transcontinen¬ 
tal  Railway  crosses  the  Kapuskasing 
River,  some  distance  west  of  Cochrane. 
If  tha  project  is  carried  to  completion, 
it  will  be  the  third  Industry  of  its  kind 
in  this  section  of  Canada. 

The  president  of  the  new  company, 
which  has  a  capitalization  of  $3,500,000, 
is  S.  A.  Mundy,  Bradford,  Pa.,  and  the 
vice-presidents  are  C.  Willard,  Alle¬ 
gany,  N.  Y.,  and  E.  Stewart,  Toronto. 


BUSINF.SS  PRESS  TO  ELECT 


New  York  Editorial  Conference  Will 
Name  New  Officers  January  8. 

The  annual  meeting  of  the  Editorial 
Conference  of  the  New  York  Business 
Publishers  Association,  Inc.,  will  be 
held  January  8  at  the  Automobile  CHub 
of  America.  The  following  officers  have 
been  nominated  for  the  coming  year: 

Chairman,  R,  V.  Wright.  Railway 
Age  Gazette;  secretary-treasurer,  F.  M. 
Feiker,  Electrical  World;  executive 
committee,  F.  W.  Parsons,  Coal  Age; 
S.  H.  Ditchett,  Dry  Goods  Economist; 
David  Beecroft,  Automobile;  F.  E. 
Rogers,  Machinery;  C.  B.  Thompson, 
Bakers’  Review. 
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SECRET  SERVICE  AIDED 
BY  HERALD  LIST 


MANY  COMBINE  FOR 
"SAFETY  FIRST” 


EDITOR  OF  LONDON  WESTMINSTER  GAZETTE 
MAINTAINS  TRADITIONS  AND  CONTINUES 
TO  WRITE  LEADING  ARTICLE  DAILY 


Many  Arrests  Follow  Publication  of 
Names  of  German  and  Austrian  Ene¬ 
my  Aliens  Residing  In  New 
York  City. 


Employers  of  Labor  Start  Series  of  Full- 
Page  Advertisements  in  New  York 
American  Warning  Against 
Avoidable  Accidents. 


The  New  York  Herald  has  published 
in  pamphlet  form  the  names  of  the 
35,000  German  enemy  aliens  residing  In 
all  boroughs  of  New  York  city,  which  It 
printed  previously  In  Its  columns.  When 
the  list  of  62,000  Austrian  enemy  aliens, 
which  Is  now  being  printed  dally,  h.ts 
been  completed,  that  also  will  be  Issued 
In  a  pamphlet. 

The  German  list  has  been  of  great 
value  to  the  Department  of  Justice  and 
the  Secret  Service,  as  many  letters  to 
the  Herald  from  officials  of  these 
branches  of  the  Government’s  activities 
testify.  In  It  they  have  found  a  large 
number  of  names  of  men  who  have 
been  spreading  German  propaganda.  In¬ 
formation  concerning  which  had  reach¬ 
ed  them  from  civilian  Informants.  In 
many  cases,  however,  the  Informant 
was  unable  to  give  the  first  name  of 
the  suspect,  or  his  exact  addresa  This 
made  it  extremely  difficult  to  locate  him 
for  investigation.  The  Herald  list  sup¬ 
plied  the  needed  data.  Acting  upon  the 
information  contained  In  it,  the  officials 
have  been  able  to  watch  suspects  with 
a  minimum  lo.ss  of  time,  and  many  im¬ 
portant  arrests  have  followed  which 
would  otherwise  have  been  impossible, 
ot  at  least  not  effected  until  after  seri¬ 
ous  delay. 

The  list  also  revealed  the  names  of 
many  natives  of  Germany  who  became 
American  citizens,  but  who  failed  to 
register  at  the  State  Military  Census, 
hoping  thereby  to  escape  military  ser¬ 
vice  against  their  Fatherland. 

Both  lists  have  proved  of  greate  value 
to  banks  and  corporations  employing 
large  numbers  of  men.  The  banks  scan 
the  list  carefully,  and  when  the  name 
of  a  depositor  appears,  notify  the  au¬ 
thorities  at  Washington  of  his  bank  de- 
posita  realty  holdings,  stock  he  holds 
in  corporations  and  all  other  financial 
details  concerning  him.  Corporations 
like  the  New  York  Central  Railroad,  for 
instance,  use  the  Herald  lists  to  ferret 
out  the  enemy  alien  employee  and  re¬ 
move  him  from  a  post  where  he  might 
be  of  assistance  to  Germany. 

To  obtain  accurate  liste  the  Herald 
undertook  a  piece  of  work  which  en¬ 
tailed  a  great  amount  of  labor,  and,  to 
quote  a  prominent  State  official,  “re¬ 
quired  executive  ability  which  recog¬ 
nized  the  patriotic  emergency  and  ne¬ 
cessity.” 

A  staff  of  stenographers  was  sent  to 
Albany,  where  the  names  and  addresses 
were  copied  from  the  index  cards  gath¬ 
ered  In  the  State  Military  Censua  This 
was  a  task  of  no  small  proportions, 
since  it  meant  accurate  separation  of 
the  enemy  alien  from  the  friendly  alien 
No  such  list  existed  before  the  Herald 
undertook  to  compile  it,  and  the  Gov¬ 
ernment  has  to-day  no  list  covering  the 
subject  except  that  made  and  published 
by  the  Herald. 


A  great  campaign  to  educate  the  pub- 
lie  in  the  “safety-first”  idea  has  begun 
in  the  columns  of  the  New  York  Ameri¬ 
can.  More  than  100  employers  of  labor, 
numbering  among  them  not  only  trans¬ 
portation  companies,  but  also  manufac¬ 
turers,  owners  of  large  buildings,  fire 
and  casualty  companies,  and  the  Safety 
First  Society  of  New  Y’ork,  have  com¬ 
bined  to  father  the  advertising. 

Three  times  a  week,  Tuesdays,  Thurs¬ 
days  and  Sundays,  the  American  is 
printing  a  full-page  advertisement,  be¬ 
gun  on  December  20,  and  to  continue 
until  there  have  been  twenty-five  in¬ 
sertions,  warning  the  people  against  tak¬ 
ing  undue  or  unusual  chances  of  acci¬ 
dents  in  street,  home,  and  factory. 

Every  piece  of  copy  for  the  entire 
series  has  been  carefully  prepared  by 
the  best  advertising  talent  available  to 
the  corporations  participating,  and  all 
copy  has  been  submitted  to  each  of  the 
concerns  interested.  After  the  series 
has  been  concluded  the  full  pages  will 
be  printed  upon  cardboard,  distributed 
among  the  cooperators,  and  hung  in 
their  shops,  stores,  offices,  and  factories 
to  serve  as  a  constant  reminder  to  em¬ 
ployees  and  visitora 


JOINS  NEW  YORK  COMMERCIAL 


Dr.  W.  E.  Anghinbangh  Appointed  For¬ 
eign  Trade  and  Export  Editor. 

Dr.  W.  E.  Aughinbaugh  has  Joined 
the  staff  of  the  New  York  Commercial 
as  foreign  trade  and  export  editor  and 
will  contribute  practical  articles  and 
give  expert  advice. 

Dr.  Aughinbaugh  is  probably  the 
best  informed  man  on  export  trade  In 
the  United  Statea  He  holds  the^  chair 
of  foreign  trade  at  New  York  Univer¬ 
sity  and  is  the  author  of  “Selling  Latin 
America"  and  other  foreign  trade 
works.  For  the  past  twenty  years  or 
more  he  has  been  promoting  foreigrn 
business  for  American  manufacturera 
He  has  sold  goods  In  nearly  every  civil¬ 
ized  country  in  the  world. 

Dr.  Aughlnbaugh’s  first  feature  arti¬ 
cle  will  be  published  Saturday,  Janu¬ 
ary  6,  and  will  be  entitled.  “The  Fun¬ 
damentals  of  Foreign  Trade.” 


J.  ALFRED  SPENDER. 

(Special  to  The  Editor  and  Publisher.) 

London,  December  8.  —  No  better  illustration  of  the  difference  between  the 
English  and  American  points  of  view  In  the  degree  of  seriousness  with 
which  working  newspaper  men  regard  the  political  complexion  of  the  papers 
for  which  they  work  could  be  given  than  In  the  manner  In  which  the  editor  and 
staff  of  the  London  Pall  Mall  Gazette  resigned  without  a  moment’s  hesitation  in 
1892  on  its  acquisition  by  the  American,  Mr.  Astor,  now  Baron  Astor. 

_  Sir  Edward  Coolae,  the  editor  of  the  PtSl  Mall  then,  and  now  director  of  the 
Press  Bureau,  left  with  his  colleagues  because  the  new  owner  changed  the 
paper’s  politics,  and  forthwith  talked  the  matter  over  with  Sir  George  Newnes, 
with  the  result  that  within  a  short  time  birth  had  been  given  to  the  Westminster 
Gazette,  the  eminent  position  of  which  in  London  Liberal  Journalism  has  since 
been  maintained  as  a  tradition.  Sir  EMward  Cooke  took  the  helm  at  the  new 
editorial  sanctum  and  all  of  the  staff  of  the  Pall  Mall  Gazette  supported  him, 
including  J.  Alfred  Spender,  who  became  assistant  editor  and,  after  three  years, 
on  the  resignation  of  his  chief,  assumed  the  editorship. 

During  the  twenty-two  years  in  which  Mr.  Spender  has  been  editor  of  the 
Westminster,  he  has  maintained  the  tradition  of  the  editor,  personally  writing 
daily  the  leading  article  of  his  paper,  set  by  such  giants  of  Journalism  as  John 
Morley  (now  Viscount  Morley),  the  famous  BYederlck  Greenwood,  the  late 
William  T.  Stead,  and  Sir  Edward  Cooke,  successive  editors  of  the  Pall  Mall,  to 
carry  forward  the  aims  and  ideals  of  which,  as  has  been  explained,  the  West¬ 
minster  came  into  being.  Mr.  Spender’s  grasp  of  the  big  questions  of  the  day 
and  his  facility  in  lucidly  setting  them  forth  from  the  standpoint  of  the  Liberal 
thinker,  especially  during  the  war,  have  perhaps  won  the  Westminster  a  posi¬ 
tion  and  prestige  in  its  grasp  on  the  community  that  was  not  enjoyed  by  Its 
parent  in  its  Illustrious  daya 

Bom  in  1862  at  Bath,  Mr.  Spender  is  the  son  of  the  late  Dr.  J.  K.  Spender, 
a  literary  man  of  the  first  attainments  as  a  writer  of  novela  He  went  direct 
from  Balllol  College,  Oxford,  to  the  Blastem  Morning  News  at  Hull,  soon  became 
editor,  and  served  in  that  capacity  from  1886  to  1890.  He  Joined  the  staff  of  the 
Pall  Mall  Gazette  in  1892.  Hl.s  literary  attainments  are  well  known,  in  addition 
to  his  contributions  to  the  Westminster,  and  most  of  these  have  been  concerned 
with  such  practical  subjects  as  economical,  social  or  political  problems  of  the 
day.  Among  his  publications  are:  “The  State  and  Old  Age  Pensions,”  “The 
New  Fiction  and  Other  Papera”  “A  Modem  Journal,”  “The  Comments  of  Bag- 
shot,”  “The  Foundations  of  British  Policy,”  and  “The  Indian  Scene.” 

Mrs.  Spender,  a  daughter  of  W.  O.  Rawlinson,  is,  like  many  English  ladles, 
bearing  heavy  responsibilities  in  connection  with  the  work  for  wounded  soldiers, 
and  is  maintaining  a  hospital  and  bom  e  for  disabled  men  at  Whitstahle,  In  Kent. 


Empey  Boosts  Tobacco  Fund 
Sergt.  Arthur  Guy  Elmpey  goes  “Over 
the  Top”  again.  Playing  the  rflle  of 
auctioneer  in  Providence  last  week  for 
the  benefit  of  -the  Providence  Journal’s 
Boys  in  France  Tobacco  Fund,  he  stir¬ 
red  Providence  people  to  grlve  more  thsui 
$3,000  in  one  night,  for  the  fund.  The 
tobacco  fund  Monday  had  reached  a 
total  of  $30,674.84. 


Chicago  Tribune’s  (Generosity 
’The  Chicago  Tiioune  gave  to  all  Its 
employees  a  Christmas  bonus  of  5  per 
cent,  on  annual  salaries  of  those  who 
have  been  with  the  paper  from  one  to 
five  years,  8  per  cent,  to  those  who  have 
served  from  five  to  ten  years,  find  12 
per  cent,  to  those  who  have  ten  or  more 
years  to  their  credit 


150  Tons  News  Print  for  One  Edition 
It  required  150  tons  of  paper  to  print 
the  annual  Christmas  edition  of  the  De¬ 
troit  Free  Press,  which  was  issued  De¬ 
cember  9.  The  144-page  Issue  was  next 
to  the  largest  ever  published  by  the 
Free  Press,  and  the  advertising  was 
within  800  lines  of  the  Free  Pre.ss  rec¬ 
ord,  which  was  set  In  last  year’s  Christ¬ 
mas  edition.  This  year’s  edition  carried 
a  total  of  206,996  lines  of  paid  matter. 


The  nation’s  war  tasks  are  big — and, 
happily,  the  nation’s  strength  is  ade¬ 
quate. 


8 


The  Editor  Publisher  for  December  29,  1917 


NEWSPAPER  MAKERS  AT  WORK 


M.  H.  DE  YOUNG. 


MH.  de  young,  owner  and  editor  of  the  San  Francisco  Chronicle,  Is 
^  often  referred  to  as  the  dean  of  American  journalists.  For  he  has 
been  in  active  control  of  one  newspaper  for  fifty-two  years. 

He  narrowly  misses  qualifyinR  as  a  “Forty-niner,”  having:  been  boi-n  in 
that  year,  but  not  having:  become  a  Californian  until  five  years  later.  He  was 
born  In  St.  Louis.  His  father  died  in  1854,  and  soon  afterward  the  family  moved 
to  San  Francisco,  where  Mr.  de  Young:  has  lived  ever  since. 

The  San  Francisco  Chronicle  developed  from  a  small  publication,  established 
and  conducted  by  Mr.  de  Young:  and  his  brother  Charle.s,  called  the  Dramatic 
Chronicle.  These  young-  brothers  made  of  the  little  periodical  more  than  a 
theatrical  Journal,  gradually  transforming  it  i;ito  a  new.spaper  of  general  in¬ 
terest  out  of  which  grew  the  great  daily  which  has  so  long  .stood  in  the  front 
line  of  Pacific  Coa-st  new.spapers,  and  which  has  played  so  great  a  part  in  the 
development  of  the  Golden  West. 

On  the  death  of  his  brother,  in  188‘0,  Mr.  de  Young  became  sole  owner  of 
the  Chronicle.  From  the  very  first  his  personality  had  dominated  the  paper,  and 
it  had  become  a  newspaper  which  "did  things.”  It  fought  abuses  of  every  .sort — 
and  it  fought  for  high  ideals  in  civic  life  and  government.  In  1877  it  exposed 
the  notorious  "Federal  Ring,”  a  coterie  of  predatory  polltician.s,  and  put  this 
clique  out  of  bu.siness.  This  resulted  In  a  series  of  libel  suits,  the  Chronicle 
alway  emerging  victorious — and  it  w’as  a  step  toward  the  political  regeneration 
*of  the  State.  • 

Mr.  de  Young  has  always  had  the  courage  to  do  the  thing  which  appealed 
to  his  judgment,  in  spite  of  adverse  sentiment  at  the  moment.  As  an  in.stanoe. 
he  constructed  for  the  Chronicle  a  steel  frame,  ten-story  building.  Immediately 
after  the  earthquake  and  fire  of  1906,  against  the  advice  of  many  "wi.seheads,” 
who  predicted  dl.saster.  That  type  of  architecture  is  now  practically  xmiversal 
in  California  cities. 

Mr.  de  Young’s  great  services  in  behalf  of  notable  world  expositions  have 
made  him  almost  as  widely  renown  as  his  new'spaper  activities.  Of  the  Chicago 
World's  Fair  he  was  vice-president  and  a  member  of  the  board  of  control:  and 
of  the  subsequent  Mid-W’inter  International  Exposition  in  San  Francisco  he 
was  the  Originator  and  president.  After  the  close  of  this  great  exposition  he 
presented  to  the  city  of  San  Francisco  the  Memorial  Museum  in  Golden  Gate 
Park,  which  he  endowed  with  many  rare  curios  and  objects  of  art,  since  en¬ 
riched  and  extended  in  a  munificent  manner.  As  a  recognition  of  his  services 
as  president  of  the  United  States  Commission  to  the  great  Paris  Exposition,  he 
was  decorated  by  the  French  Government  with  the  Cross  of  the  Legion  of 
Honor.  He  wa.s  vice-president  and  director  of  the  Panama-Pacific  Exposition 
in  1915-16. 

He  served  on  the  directorate  of  the  Associated  Press  for  twenty-five  years. 
He  has  travelled  extensively,  and  is  well  known  in  all  of  the  European  capi¬ 
tals.  In  private  life  he  is  a  man  of  gracious  hospitality.  At  his  home  on  Cali¬ 
fornia  Street  he  has,  at  one  time  or  another,  entertained  almo.st  every  celebrity 
who  has  vi.sited  the  Coast  within  a  generation.  He  has  been  presittent  for  a 
number  of  years  of  the  Union  League  aub,  the  principal  social  club  of  Cali- 

forn^e  ^j^ays  had  the  gift  of  selection,  for  his  as.sociates  in  the  work  of 
making  the  Chronicle,  men  fitted  for  their  tasks,  and  measuring  up  to  Chron¬ 
icle  Ideals. 


Special  Newsboy  Number 


CANT  KEEP  A  GOOD 
NEWSPAPER  DOWN 

This  Little  Story  of  How  the  Newport 
News  (Va.)  Daily  Press  and  Times- 
Herald  Overcame  Total  Loss  by 
Fire  Proves  the  Statement. 

The  old  saying,  you  can’t  keep  a  good 
man  down,  can  be  truthfully  ex- 
lianded  to  include  a  good  newspaper,  as 
the  following  story  of  di.sa.ster  and  mod¬ 
ern  recuperation  will  prove: 

On  Monday  iiiorning,  December  17,  at 
eight  o'clock,  the  editorial,  news,  office, 
and  mechanical  forces  of  the  Newport 
News  (Va.)  Dally  Press  and  Times- 
Herald  were  as  busy  as  bees  preparing 
the  afternoon  edition  of  the  Times- 
Herald,  which  was  to  be  a  second  issue 
of  the  annual  Christmas  edition,  the 
first  having  appeared  on  Sunday  in  the 
Daily  Pre.ss.  A  few  minutes  after  eight 
o'clock  a  porter  dl.scovered  fire  in  the 
basement  of  the  plant.  The  fire  ate  its 
way  up  the  elevator  shaft,  and  in  ten 
minutes’  time  the  second  floor,  compos¬ 
ing-room,  stereotyping,  news,  and  edi¬ 
torial  forces  had  to  flee  the  building  be¬ 
cause  of  the  rapid  spread  of  the  fire  to 
all  the  woodwork  in  the  place.  Low 
water  pressure  hindered  the  work  of  the 
fire-fighters,  and  in  an  hour’s  time  the 
plant  was  a  mass  of  smouldering  ruins. 

Fortunately,  the  building  was  of  con¬ 
crete  and  steel  construction,  with  the 
exception  of  the  roof.  This  left  a  good 
skeleton  building.  A  forty-four  page 
edition  was  due  in  a  few  hours,  and  not 
a  llne-guage  left  to  work  with.  Never¬ 
theless,  by  dint  of  perseverance  and 
much  new.spaiier  profanity,  a  four-page 
bulldog  was  issued  ahead  of  usual  sched¬ 
ule,  with  a  full  account  of  the  fire,  the 
latest  war  news,  and  4,200  lines  of  local 
advertising.  Thanks  for  this  are  due 
kind  neighbors,  the  Franklin  Printing 
Company,  a  job  office  near. 

Before  the  firemen  had  left  the  build¬ 
ing  the  managers  had  wired  the  Mer- 
genttv^er  factory  of  the  loss,  placed  an 
order  with  the  Typefounders  Company 
for  a  new  composing-room  outfit,  wired 
for  new  stereotyping  outfit,  and  put  a 
crew  of  carpenters,  steamfitters,  elec¬ 
tricians,  and  laborers  to  work  to  make 
the  building  ready  for  occupancy  as 
soon  as  the  adjusters  had  completed 
their  work.  The  Mergenthaler  people 
wired  their  Mr.  Rhame,  in  Richmond,  to 
go  to  the  assistance  at  once,  and  he 
reached  Newport  News  Monday  after¬ 
noon.  After  a  survey  of  the  damage 
done  the  battery  of  machines,  he  wired 
the  company’s  representative,  Mr.  Bab¬ 
bage,  in  Washington,  D.  C.,  to  get 
three  linotypes  as  quickly  as  possible 
from  "somewhere  In  America.”  Bab¬ 
bage  wlre4  right  back  that  he  had  two 
"Kay”  models  in  Washington  and  one 
18  model  in  Baltimore,  and  that  they 
would  be  shipped  by  express  the  follow¬ 
ing  day,  Tuesday.  Babbage  and  the 
three  machines  were  unloaded  from  in 
front  of  the  plant  on  Wednesday  morn¬ 
ing  at  ten  o'clock,  and  by  five  that  af¬ 
ternoon  three  machines  were  up  and  go¬ 
ing  in  what  was  formerly  the  business 
office.  In  the  meantime  the  paper  has 
issued  regularly  both  the  morning  and 
afternoon  editions,  and  last  Friday  was. 
run  off  the  first  regular  edition  after 
the  fire,  on  the  company’s  press. 

W.  B.  Darden,  advertising  manager, 
writes  as  follows: 

"But  now  that  we  are  ‘at  it  again' 
with  practically  a  new  plant,  and  cer¬ 
tainly  new  life,  we  expect  to  ‘hit  the 
trail’  harder  than  ever  to  retrieve  our 
misfortune,  and  to  give  Newport  News 
two  dailies  bigger  and  better  than  ever. 


The  Editor  and  Publisher  will  greatly 
oblige  us  by  printing  at  least  this  para¬ 
graph,  so  that  our  good  friends,  the  for¬ 
eign  advertisers  and  agencies,  will  un¬ 
derstand  why  our  schedules  have  be¬ 
come  disarranged,  and  also  that  we  are 
now  ready  to  make  things  hum  for  them 
— and  this  is  not  camouflage.” 


Installing  New  Hoe  Press 
The  Oakland  Tribune  is  installing  an 
X-pattem  sextuple  Hoe  press.  The  press 
has  a  capacity  of  72,000  12-pages  an 
hour  and  36,000  14  to  26  pages  an  hour. 


Some  years  ago.  Gov.  James  M.  Cox, 
of  Ohio,  publisher  of  the  Dayton  News, 
adopted  the  plan  of  issuing  each  year, 
a  little  in  advance  of  Christmas,  a  spe¬ 
cial  Newsboy  Bldition.  That  issue,  pub¬ 
lished  this  year  on  December  15,  is  whol¬ 
ly  for  the  profit,  so  far  as  circulation 
receipts  go,  of  the  boys  who  sell  it,  each 
boy  being  furnished  as  many  copies  as 
he  can  sell,  without  any  charge  for  them 
by  the  office.  There  are  over  500  boys 
carrying  the  News,  and  their  earnings 
for  the  day  this  year  ranged  from  J7  to 
as  high  as  $59  each. 


BROKEN  PRESS  FAILS 
TO  STOP  PAPER 

Rather  than  Halt  Production  when 
aged  Press  Threatens  Delay,  Spring, 
field  Republican  Sends  Meehan, 
ical  Force  to  Hartford,  Conn. 

The  production  of  the  Springfield  Re. 

publican  for  Wednesday,  December 
19.  on  time  or  actually  ahead  of  tina 
for  all  its  separate  editions,  was  aeeom. 
plished  after  .a  night’s  work  which  wB 
become  a  tradition  in  the  office.  In  mak¬ 
ing  the  last  run  for  the  Springfield  News 
late  Tuesday  afternoon  several  impor- 
tant  gears  in  the  Republican’s  pre* 
were  broken  and  a  shaft  was  sprung 
It  was  at  once  a  question  whether  re. 
pairs  could  be  made  in  time  to  run  tin 
Republican  as  usual  in  the  early  morn, 
ing,  since  it  proved  impo.s.sibIe  to  ob¬ 
tain  sub-stitute  part.s  from  the  manufac. 
turer  in  New  York.  Expert  workmen 
quickly  learned  that  the  time  was  as 
short  and  the  repairs  so  extensive  that 
it  was  unwise  to  depend  entirely  o« 
their  completion  for  the  production  of 
the  paper.  Con.sequently,  with  the  cour¬ 
teous  cooperation  of  the  Hartford  Timea  ' 
a  programme  was  organized  for  run¬ 
ning  the  Republican  on  the  Times  prea 
if  this  should  prove  necessary. 

A  special  train  was  secured  from  tin 
New  Haven  Railroad,  and  at  12:» 
Wednesday  morning  it  began  a  rapM 
dash  to  Hartford  with  a  Republiru 
crew  aboard,  who  carried  with  them  i 
complete  set  of  mats  or  matrices  from 
which  to  cast  the  plates  for  the  paper 
Arrived  at  the  Hartford  Times  offl« 
the  special  train  being  held  in  waiting 
at  the  Hartford  station,  the  work  of 
ca-stlng  the  plates  was  at  once  begun 
with  the  eager  aid  of  the  Times  force, 
which  was  in  readiness.  If  the  Repub¬ 
lican  press  had  balked,  the  Republican 
would  have  been  rushed  off  in  quick 
time  on  the  Times  preas,  and  the  pa¬ 
pers  carried  to  Springfield  at  top  speed 
on  the  special  train.  But  the  crew  of 
the  Republican  who  went  to  Hartford 
were  told  over  the  telephone  that  tbe 
Republican  pres-s,  the  repaired  parts  for 
which  arrived  just  in  season,  was  run¬ 
ning  as  regularly  as  a  watch.  Conse¬ 
quently  they  had  nothing  to  do  but  to 
wait  lest  the  repairs  should  develop 
-some  flaw,  and,  when  the  Vord  flnaUp 
came  that  the  lasit  edition  was  being 
successfully  printed,  they  filed  back  to 
the  special  and  made  another  fast  rut 
to  Springfield. 


BUSINESS  EDITORS  TO  MEET 


Head!)  of  New  York  Publications  ViD 
Get  Running  Start  for  New  Year. 
Publl.shing  problems  for  1918  will  be 
discussed  at  the  first  dinner-meeting 
of  the  new  year  of  the  New  York  BuB- 
neas  Publishers’  Association,  Inc.,  which 
will  be  held  Monday,  January  7,  at  tbe 
Automobile  Club,  247  West  54th  Street 
Joseph  J.  Rockwell,  of  the  McGraw- 
Hill  Publishing  Company,  will  disculi 
postal  problems.  W.  H.  Taylor,  preii- 
dent  of  the  Iron  Age  Publishing  Com¬ 
pany,  will  talk  about  subscription  prob- 
lema  George  Prank  Lord,  director  of 
advertising,  Du  Pont  American  Indus¬ 
tries,  Wilmington,  Del.,  will  take  up  ad¬ 
vertising  problems. 


Still  at  One  Cent 

La  Presse,  of  Montreal,  is  still  sell¬ 
ing  for  one  cent  daily,  with  the  excef- 
tion  of  Saturday,  when  the  price  is  tw? 
c-enta  There  has  been  no  advance  t* 
price,  as  The  Editor  and  Puwjsh# 
was  incorrectly  informed  recently.  • 
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BULLSEYES 


On  Friday,  December  7, 
DAVID  LAWRENCE,  in  his 
Washington  Dispatch  to  the 
New  York  Evening  Post,  said: 

“President  Wilson  undoubt¬ 
edly  will  take  over  the  opera¬ 
tion  of  the  railroads  of  the 
country.” 


On  Monday,  December  17, 
MR.  LAWRENCE  said: 

“William  G.  McAdoo,  Secre¬ 
tary  of  the  Treasury,  probably 
will  be  Railroad  Administra¬ 
tor.” 

On  December  27,  the  ap¬ 
pointment  was  announced. 


Three  days  before  the  Presi¬ 
dent’s  recent  message  to  Con¬ 
gress  Mr.  Lawrence  predicted 
that  the  President  would  an¬ 
swer  the  Marquis  of  Lans- 
downe  and  outlined  substan¬ 


tially  what  Mr.  Wilson  later 
said.  Practically  all  the  other 
newspapers  stated  that  the 
Lansdowne  letter  would  be  ig¬ 
nored  and  that  the  war-aims 
would  not  be  re-defined.  MR. 
LAWRENCE  showed  not  only 
that  the  President  would 
answer  Lansdowne,  but  the 
method  by  which  he  would  do 
so. 


On  October  23  MR.  LAW¬ 
RENCE  predicted  that  the 
Allies  would  be  forced  to  decide 
which  they  wanted  first — men, 
munitions,  or  supplies;  and 
that  a  war  council  was  neces¬ 
sary  to  obtain  co-ordination  of 
the  needs  of  the  belligerents. 
Later  the  Inter-Allied  Council 
was  called  at  which  these  very 
things  were  considered. 


A  week  before  the  documents 
were  made  public  he  predicted 
the  terms  of  the  Lansing-Ishii 
agreement. 


On  December  3,  when  Con¬ 
gress  re-convened,  he  outlined 
in  a  general  way  the  kind  of 
investigation  that  would  be 
made  by  both  houses  of  the 
conduct  of  the  war. 


DAVID  LAWRENCE  has 
his  finger  on  the  very  pulse  of 
inner  Washington.  He  sends 
an  interpretative  article — big 
with  meaning— every  day.  It 
is  the  most  valuable  newspaper 
feature  coming  from  the  capi¬ 
tal. 


Supplement  your  regular  Washington 
service  with  David  Lawrence.  You  can 
get  his  daily  article  for  exclusive  pub¬ 
lication  simultaneously  with  The 
Evening  Post.  For  terms  and  condi¬ 
tions,  address  the  Syndicate  Department, 
20  Vesey  Street,  New  York. 


Wtft  Kjettr  )|crrli 

More  Than  a  Newspaper — A  National  Institution 
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NEWSPAPERS  SHOULD  SELL  SERVICE 
NOT  SPACE,  SAYS  DeWEESE 


tlsing  H  breakfast  cereal.  Moreover,  the 
FYench  are  the  greatest  bakers  In  th* 
worM  and  are  very  fond  of  their  owi 
baked  goods. 

HOW  TO  OBT  DATA. 

Now,  how  shall  the  advertiser  get  tbi 
necessary  data  from  which  to  plan  suc¬ 
cessful  promotion  work  and  thus  prt. 
vent  waste  of  money,  time,  and  energy? 
There  are  two  ways  that  easily  and 
quickly  occur  to  us  because  so  often  fol¬ 
lowed:  (1)  through  salesmen  or  per¬ 
sonal  travelling  representatives  who 
visit  the  trade  and  who  interview  mer¬ 
chants  and  possible  consumers;  (2) 
through  a  system  of  correspondence 
covering  all  possible  markets.  The« 
two  methods  are  expensive  and  unsat¬ 
isfactory.  The  first  is  the  more  reliable 
bf  the  two.  Personal  representatives  of 
the  right  kind  can  no  doubt  secure  a 
lot  of  valuable  information  from  distrib¬ 
uters  and  consumers,  but  it  is  not  al¬ 
ways  reliable.  It  is  also  possible  to 
learn  a  whole  lot  about  a  market  by 
advertising. 

Now,  this  brings  me  to  a  new  and 
modem  method  of  getting  data  for  an 
advertising  campaign  which  I  wish  to 
bring  to  your  attention.  It  is  the  new 
service  to  national  advertisers,  the  prod¬ 
uct  of  the  modem  effort  to  make  ad¬ 
vertising  a  real  merchandising  power 
and  a  real  factor  in  distribution. 


Director  of  Publicity  for  Shredded  Wheat  Company  in  Able 
Address  Before  Association  of  National  Advertisers,  Endor¬ 
ses  Use  of  Daily  Newspapers  by  National  Advertisers. 


[One  of  the  stronge*t  papers  read  at  for  laundry  soap  was  created  at  the 
the  recent  convention  of  the  Association  dawn  of  civilization  when  the  human 
of  national  Advertisers  in  Keto  York  race  began  to  wash  its  clothing. 
seas  one  entitled,  “Investiffoting  the 
Market.  Oetting  the  Data  Abont  the 
Market  PrelinUnarp  to  Preparing  an 
Advertising  Campaign,"  hy  Truman  A. 

De  Weese,  director  of  publicity  for  the 
Shredded  Wheat  Company.  Although 
this  paper  vsas  read  at  an  executive  ses¬ 
sion  of  the  Association,  Thb  Kditor  and 
PuBUSHBR  has  been  given  permission  to 
reprint  parts. — Eh».] 

By  Truman  A.  Da  Wbbse. 

IT  la  our  business  to  regard  adver¬ 
tising  as  the  most  important  factor  in 
merchandising.  The  success  of  adver- 
Uaing  depends  upon  so  many  problems — 
some  of  them  psychological,  some 
of  them  Just  plain  horse-sense — that 
men  who  spend  millions  of  dollars 
for  corporations  find  it  profitable  to  dis¬ 
cuss  them  in  all  their  varied  aspects. 

One  high-brow  says  the  success  of 
advertising  depends  upon  copy — the  line 
of  appeal — the  method  of  approach.  Of 
course  it  doea  A  space-seller  who  has 
never  written  a  line  of  advertising  says 
it  depends  on  the  kind  of  mediums  used. 

Of  course  it  does.  But  you  and  I  know 
Its  success  depends  fundamentally  on 
the  possible  market  for  the  product  ad¬ 
vertised.  If  the  Government  at  Wash¬ 
ington.  as  a  part  of  the  conservation  of 
rubber,  issues  an  edict  forbidding  the 
wrearing  of  suspenders,  the  man  who 
goes  right  on  advertising  President  sus¬ 
penders  would  be  regarded  as  a  mer¬ 
chandising  lunaUc.  Ehren  if  the  De¬ 
partment  of  Sartorial  Suggestion  should 
designate  Wednesday  of  each  week  as 
a  suspend^rless  day,  or  should  issue  an 
edict  to  wear  one  less  pair  of  suspenders 
each  year,  the  man  with  the  suspender 
factory  would  certainly  adjTist  his  ad¬ 
vertising  to  fit  new  conditions,  and  in¬ 
cidentally  the  manufacturer  of  leather 
belts  would  get  busy. 

MUST  know  FOSSIBLB  DEMAND. 

All  of  which  means  that  Intelligent 
advertising  must  be  bemed  upon  absolute 
knowledge  of  possible  demand.  It  must 
also  be  based  upon  knowledge  of  trade 
condltlona  Who  are  the  natural  dis¬ 
tributers  of  a  product,  and  how  shall 
they  be  liaiidled?  What  are  the  trade 
terms  and  discoxmts  necessary  to  slide 
the  product  easily  and  smoothly  through 
the  channels  ft  distribution  after  a  de¬ 
mand  has  been  created?  How  can  the 
advertiser  get  these  data  that  are  so 
vital  to  success?  That  is  the  subject  of 
our  discussion. 

Before  considering  the  various  instru¬ 
mentalities  for  getting  these  data  let  us 
keep  in  mind  the  fact  that  all  salable  All  of  which  shows  that  you  cannot 
commodities  are  classified  in  two  dl-  always  depend  upon  the  views  of  deal- 
visions — staples  and  specialties.  era.  When  it  c^mes  to  measuring  the 

Laundry  soap  is  a  staple;  Shredded  capacity  of  a  market  you  have  to  go  to 
Wheat  is  a  specialty.  Among  musical  the  possible  consumers, 
instruments  the  piano  is  a  staple ;  the  We  have  reached  a  point  in  the  devel- 
Vlctrola  is  a  specialty.  In  hardware  opment  of  advertising  where  no  sane 
the  old-fashioned  rasor  is  a  staple;  the  advertiser  will  spend  an  appropriation, 
OUlette  safety  rasor  is  a  specialty.  Sole  even  under  the  most  seductive  beguile- 
leather  is  a  staple;  O’Sullivan’s  rubber  ments  of  space-sellers,  without  investi- 
hecls  are  a  specialty.  I  might  claim  that  gating  the  possible  market.  The  only 
Shredded  Wheat  Biscuit  is  a  staple,  but  question  is,  how  shall  we  get  the  data? 
In  merchandising  parlance  it  la  classed  Can  you  imagine  a  corset  manufacturer 
as  a  Q>eclalty.  In  other  words,  we  have  going  right  on  marketing  long  corsets 
to  create  a  consumer  demand  for  Shred-  after  fashion  has  decreed  that  women 
ded  Wheat  Biscuit,  whereas  the  demand  shall  wear  short  corseta 


So  we  have  to  conclude  that  the  meth¬ 
ods  to  be  followed  in  gretting  data  pre¬ 
liminary  to  advertising  a  staple  are 
somewhat  different  from  the  methods  to 
be  followed  in  ascertaining  a  possible 
market  and  distribution  for  a  specialty. 
In  the  former  case  the  data  may  be  se¬ 
cured  almost  entirely  from  the  trade — 
from  the  possible  dlstributera  Of 
course  I  am  considering  only  products 
handled  through  regular,  recognized 
channels  of  distribution.  The  mail-order 
business  presents  entirely  different  prob- 
lema  Getting  data  for  a  specialty  in¬ 
volves  a  more  intensive  and  far-reach¬ 
ing  investigation  of  possible  consumer 
demand. 

Advertising  is  not  an  exact  science. 
Its  possible  results  cannot  be  figured  in 
kilowatts,  like  electric  energy.  It  has 
no  fixed  formulas,  like  chemistry.  But 
there  is  one  kind  of  information  which 
we  can  secure  with  reasonable  exact¬ 
ness,  and  that  is  data  regarding  markets 
— and  yet  in  many  instances  the  data 
secured  has  been  found  to  be  inadequate 
and  unreliable.  An  Interesting  question 
in  connection  with  the  marketing  of  a 
«)eclalty  involves  what  the  chemists  call 
“the  point  of  saturation.”  There  is  a 
certain  point  at  which  water  refuses  to 
absorb  any  more  salt;  the  limit  of  sat¬ 
uration  has  been  reached.  How  about 
the  limit  of  saturation  in  a  market? 
How  can  the  capacity  of  a  market  to 
absorb  the  product  be  measured?  A 
certain  manufacturer  of  toilet  articles 
was  making  a  shaving  soap  In  stick 
form.  He  then  put  out  a  shaving  soap 
in  powder  form.  Strange  to  say,  the 
powder  did  not  displace  the  shaving 
stick,  but  found  K  new  and  profitable 
market.  He  then  found  a  way  to  make 
shaving  soap  in  paste  form.  Dealers 
said,  “don’t  do  it;  you  will  simply  dis¬ 
place  your  other  products  and  gain  no¬ 
thing.  The  market  for  shaving  soap  has 
already  reached  the  limit  of  saturation.” 

The  manufacturer  disregarded  this 
advice  and  put  out  a  shaving  soap  in 
paste  form  in  tubes.  It  found  an  in¬ 
stant  sale.  The  same  manufacturer  af¬ 
terwards  put  out  the  same  product  in 
liquid  form,  to  be  sold  for  the  same 
ptirpose.  The  idea  seemed  preposterous, 
but  the  sales  beat  all  previous  recorda 
The  new  product  appealed  to  many  who 
did  not  use  the  powder  or  shaving 
cream. 


About  fifteen  years  ago  Henry  D.  Per¬ 
ky,  the  Inventor  of  Shredded  Wheat  and 
founder  of  the  Shredded  Wheat  indus¬ 
try,  put  140,000  in  his  pocket  and  sailed 
for  France.  He  announced  his  Intention 
of  putting  over  Shredded  Wheat  Biscuit 
in  France.  It  didn't  take  him  long  to 
get  lid  of  the  $40,000.  When  the  last 
simolean  disappeared  he  suddenly  learn¬ 
ed  that  the  French  are  not  a  breakfast¬ 
eating  people.  A  race  that  doesn’t  eat 
any  breakfast  at  all  could  not  be  said 
to  present  an  attractive  field  for  adver- 


T'RGBS  USB  or  NEWSPAPERS. 

For  every  national  advertiser  there  is 


Certain  large  Na¬ 
tional  advertisers 
follow  the  policy  of 
“one  paper  in  a  City.” 

You  know  them. 

Inquire  which  paper 
they  use  in  Brooklyn. 

Then  you  also  will 
use  the  Standard 
Union  for  at  least  a 
portion  of  your  ap- 
pr  priation. 


TO  MBAflURR  MARECBT  8BB  CON8UMBRS. 
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PERTINENT  POINTS  FROM  EXCELLENT  PAPER 

By  Truman  A.  Dr  Wrrbk 

Selling  space  is  a  small,  picayune  bosiness  for  a  newspaper.  Selling 
service  is  big  business. 

•  •  • 

A  paper  that  sells  service  before  it  sells  space  wifl  be  a  true  tribune  of 
the  people  that  is  fairly  entitled  to  the  money  of  the  advertiser. 


ILLINOIS 


ways  Kesponds 
a  Good  Thing! 


For  every  national  advertiser  there  is  in  every  city  an  instrument  for 
making  survey  of  market  conditions— an  instrument  for  ascertaining  with 
more  or  less  accuracy  the  trade  and  consumer  possibilities  in  each  locality 
for  a  given  product.  That  instrument  is  the  daily  newspaper. 


(Newt  Item) 

Whole  Illinois  Town  Enrolls 
In  Red  Cross  Campaign 

CHICAGO,  Dec.  85. — Christmas  re¬ 
ports  from  the  five  states  of  the  central 
division  of  ths  American  Red  Cross  to¬ 
night  indicated  that  the  banner  belonged 

to - ,  111.,  which  reported  that  every 

man,  woman  and  child  in  the  town  had 
enrolled. 


In  every  city  an  instrument  for  making 
a  survey  of  market  conditions — an  In¬ 
strument  for  ascertaining  with  niore  or 
less  accuracy  the  trade  and  consumer 
possibilities  in  each  locality  for  a  given 
product.  That  instrument  is  the  daily 
newspaper.  Before  touching  the  high 
spots  in  this  service,  which  I  can  only 
do  in  a  casual  and  superficial  way,  I 
want  to  di.sarm  all  criticism  by  saying 
that  I  have  no  Interest  in  any  news¬ 
paper  and  am  utterly  without  prejudice 
when  it  comes  to  advertising  mediums. 
It  is  true  that  the  magsusine  is  not  so 
well  organized  to  render  this  service,  al¬ 
though  two  or  three  American  maga¬ 
zines  have  devised  very  clever  .'ind  .suc¬ 
cessful  methods  for  hocking  up  an  ad¬ 
vertised  product  with  the  trade.  I  am 
not  sure  that  this  is  a  legitimate  func¬ 
tion  of  a  magazine.  Its  inability  to  form 
a  direct  link  between  the  advertiser 
and  the  trade  does  not  in  my  opinion 
detract  from  the  value  of  the  magazine 
as  an  advertising  medium.  It  has  a  dif¬ 
ferent  function  to  perform  and  inci¬ 
dentally  a  different  value  to  the  adver¬ 
tiser.  So  far  as  the  newspaper  is  con¬ 
cerned,  it  is  in  position  to  gather  valu¬ 
able  data  for  the  advertiser  in  its  par¬ 
ticular  locality.  If  it  does  not  rise  to 
the  opportunity  it  is  not  progressive  or 
up-to-date.  Some  newspapers  have 
been  quick  to  recognize  this  opportuni¬ 
ty,  and  some  have  not  only  recognized 
it,  but  have  organized  a  service  depart¬ 
ment  which  has  become  a  most  Impor¬ 
tant  feature  of  Its  advertising  depart¬ 
ment  and  commands  high-salaried  ex¬ 
perts  in  that  line  of  work.  Surely  the 
modem  newspaper  is  not  going  to  be 
content  to  merely  sell  space  to  adver¬ 
tisers.  The  newspaper  that  fails  to  rec¬ 
ognize  its  opportunity  to  serve  advertis¬ 
ers,  or  defers  or  procrastinates,  is  going 
to  fall  by  the  wayside,  while  the  news¬ 
paper  that  recognizes  its  power  to  make 
advertising  potential  by  hooking  up  ad¬ 
vertising  and  the  trade  will  forge  ahead, 
net  only  in  advertising  patronage,  but  in 
news-gathering  power. 

In  niaking  a  survey  of  Baltimore  for 
the  manufacturers  of  Dlm-a-Llte  the 
Baltimore  Sun  found  that  there  are  only 
40,000  homes  in  the  city  of  Baltimore 
that  are  wired  and  that  can  use  a  Dlm- 
a-Llte  lamp.  For  another  concern  It 
found  that  there  are  seventeen  different 
varieties  of  macaroni  sold  in  Baltimore, 
and  it  also  learned  that  the  people  of 
Baltimore  who  eat  macaroni  prefer  the 
straight-style  Instead  of  the  elbow  or  cut 
style  of  macaroni. 


the  name  of  the  drug  company  to  it. 
This  was  in  coSperatlon  with  an  adver¬ 
tising  campaign  started  for  the  Ameri¬ 
can  Clhicle  Ckimpany,  and  resulted  In 
these  thirty-nine  stores  being  stocked 
with  this  gum,  and  a  large  consumer 
demand  was  created. 

Information  of  this  character  regard¬ 
ing  hundreds  of  nationally  advertised 
products  has  been  compiled  with  more 
or  less  accuracy  and  thoroughness  by 
many  other  progressive,  up-to-date 
newspapers  in  the  larger  cities,  details 
of  which  it  Is  not  possible  to  include  in 
a  paper  of  this  length;  but  a  careful 
study  of  them  would  show  the  almost 
limitless  possibilities  of  this  kind  of  ser¬ 
vice  when  intelligently  given  through  a 
department  organized  for  this  purpose. 

The  time  has  gone  by  when  the  in¬ 
telligent  advertiser  is  content  to  spend 
good  money  for  mere  space  in  a  news¬ 
paper.  When  the  advertiser  furnishes 
the  copy  and  originates  the  line  of  ap¬ 
peal  he  will  expect  the  newspaper  to 
furnish  a  service  that  will  tie  up  his  ad¬ 
vertising  to  a  definite  sales  possibility. 

The  newspaper  should  be  able  to  tell 
how  many  babies  and  how  many  bach¬ 
elors  there  are  in  a  town.  It  should  be 
able  to  tell  bow  many  houses  have 
steam  heat  and  how  many  have  hot-air 
furnaces — how  many  persons  have  con¬ 
sumption  and  how  many  have  false 
teeth.  The  newspaper  should  be  able  U 
tell  bow  many  different  makes  of  laun¬ 
dry  soap  are  sold  in  a  town,  which  one 
Is  the  best  seller,  which  the  second  best 
seller,  and  what  the  trouble  is  with  the 
one  that  doesn’t  sell.  It  should  not  sell 
goods,  but  it  should  sell  a  service  that 
will  visualize  to  the  manufacturer  ex¬ 
isting  market  conditions  and  the  possi¬ 
bilities  in  a  given  locality.  The  real  ad¬ 
vertiser  who  is  looking  for  a  market 
would  not  object  to  paying  an  increased 
rate  for  this  service.  I  have  never  ask¬ 
ed  the  advertising  rate  In  any  news¬ 
paper  or  magazine.  Nobody  can  tell 
me  what  advertising  is  worth  per  line, 
or  per  page.  The  question  to  be  deter¬ 
mined  by  us  is  whether  we  want  to 
use  that  newspaper  or  magazine — 
whether  it  goes  to  possible  consumers  of 
our  product.  Having  decided  that  ques¬ 
tion,  the  rate  is  of  small  consequence. 
Belling  space  la  a  small,  picayune  busi¬ 
ness  for  a  newspaper.  Selling  service  is 
big  business.  It  establishes  a  relation 
between  the  newspaper  and  the  great 
merchandising  and  Industrial  interests 
that  should  distinguish  a  modem,  up-to- 
date  newspaper  from  a  mere  bulletin 
board.  A  paper  that  sells  service  before 
it  sells  space  will  be  a  true  tribune  of 
the  people  that  is  fairly  entitled  to  the 
money  of  the  advertiser. 


Illinois’  population  of  more  than  five  millions  and 
a  half  has  “Reader  Responsiveness”  to  an  unusual 
degree  and  the  wealth  and  prosperity  to  insure  a 
material  reply. 

Illinois’  daily  newspapers  were  largely  responsible 
for  the  success  of  the  Red  Cross  Campaign  in  Illinois. 
Illinois  people  believe  in  Illinois  newspapers — “There 
is  a  Reason!” 

National  advertisers  may  employ  this  great  poten¬ 
tial  selling  power  to  move  worthy  merchandise  across 
the  counters  of  local  stores  by  the  use  of  the  follow¬ 
ing  leading  daily  newspapers  of  Illinois: 


)wer 


Paid  a.SOO  10,000 
Clr.  l,lBca  lilaea 

.  15.064  .04  .04 

.  10,077  .08  .08 

.  820,898  .40  .88 

.  198,000  .80  .80 

....  018,000  .08  .40 

.  179,184  .80  .80 

.  811,708  .40  .88 

.  108,880  .84  .81 

.  882.001  .48  .48 

.  00,477  .80  .12 

.  881,070  .OO  .80 

. 014.418  .OO  .40 

.  7,017  .0148  .0148 

*.?*.*■..  0,104  .OlO  .OlO 

.  9,147  .OlO  .010 

.  9.001  .080  .086 

.  81,801  .040  .080 

.  7.029  .02  .08 

.  0,400  .OlO  .OlO 

) .  20,492  .080  .080 

.  .  ...  0,228  .017  .017 

lent.  Oet.  1.  1817. 


Avrora  Beaeoa  Newa  (E)  .  .  .  . 
Bloomlngtoa  Paatagraph  ( M ) 

Chicago  Aaierlcaa  <E) . 

Chicago  Examlaer  (M) . 

caicago  Examlaer  (  8 ) . 

Chicago  Herald  (M) . 

Chicago  Herald  (S)... . 

Chicago  doaraal  (E) . 

Chicago  Dally  Newa  (E) . 

Chicago  Poat  (E) . 

Chicago  Trlbaae  (HT) . 

Chicago  Trlbaae  (8) . 

Elgla  Coarler  (E>  . 

Bata  attar  April  lat,  1918 — Sc  per  II 
Freeport  Joaraal-Staadard  <  E 
Galeabarg  Evealag  Mail  (E)  .  . 

Mollae  Dlapateh  <E) . 

Peoria  Star  (E) . 

Galaey  Joaraal  (E) . 

Rock  lalaad  Argaa  <E) . 

SprlagBcId  State  lleglatcr  (M 
Sterliag  Dally  Gaaette  (E)  .  .  . 
Goverameat  Clrealatloa  Statei 


Success  in  Illinois  means  that  Success  radiates 
North,  South,  East  and  West  throughout 
the  United  States  and  Canada<^ 

“Note  the  ‘Hub’  of  the  Country” 


BXAMPI.E  or  CO-OPHRATION. 

The  Des  Moines  Daily  (Capital  in  mak¬ 
ing  a  survey  of  that  city  recently  found 
that  out  of  105  Des  Moines  drug  stores 
*9  of  them  did  not  have  Adams  pepsin 
chewing  gum  in  stock.  They  immediate¬ 
ly  called  on  the  sales  manager  of  one  of 
the  big  wholesale  drug  houses  who  fur¬ 
nished  them  with  40  sheets  of  their  sta¬ 
tionery  on  which  the  service  manager 
wrote  each  of  the  stores  a  letter,  signing 


When  a  newspaper  is  used  as  a  clas- 
-sMed  medium  by  all  of  its  own  readers 
who  ever  use  these  popular  channels  of 
■communication,  that  newspaper  is  get¬ 
ting  its  "share"  of  the  classified  busi¬ 
ness  in  its  field. 
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The  Editor  «S;  Piddinher  for  December  20,  Jf)I 


LONDON  WRITER  FOR  THE  CHICAGO 
NEWS  WINS  WORLD  ATTENTION 


Edward  Price  Bell,  Brilliant  Journalist  and  Lecturer,  in  Letters 
to  London  Times,  Displayed  Remarkable  Foresight  in 
Predicting  America’s  Entry  Into  the  War. 


(Special  to  The  Editor  and  Pvbljsher.) 


LOXHON,  December  15. — It  is  safe  to  s:iy  without  fear  of  exagRoration  that, 
barring  the  brilliant  personal  and  official  triumph  of  our  Ambassador,  Dr. 
Walter  Hines  Page,  no  American  has  come  into  more  favorable  notice  in 
England  through  his  patriotic  efforts  since  America  entered  the  war  than  Eldward 
Price  Bell,  London  correspondent  of  the  Chicago  Daily  News. 

Both  before  and  since  America's  entry  into  the  conflict  Mr.  Bell,  with  his 
pen  and  on  the  platform,  has  rendered  services  in  the  interests  of  his  country 
and  of  the  Allies  that  have  caused  him  to  be  considered  generally  in  the  light  of 
unofficial  interpreter  of  American  aims,  institutions,  and  aspirations.  At  the 
moment  he  is  continuing,  under  the  auspices  of  the  Anglo-American  Committee, 
a  aeries  of  lectures  at  English  colleges  and  schools  on  the  spiritual  attitude  of 
America,  our  ethics,  and  our  ideala  This  work  Mr.  Bell  has  undertaken  in 
keeping  with  his  enthusiasm  on  the  subject,  as  he  puts  it,  of  "seeing  that  the 
young  men  of  England  and  America  should  absorb  a  sane  view  of  what  have 
been  the  attitudes  and  motives  of  the  two  peoples  before,  to  understand  the 
basic  principles  on  which  Anglo-American  relations  should  rest  now  and  in 
future.”  Declining  the  offer  of  reimbursement  from  the  Committee,  Mr.  Bell 
is  himself  paying  the  expenses  of  his  lecture  excursions. 


DlSPUiTBD  REMARKABLE  FORBSIUHT. 

Mr.  Bell,  a  man  of  clear  insight  and 
spiritual  vision,  first  attracted  the  at¬ 
tention  of  England,  France,  and  the 
other  Entente  Allies  during  the  delicate 
period  of  several  months  before  Ameri¬ 
ca's  decision  to  enter  the  war,  in  a 
serise  of  letters  to  the  Times,  in  which 
he  attempted  to  persuade  Britons  that, 
far  from  desiring  "to  play  the  Kaiser's 
game,"  President  Wilson  actually  was, 
with  great  tact  and  statesmanship,  both 
keeping  his  ear  to  the  ground  for  unani¬ 
mity  among  his  people  and  biding  his 
time  to  get  into  a  position  in  which  he 
could  make  war  on  Germany.  It  was 
a  bold  adventure  even  on  the  part  of 
this  former  exposer  of  Chicago  munici¬ 
pal  and  Illinois  State  Legislature  cor¬ 
ruption — really  a  risky  throw  that  made 
many  conservative  colleagues  with  less 
vision  feel  a  little  shaky  in  Bell's  behalf. 

"1  believe  that  Wilson  wants  to  go 
to  war,”  be  wrote  to  the  Times  of  De¬ 
cember  23,  1916.  “I  believe  that  he 
wants  to  fight  Germany.  I  believe  that 
he  wants  Germany  to  commit  herself  to 
a  programme  that  would  warrant  him 
in  asking  the  American  people  to  enter 
the  conflict.” 

Observers  were  amazed  to  see  that 
the  Times,  within  three  days,  printed 
another  of  his  contributions.  "America 
cannot  keep  out  of  this  war  unless  Ger¬ 
many  gives  way,”  he  wrote  on  Decem¬ 
ber  26.  "The  time  may  come  very  soon 
when  President  Wilson  will  be  under 
the  necessity  of  making  his  appeal  to 
the  American  nation.” 

SEtft»  THIRD  LKITER. 

Mr.  Bell  sent  his  third  letter  to  Print¬ 
ing  House  Suqare  on  New  Year's  Day, 
asserting  unequlvocably  that  "America 
will  and  can  support  no  peace  but  an 
Entente  peace."  The  Times  printed  on 
January  25  his  fourth  letter  within  five 
weeka 

Following  the  President's  announced 
next  step  of  "armed  neutrality,  after 
the  inauguration  of  Germany's  unre¬ 
stricted  submarine  warfare,  as  Mr. 
Gerard  was  recalled  and  BemstorS  giv¬ 
en  bis  passports,  the  hearts  of  Bqjl's 
close  and  ardent  admirers  sank  and 
pity  turned  to  sympathy  expressed.  Yet 
the  Times,  whose  editor  no  doubt  had 
begun  to  think  that  the  pestiferous  Bell 
bad  been  silenced,  printed  another  letter 
from  the  Chicago  writer  on  February 
23.  In  it  he  said:  "I  will  risk  the  view 
that  we  are  on  the  edge  of  great  things 


in  America — things  worthy  of  the  coun¬ 
try  of  Washington  and  of  Lincoln. 
America,  I  feel,  is  about  to  fructify  in¬ 
ternationally — about  to  make  her  real 
contribution  to  humanity  and  history.” 

In  a  sixth  and  final  letter  on  Febru¬ 
ary  27  Bell  craved  the  indulgence  of 
the  Times  to  say  a  word  to  the  skeptics. 
With  what  proved  to  be  rare  prescience 
and  penetration,  he  said  that  Mr.  Wil¬ 
son's  delay  in  coming  to  grips  with 
Hohenzollernism  meant  only  that  "the 
President  wants  the  public  temper  so 
hot  behind  throughout  America  that  it 
will  instantly  burn  to  ash  any  revolu¬ 
tionary  unrest  or  any  opposition  by  the 
pacifist  diehards." 

Five  weeks  later  the  United  ijtates 
was  at  war. 

BORN  IN  INDIANA. 

Mr.  Belt  was  born  on  a  farm  in  In¬ 
diana  in  1869,  in  the  Haccoon  Valley, 
not  far  from  the  Wabash  Kiver.  He 
saw  bis  first  town  at  the  age  of  ten, 
And  three  years  later  began  to  work  for 
A  newspaper  at  _  Terre  Haute.  All 
through  school  and  during  bis  course  at 
the  Wabash  College,  where  he  took  the 
degree  of  M.A.,  he  corresponded  for 
Chicago  newspapera  He  started  a  week¬ 
ly  as  a  boy  in  Kosedale,  Ind.,  a  mining 
community.  Victor  F.  Lawson's  deep 
interest  in  the  welfare  and  social  con¬ 
dition  of  the  people  was  responsible  for 
his  first  trip  to  Europe  in  1896,  when  he 
visited  Liverpool,  London,  and  Paris 
to  report  on  how  the  poor  lived  and 
something  of  their  ideals,  aspirations, 
and  religious  convictiona  He  lived  a 
time  in  the  slums  of  Whitechapel,  Lon¬ 
don,  on  this  visit,  but  returned  to  take 
his  post  here  as  correspondent  in  190U. 
His  exposure  of  graft  in  Chicago  and  of 
corruption  in  the  Illinois  Legislature 
were  features  of  the  life  of  the  Middle 
West  Just  before  his  coming  to  Europe. 
He  has  covered  some  of  the  most  im¬ 
portant  news  events  at  home  during  re¬ 
cent  years,  including  the  Govel  murder, 
Wilmington,  N.  C.,  race  riots  in  1898, 
and  the  uprising  of  the  Chippewa  In¬ 
dians  in  1898.  He  broke  all  Journalistic 
precedents  by  obtaining  an  interview 
with  the  British  Secretary  of  State  for 
Foreign  Affaira  Sir-  Eldward  Grey,  in  the 
sprmg  of  last  year,  in  which  the  diplo¬ 
matist  stated  to  the  world  the  record  of 
Germany's  guilt  It  was  printed  in  book 
form  in  most  of  the  languages  of  the 
world  and  widely  circulated,  after  Its 
publication  in  Chicago  and  the  other 


Edward  Pricv.  Bell. 


papers  of  the  United  States  and 
throughout  the  world.  He  has  also  ob¬ 
tained  interviews  from  four  other  Cab¬ 
inet  Ministers  of  the  British  Govern¬ 
ment,  including  two  Lord  High  Chan¬ 
cellors.  His  account  of  the  Briti.sh  fleet 
called  from  Mr.  Balfour,  then  First  Lord 
of  the  Admiralty,  a  letter  of  the  highest 
prai.se  and  thanks  for  the  service. 


EMBARGO  THREATENS 
INK  INDUSTRY 


Prinlinfi  Ink  Business  Fares  Demoralisa¬ 
tion  Berause  of  Ban  on  Carbon  Blark, 
.a  Principal  Ingredient,  Placed  by 
Priority  Board. 

DEM011ALIZ.\TI0N  of  the  printing 
ink  industry  of  the  United  States  Is 
threatened  by  the  embargo  on  the  ship¬ 
ment  of  carbon  black,  a  principal  ingre¬ 
dient,  ordered  some  time  ago  by  the 
Federal  Priority  Board.  Publishers  of 
newspapers,  magazines  and  all  other 
users  of  printing  ink  soon  will  be  vitally 


affected,  Philip  Ruxton,  president  of 
the  National  Association  of  Printing 
Ink  Manufacturers,  declared  In  a  state¬ 
ment  issued  here  this  week. 

Pre.sident  Wilson  has  been  asked  to 
modify  the  Priority  Board's  order 
which  by  failing  to  include  carbon 
black  among  the  materials  that  may  be 
accepted  for  shipment  by  railroad* 
makes  it  impos-sible  for  ink  dealers  to 
obtain  supplies  of  that  product,  Mr. 
Buxton  said. 

"If  we  do  not  get  immediate  relief 
there  will  be  no  ink  for  daily  papers 
or  publications  of  any  kind,  nor  foi 
any  commercial  purpose  whatever,” 
reads  a  telegram  to  President  Wilson 
from  Mr.  Ruxton.  "A  grave  crisis  face* 
all  industries  because  of  our  inability 
to  get  raw  material  for  printing  Ink," 
it  continued.  "Neither  Robert  S.  Lovett 
nor  the  Car  Commission  makes  replies 
to  our  appeals.  We  must  have  carlion 
black  from  Virginia  at  our  sixty  planta 
making  every  pound  of  printing  ink 
used  in  America.  Can  we  get  any  as¬ 
surance  that  Washington  officials  will 
help  us  out  of  this  dangerous  situa¬ 
tion?” 


in  his  statement,  “that  almost  every 
industry  is  insdsting  that  the  supplies 
it  needs  are  vital  to  the  nation's  war 
programme,  seemingly  all  departments 
of  the  Government  fail  to  rea'ize  that 
unless  their  printer  can  supply  them 
with  npce.ssary  printed  forms  and  un¬ 
less  publicity  of  all  kinds  can  continue 
in  the  dally  press  the  whole  fabric  of 
industry  and  war  activities  must  neces- 
rarily  collap.se.” 

Mr.  Ruxton  informed  The  Editor  and! 
Pt’BLisHER  yesterday  that  every  effortj 
was  being  made  to  have  the  embargo! 
lifted  but  that  no  progress  had  beeni 
made. 


U.  S.  Edition  of  London  Mail 
The  London  Daily  Mail,  December 
20,  began  the  publication  of  an  Ameri¬ 
can  edition  from  the  offices  of  its  Pari* 
edition.  The  new  edition  will  be  for 
Americans  in  France,  and  will  carry 
special  cables  and  a  page  of  mail  news. 


** LMrgtit  Mnd  Bfrt  Snt'tfMgrr  Induttria  j4di»erHsing  Ag^na*' 


Permanent  weekly  induetrial  pages 
among  non-regular  advertieera, 

Solicitora  of  induatrial  Advertiaing 
for  Rotogravure  Seetiona  and  Sun¬ 
day  Magazine  5ecffona. 

High  Claaa  Special  Editiona  handled 
for  leading  newapapera  in  the  larger 
eitiea  only  when  there  ia  a  apecial 
reaaon  for  their  publication  and 
where  the  Puhliaher  ia  willing  to 
make  the  Edition  thoroughly  repre- 
aentative  from  a  newa  atandpoint. 
— Entire  auperviaion  of  newa  and 
mechanical  enda  given  when 
requeated. 

All  Induatrial  advertiaing  aolicited 
on  an  indirect  reault  general  pub¬ 
licity  baaia  aomewhat along  the  aame 
linea  that  Trade  Journal,  Bill  Board 
card  Street  Car  advertiaing  ia  aecured. 
No  campaigna  conducted  in  eitiea 
having  a  population  of  leaa  than 
200,000. 


JOHN  B.  GALLAGHER  COMPANY 

Horn*  Offio«:  Woodruff  Buildingi  Joliot,  Illinois 

Branch  Oftcet:  Hcnldi  and  Trafder  Buikhoc*  Bocton;  Couiier>Jo(imal  Biukfinj.  Louk- 
vdte;  CocMtituboQ  Buildinc,  AtUnta;  'nne**D»patd)  Buudinf,  Ridnood;  506>B  Equitobic 
Buildnt.  Bahunore.  Room  1622^50  Btom^..  Nawio^  Qty. 
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WAR  CORRESPONDENTS 
WIN  NEW  LAURELS 


their  cub  work  within  the  past  five  or 

six  years,  and  both  forged  ahead  rapid-  * 

ly  to  the  best  assignments  by  the  aid  of  just  38  ONE  generating  plant  came  to  the  mouth  of 

splendid  acquired  and  temi>eramental  .  -ir.  ^#5  i  j  itt  ^1^  m#  £ 

equipment  for  the  calling  Both  have  «  West  Virginia  coal  mine,  so  will  others.  Manufac- 
swung  around  the  circle  of  war  fronts.  turing  success  depends  on  concentration  near  the 

Mr  Brown,  after  .serving  a  year  in  sQurces  of  fuel,  material  and  distribuUon. 

the  London  bureau  of  the  New  York 

Times,  In  September.  1914,  with  2,000  Today  West  Virginia  is  BEGINNING  to  become 

marks  in  gold  in  his  pocket,  started  from  'MO'ljl/XI 
Ijondon  to  Berlin.  At  Cologne  and 

lirrh^Geifc^Tei  Its  present  prosperity  is  merely  an  EARNEST  OF 

he  learned  that  Mr.  Suydam  was  just  WHAT  IS  TO  COME,  for  here  are  great  mountains 
ahead  of  him,  with  the  object  of  doing  of  coal  and  iron,  oil  and  natural  gas;  lumber  of  most 

lilTto  geTtTseJfn!  SeT;  ^Iw  the  ^iuds,  water-power,  railroads^  great  undeveloped  quar- 
Kaiser  for  the  first  time.  A  conference  ries  of  marbles  and  sandstones  which  are  fast  becom- 
of  the  war  lords  with  the  Kaiser  was  ing  famous,  and  NOT  LEAST :  prosperousfarms,  fruits, 

LcXfwfs“L!gnrd"  tt''fhe"task“^of%et-  cereals,  and  the  largest  grazing  acreage  of  blue  grasi. 


)pherie8  of  Veteran  Newspaper  Men 
That  the  Day  of  the  War  Corre¬ 
spondent  Was  Over,  Have  Been 
Contradicted  by  Events. 


(Bfrcial  it  Thpi  Editor  and  Pubi.i8IIib.  ) 
London,  December  14. — Such  veteran 
correspondents  as  Francis  McCullagh 
and  the  late  Bennett  Burleigh,  of  the 
Ixindon  Daily  Telegraph,  believed  the 
day  of  the  war  correspondent  had  pass¬ 
ed  before  the  beginning  of  the  present 
conflict.  Burleigh,  who  died  In  the 
early  days  of  the  world-war,  asserted, 
in  fact,  that  the  restrictions  imposed 
by  the  various  armies  soupded  the 
death-knell  of  his  calling,  while  McCul- 


KKFl’SH)  TO  BE  DISCOURACIfl). 


At  Berlin  he  experienced  no  more  luck 
towards  accomplishing  his  goal  other 
than  in  obtaining  a  letter  of  good-will 
from  a  member  of  the  Reichstag,  who 
had  reached  the  conclusion  that  Mr. 
Brown  was  Plnglish  and  with  a  mission 
to  look  into  and  report  upon  certain 
"lies  circulated  concerning  the  conduct 
of  German  troops.”  This  impression 
was  not  corrected,  and  the  correspon¬ 
dent  managed  to  pass  through  Holland 
to  Antwerp,  thence  proceeding  to  Gen¬ 
eral  Headquarters  again  by  way  of 
("ologhe  and  Aix-la-Chapelle.  Still  with¬ 
out  the  coveted  pass — indeed,  even  de¬ 
prived  of  some  of  his  American  papers 
of  protection  by  frontier  guards — 
Brown  met  a  German  army  corps  on 
the  way  to  the  action  about  Meziferes 
and  again  was  warned  of  his  danger  of 
being  shot  as  an  unauthorized  person 
in  the  sphere  of  operations.  Secret  field 
police  Impressed  this  danger  on  his 
mind,  but  he  pressed  on  and  worried  the 
chief  intelligence  officer  of  the  division 
by  continuing  to  visit  General  Head¬ 
quarters  until  a  pass  was  granted,  on 
his  arrival  at  Charlottenburg. 

His  first  authorized  visit  to  the  Ger¬ 
man  front  was  in  response  to  an  invi¬ 
tation  to  the  headquarters  of  Gen. 
Heering,  in  command  of  the  army 
I.,aon,  and  he  then  witnessed  the  flr.st 
fighting  about  Chemin  des  Dames. 

Before  doing  so,  however,  he  came  in 
direct  contact  with  the  first  burst  of 
bitterness  by  the  Germans  as  a  result 
of  the  cry  that  Americans  were  ship¬ 
ping  munitions  to  the  Allies.  This  was 
during  a  visit  to  Kiel  to  witness  the  de¬ 
velopment  of  the  submarines,  then  In 
their  thirties  by  designation.  The  trip 
was  organized  for  propaganda  purposes, 
the  guests  including  several  Italian  and 
a  few  American  journalists.  The  tables 
at  a  luncheon  attended  by  fleet  officers 
were  decorated  with  Italian  and  Ameri¬ 
can  flags,  though  there  was  no  en¬ 
thusiasm  displayed  on  the  part  of  the 
guesta  There  was  a  distinct  slight  to 
the  Americans  on  account  of  the  mu¬ 
nitions  problem. 

Mr.  Brown  was  in  the  thick  of  much 
of  the  fighting  on  the  western  front,  vis¬ 
ited  Warsaw  after  its  fall,  saw  much 
of  the  heavy  fighting  in  Galicia,  was 
several  times  on  the  Somme,  and  always 
sent  a  service  of  dispatches  that  at¬ 
tracted  high  praise.  He  pays  a  tribute 
to  the  fairness  of  the  British  censorship. 


OfAlrRioiit 


C\A.K<k<.rj 


oc»,„\„r«D 


Cyrii,  Brown. 


lagh,  in  something  like  disgu.st,  trans¬ 
ferred  his  remarkable  talents  as  a  tacti¬ 
cian  to  the  service  of  the  Staff  of  the 
British  army,  becoming  a  member  of 
it  at  Salonica. 

But  events  have  contradicted  their 
prophecie.s,  and  the  war  correspondent 
has  not  only  survived  in  the  world-war, 
liut  has  won  fresh  laurels  of  a  different 
and,  in  many  respects,  more  hazardous 
kind.  Certainly  a  higher  order  of  talent 
has  been  developed.  There  is,  for  In¬ 
stance,  a  wide  gulf  in  the  equipment  of 
a  man  like  Burleigh,  pressing  forward 
doggedly  with  his  caravan  of  500  ne¬ 
groes  and  covering  for  his  paper  the 
developments  of  one  of  the  Empire's 
African  wars,  and  the  talent  of  a  corre¬ 
spondent  like  that  of  Philip  Gibbs,  of 
the  London  Dally  Chronicle,  who,  at 
Gen.  Haig's  Headquarters  In  France, 

•■an,  from  a  dry  official  report  supple¬ 
mented  by  a  personal  narrative  from  an 
officer  present  and  a  dash  through  the 
terrain  by  motor  car,  compile  in  an  as¬ 
tonishingly  brief  period  the  graphic  and 
convincing  account  of  an  eye-witness, 
perfect  in  form  and  material,  of  a  half- 
dozen  columns. 

TWO  SIMILAR  CAREhStS. 

Of  Americans  who  have  won  laurels 
as  correspondents  in  the  war,  Cyril 
Brown,  of  the  New  York  World,  stands 
prominently  in  point  of  achievement. 

There  is,  incidentally,  a  striking  paral¬ 
lel  in  the  brilliant  work  accomplished 
by  Mr.  Brown  and  Henry  Suydam,  of 
the  Brooklyn  Daily  Eagle.  Also  there 
is  a  similarity  in  their  comparatively 
recent  beginnings  in  newspaper  work. 

Mr.  Brown  went  direct  from  the  con¬ 
clusion  of  his  studies  at  Yale  to  the  staff 
of  the  New  York  Times  a  few  years 
ago,  while  Mr.  Suydam  joined  the 
Brooklyn  Elagle  staff  fresh  from  Prince¬ 
ton,  about  the  same  time.  Both  did  Ky. 


Are  YOU  getting  your  share  of  the  pur¬ 
chases  of  this  market  by  itself? 

Are  you  wanting  good  reliable  information  as  to  the 
possibilities  in  your  lineT  If  so,  write  to  the  papers 
and  get  it.  By  a  small  expenditure  you  can  become 
V  BIG  advertiser. 
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A  National  Advertiser’s  Appreciation 
of  The  New  York  Evening  Mail 

N 

Edison  Message 
No.  14 


MUSIC’S  PART  IN  WAR  TIMES 

We  commend  the  following  extract  from  an  editorial  in  The 
New  York  Evening  Mail  of  November  27th  to  all  Edison  dealers  as 
a  substantiation  of  our  claim  that  music  has  become  one  of  the  ne¬ 
cessities: 

“Going  to  a  Metropolitan  opera  or  to  a  good  concert  in  these  days  of  world¬ 
wide  stress  is  like  leaving  a  warring  world  and  abiding  in  a  realm  of  peace  for  a 
breathing  space.  The  first  magic  strains  of  music  seems  to  exorcise  the  pvil  spirit 
with  which  the  soul  of  mankind  is  grappling  as  the  founder  of  the  Christian 
faith  grappled  with  Satan  during  the  forty  days  and  forty  nights  in  the  wilder¬ 
ness.  The  common  language  of  mankind  stills  the  torturing  din  of  contending 
peoples.  The  common  sentiment  of  art  heals  the  breach  which  has  riven  the 
nations  asunder.  The  world  seems  whole  again.  For  the  time  being  the  strain 
under  which  we  are  living  is  relieved.  The  world  seems  sane  again. 

“At  no  time  in  its  history  has  the  world  stood  more  in  need  of  healing  influ¬ 
ences,  of  sweetening  in  its  bitter  cup,  than  now. 

“Make  it  a  point  to  hear  all  the  good  music  that  you  possibly  can.  It  will  be 
well  worth  your  while  to  banish,  be  it  for  ever  so  brief  a  time,  the  menacing  shadows 
that  war  has  cast  over  the  lives  of  us  all.  The  glimpse  into  the  bright  region  of  the 
republic  of  music  will  make  you  stronger  to  deal  courageously  with  the  grim  reali¬ 
ties.  It  will  renew  your  faith  in  the  future.  It  will  strengthen  your  determination 
to  do  your  part  to  bring  that  future  nearer  and  more  certain. 

“Hear  all  the  good  music  that  you  possibly  can.” 

Edison  dealers  who  spread  this  gospel  among  the  members  of  their  com¬ 
munities  are  serving  their  country  just  as  surely  as  they  would  be  serving  her 
if  they  were  on  the  firing  line. 

THOMAS  A.  EDISON,  INC. 

Orange,  N.  J. 

This  advertisement  appeared  in  the 
current  issue  of  ‘^The  Music  Trades’’ 
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THE  HOME 
NEWSPAPER 

In  the  classifications  of  advertising  which 
have  the  greatest  appeal  to  the  home — 
department  stores,  men’s  furnishings, 
boots  and  shoes  and  foodstuffs — The  New 
York  Evening  Mail  showed  a  decided 
gain  for  the  month  of  November  over 
the  same  month  for  1916. 

THE  GAIN 

Department  Stores,  -  31,161  agate  lines 
Men’s  Furnishings,  -  17,083  agate  lines 
Boots  and  Shoes,  -  -  4,22*4  agate  lines 

Foodstuffs  -  -  -  -  1,461  agate  lines  " 

This  substantiates  our  claim  that  the  ad¬ 
vertisers  more  and  more  are  convincing 
themselves  The  Evening  Mail  has  a  greater 
purchasing  power,  per  unit,  than  any 
other  New  York  evening  paper  and  that 
it  is  a  home  newspaper. 

The  New  Y ork  Evening  Mail 


Nj!;vr  VKAK  GREKTINGS! 

THK  new  year  offers  the  charm  of  conflict  to 
men  of  sturdy  breed.  It  affords  no  prospect 
of  comport  or  of  accomplishemnt  for  the 
weakling;. 

1918  is  to  be  the  strong  man’s  year.  It  will  be¬ 
long  to  the  men  and  women  to  whom  ditflculties 
bring  incentive.  It  will  belong  to  those  who  work 
usefully,  unselfishly,  with  faith  in  the  issue  of 
events. 

The  pessimist  has  no  place  in  American  life  just 
now — nor  the  slacker,  the  obstructionist,  the  dis¬ 
loyalist  or  the  timorous.  In  bu.siness,  as  in  the 
nation's  great  war  task,  the  man  of  courage,  clear 
vision  and  uncompromising  will  is  the  man  who 
.s»‘rve8  best. 

The  publi.sher  of  a  newspaper  who  places  the 
welfare  of  the  nation  first,  that  of  his  publication 
second,  in  his  programme  of  daily  effort  and  ser¬ 
vice.  will  l>^st  serve  lK)th  his  country  and  his  news- 
pa  iht. 

As  we  face  the  new  year  we  must  realize  that 
every  difllculty  which  faces  the  newspaper  indus¬ 
try  is  a  medicable  difllculty.  We  may  feel  con¬ 
fident  that  economic  iustice  is  to  prevail  in  the  so¬ 
lution  of  the  news  print  and  postal  rate  problems. 
The  right  solutions  to  these  serious  problems  will 
not  come  automatically.  They  will  come  out  of 
conflict — but  they  will  come,  for  the  conflict  will 
be  waged  until  the  right  result  is  reached. 

Newspaper  revenues  from  advertising  and  sub-. 
Bcriptions  will  wane  only  as  effort  wanes.  The 
newspaper  which  holds  to  the  highest  ideals  of 
public  service,  and  which  tights  for  business  will 
get  business.  The  yeai'  will  not  witness  merely 
“the  survival  of  the  fittest”  among  newspapers — 
it  will  witness  the  survival  and  the  prosperity  of 
all  newspapers  that  are  fit. 

True,  there  is  a  bit  of  sternness  in  the  counte¬ 
nance  of  the  little  chap  who  is  pictured  by  the 
artists  as  the  spirit  of  the  new  year.  His  smiles 
will  have  to  be  won.  his  favor  bought  with  service. 

To  all  of  its  readers  The  Editor  and  Pi'BLisher 
extends  cordial  New  Year  Greetings — not  in  the 
spirit  of  other  and  lighter  times,  when  a  new  round 
of  months  opened  a  vista  of  established  routine, 
but  in  the  spirit  of  that  new  day  and  time  in  which 
we  are  living.  And  it  is  a  great  time — ^a  memora¬ 
ble  period  in  which  to  live  and  to  work.  The  old 
world  is  taking  stock  of  its  outworn  institutiona 
It  is  cleaning  house.  The  myths  of  "Uivine  Right” 
and  of  material  might  are  scheduled  for  final  ob¬ 
livion.  The  New  Year  brings  the  dawn  of  the  new 
day — the  day  of  realized  democracy  and  brother¬ 
hood.  It  will  be  a  year  of  test  and  recompense. 
That  you  may  meet  the  one  victoriously  and  share 
the  other  generously  is  our  New  Year  wish  for 


WILLI.AM  G.  McADGO 

|-K  you  want  anything  done,  give  the  .lob  to 
I  a  busy  man.”  The  President  may  have  been 
influenced  by  this  old  adage  in  de.signating  the 
Secretary  of  the  Treasury  as  the  Director-General 
of  Railroads. 

In  normal  times  the  duties  of  the  Treasury  Sec¬ 
retary  exact  from  a  man  of  very  high  capacity  all 
that  he  can  give.  Of  late  these  exactions  Ijave  been 
multiplied.  In  answering  to  the  test  William  G. 
Mc.Adoo  has  grown  to  man-dimensions  not  often 
attained  by  cabinet  members.  He  has  come  to  loom 
large  in  the  public  vision. 

Now,  in  addition  to  his  former  tasks,  he  assumes 
the  direction,  of  that  industry  upon  which  the  life 
of  the  nation  depends.  All  good  Americans  will 
wish  for  him  such  accession  of  strength  that  he 
may  duplicate  in  the  field  of  railw’ay  direction  the 
feats  he  has  performed  in  financing  the  great  war. 

Secretary-Director  McAdoo.  through  this  issue  of 
Thb  Editor  and  Publisher,  sends  a  message  of 
greeting  and  good  cheer,  of  appreciation  and  of 
gratitude,  to  the  editors  and  publishers  of  the  Uni¬ 
ted  States.  It  is  a  news  feature  of  such  timely  in¬ 
terest  that  Thb  Editor  and  Publisher  may  be  par¬ 
doned  for  having  some  pride  in  being  privileged  to 
present  it. 


'HE  more  the  marble  wastes, 
the  more  the  statue  grows. 

— Michelangelo. 


sel.  Mr.  McIntyre,  representative  of  the  Paper 
(■■ommittee,  will  be  there.  But  Mr.  McIntyre  is  not 
a  lawyer.  He  is  a  man  of  practical  experience  in 
the  news  print  industry,  and  of  practical  sense  in 
all  things.  He  will  do  all  that  one  man  can  do  to 
safeguard  the  interests  of  the  buyers  of  news  print. 
Hut  the  burden  should  not  be  left  to  him  alone. 
It  is  not  fair  to  him  that  should  be.  He  should 
be  sustained  and  reinforced  by  the  ablest  legal  tal¬ 
ent  available. 

If  the  publishers  are  to  act  at  all,  they  must  do 
so  quickly.  They  have,  each  and  every  one  of  them, 
a  case  in  court.  It  is  a  big,  vital  case.  It  should 
•Not  lie  permitted  to  go  by  default.  It  should  be 
fought  to  a  finish.  It  there  was  ever  an  instance 
when  a  litigant  could  not  afford  to  appear  without 
counsel,  this  is  one. 


MEETING  THE  TEST 

ASITRVEY  of  the  newspaper  equipment  in¬ 
dustry.  made  by  The  Editor  and  Publisher  in 
the  closing  days  of  the  year,  discloses  many 
heartening  facts. 

Manufacturers  of  presses,  type-setting  mechan¬ 
ism  and  other  equipment  used  in  the  production  of 
the  modern  newspaper  have  met  the  test  forced 
upon  them  by  a  period  of  economic  readjustment 
and  transition,  and  look  to  the  coming  year  with 
confidence  and  high  hope. 

Where  skilled  men  have  been  called  to  the  na¬ 
tional  service,  the  response  has  been  immediate. 
Trained  mechanicians,  not  readily  replaced  in  the 
industrial  plants,  have  volunteered  for  military 
duty;  others  have  been  called  upon  to  serve  the 
nation  in  the  production  of  war  materials.  In 
.some  instances  the  resources  of  the  manufacturing 
plants  have  been  commandeered,  in  part,  for  the 
Government's  work. 

Added  to  those  difficulties  the  manufacturers  have 
had  to  contend  with  mounting  labor  costs,  advanc¬ 
ing  prices  for  raw  materials  and  owngestion  of 
freight  transportation. 

Yet,  in  the  face  of  strange  conditions  and  puzzling 
problems,  no  slump  in  the  production  of  printing 
equipment  has  resulted — no  substantial  increases 
in  sellinf^  prices  have  been  made — and  in  the 
whole  field  of  newspaper  equipment  a  “buyer’s 
market”  still  prevails. 

There  will  arise  still  further  problems,  of  course, 
as  the  strength  of  the  nation  is  turned  more  and 
more  to  the  common  task.  But  no  serious  crippling 
of  the  nation’s  manufacturing  industries  is  in  pros¬ 
pect — no  slacking  is  to  be  expected  in  the  produc¬ 
tion  of  mechanical  equipment  for  newspapers  nor 
in  the  demand  for  such  equipment. 

Difficult  conditions  merely  present,  to  the  men 
who  control  this  vital  industry,  a  challenge  to  their 
strength,  courage,  and  capacity — and  American 
business  men  always  answer  such  a  challenge  im¬ 
pressively,  The  manufacturers  have  answered  It 
with  adequate  production  in  spite  of  handicaps. 
They  will  answer  it  in  the  coming  year  with  what¬ 
ever  read.iustments  of  their  plants  and  operations 
the  conditions  demand — and  they  will  make  of  the 
year  of  big  tasks  a  year  of  big  accomplishment! 


PUBLISHERS  who  have  lieen  expecting  a  cur¬ 
tailment  of  automobile  advertising,  through  the 
anticipated  forced  reduction  of  output,  may  be  re¬ 
assured  for  the  present,  at  least.  The  Council  of 
National  Defence  has  decided  that  the  automobile 
factories  need  not,  as  yet,  cut  down  their  produc- 
t  on  of  pleasure  cars.  The  war  needs  of  the  Gov¬ 
ernment,  in  the  way  of  steel  and  the  production  of 
munitions,  are  being  amply  met.  We  may,  there¬ 
fore,  look  forw’ard  to  a  season  of  intensive  adver¬ 
tising  campaigns  by  the  manufacturers  of  auto¬ 
mobiles. 


BEITWEEN  now  and  June  30,  1918,  the  Govern¬ 
ment  must  raise,  through  the  sale  of  bonds,  sav¬ 
ings  certificates  and  Treasury  notes,  the  sum  of 
ten  billions  of  dollars.  The  un'maginable  sum  will 
be  raised — and  paid  advertising  will  raise  most  of 
it.  If  the  Government  does  not  pay  for  the  adver¬ 
tising,  patriotic  business  men — who  know  how  nec¬ 
essary  it  is — will  do  so.  Should  they  be  forced  to  do 
so?  Is  it  fair,  is  it  wise,  is  it  a  sound  governmental 
piolicy  ? 


ON  the  service  flags  of  the  newspapers  the 
groups  of  stars  grow  continually.  Each  unit  of 
the  increasing  constellations  represents  a  man  who 
has,  for  the  time,  left  behind  his  task  of  fighting  for 
democracy  through  the  printed  word  to  fight  for  It 
with  gun,  bayonet,  or  bare  hands  in  the  red  trenches 
of  F'rance. 


SOME  men  learn  how  to  make  advertising  pay  by 
experience — hence  the  drift  of  national  adver¬ 
tisers  to  the  newspapers.  Others,  unwilling  to  de¬ 
sert  their  idols,  cling  to  the  fetish  of  “general  pub¬ 
licity,"  and  dig  industriously  to  deepen  the  rut  into 
which  they  have  fallen. 


NO  TIME  TO  LOSE! 

At  the  public  hearings,  to  be  held  in  Washing¬ 
ton  lieginning  on  Monday,  January  7,  the  Fed¬ 
eral  Trade  Commission,  Sitting  as  a  judicial 
tribunal,  will  hear  all  evidence  that  may  be  pre¬ 
sented  bearing  upon  an  adjudication  of  fair  maxi¬ 
mum  price  for  news  print  paper.  Evidence  as  to 
costs,  as  prAented  by  the  experts  of  the  manu¬ 
facturers,  unless  controverted,  will  be  accepted  by 
the  Commission  as  authoritative.  It  will  have  the 
status  of  sworn  testimony  given  in  a  court  of 
law. 

True  the.  Commission  has  its  own  economist  and 
its  expert  accountant  These  men  may  not  be  ex- 
I'ected  to  be  prepared  to  controvert  successfully  all 
statements  of  fact  that  may  be  presented,  whose 
exactness  and  bearing  they  may  have  every  reason 
to  question. 

The  manufacturers  will  go  into  these  hearings 
prepared,  and  amply  prepared,  to  wage  a  hard  fight 
for  a  high  juice.  They  will  not  spare  expense.  The 
Government  is  a  party  to  the  case  only  on  a  per¬ 
functory  way.  The  Commissioners  are  to  act  as 
judges,  not  as  lawyers  for  the  publishers.  They 
are  to  hear  and  to  sift  and  weigh  the  evidence, 
and  to  base  their  findings  upon  admitted  evidence. 

The  publishers — who  will  pay  the  price  to  be 
fixed — have  not  as  yet  acted  in  the  matter  of  pro¬ 
tecting  their  interests  by  the  employment  of  coun- 


THE  Editor  and  Publisher  congratulates  the 
New  York  Evening  Post  upon  the  appointment 
of  Charles  Mclkinald  Puckette  as  managing  editor. 
And  Mr.  Puckette  is  to  be  congratulated,  too.  He 
is  an  able  newspaper  executive  and  writer.  His 
success  is  certain. 


WITH  the  world’s  money  here  and  the  world’s 
industrial  tasks  being  done  here,  in  a  large 
measure,  the  pessimist  who  thinks  he  foresees  cur¬ 
tailed  adverti.sing  in  the  coming  year  wins  no  cre¬ 
dence. 
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AW.  NEWM.VN,  advertising  manager  of  the 
•  H.  Black  Company,  of  Cleveland,  reports  that 
out  of  180  members  of  the  Association  of  National 
Advertisers  who  replied  to  his  letter  asking  whether 
advertising  appropriations  would  be  increased  or  di¬ 
minished  next  year,  thirty-four  per  cent,  announced 
appropriations  would  be  Increased  and  nine  per 
cent,  said  appropriations  would  be  diminl.shed. 
Surely  heartening  news  for  the  new  year. 


The  Editor  ^  Publisher  for  December  20,  JO  I 
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NEWLY  APPOINTED  MANAGING  EDITOR  OF  THE 
NEW  YORK  EVENING  POST  IS  YOUNGEST 
NEWSPAPER  EXECUTIVE  IN  NEW  YORK 

■ 

CHARLES  McDONAIJ)  PUCKETTE. 

HARLBS  McDonald  PUCKETTTE,  assistant  managing  editor  of  the  New 
I  .York  Evening  Post,  will  succeed  John  Palmer  Gavlt  as  managing  editor 
January  1.  Mr.  Puckette  is  thirty  years  of  age.  He  is  the  youngest  man¬ 
aging  editor  in  New  York.  He  did  his  first  new.spaper  work  on  the  Evening 
Post  in  1908. 

PERSONALS 

vtKW  YORK.— Hillard  Gairotson, 
^  formerly  assi.stant  city  editor  of  the 
Indianapolis  Star,  has  Joined  the  New 
York  office  of  the  International  News 
Service. 

Martin  Green,  one  of  the  most  valued 
men  on  the  editorial  staff  of  the  Eve¬ 
ning  World,  has  sailed  for  Prance  to 
act  as  a  war  correspondent  ;for  that 
paper.  Mr.  Green’s  long  expedience  as 
a  trained  observer,  coupled  with  his 
ability  as  a  writer,  is  assurance  that 
Evening  World  readers  will  enjoy  some 
mighty  Interesting  .stories  from  "ovei 
there” — if  the  censor  does  not  interfere 


OTHER  CITIES. — Harry  W'ebber,  for¬ 
merly  of  the  Bath  (Me.)  Times,  has 
accepted  a  place  on  the  copy  de.sk  of 
the  Worcester  (Mass.)  Telegram. 

Norman  Forsythe  has  left  the  Worces¬ 
ter  (Mass.)  Telegram  to  accept  a  desk 
position  on  the  Lawrence  (Mass.)  Tele¬ 
gram. 

Bloor  Schleppy,  former  managing  edi¬ 
tor  of  the  Milwaukee  Daily  News,  is 
now  on  a  copy  desk  of  the  Indianapolis 
News. 

Albert  S.  Blakely  is  the  new  assistant 
city  editor  of  the  Indianapolis  Star,  hav¬ 
ing  succeeded  Hillard  Garretson,  who  re¬ 
signed  to  join  the  International  News 
Service  of  New  York. 

James  Hays  Quarles,  one  of  the  best- 
known  newspaper  men  in  Texas,  has  re¬ 
signed  as  news  editor  of  the  Waco 
(Tex.)  Morning  Tribune  to  become  sec¬ 
retary  of  the  Texas  State  Board  of  Wa¬ 
ter  Engineers. 

Ralph  Candler,  formerly  a  reporter 
on  the  Dallas  Evening  Journal,  has  ac¬ 
cepted  the  place  as  managing  editor  of 
the  Fort  Worth  (Tex.)  Record,  suc¬ 
ceeding  C.  C.  Brown,  now  on  the  staff 
of  the  Dallas  Morning  News. 

R.  D.  Weigel,  member  of  the  staff  of 
the  Omaha  Bee,  has  joined  the  balloon 
school  at  Fort  Omaha. 

Raymond  Boat,  city  editor  of  the 
Omaha  World-Herald,  and  New  Atchi¬ 
son,  sports  writer  for  the  same  paper, 
have  joined  the  Marine  Corps. 


Chicago. — Guy  Housley,  formerly 
of  the  Examiner  copy  desk,  has 
gone  over  to  the  Evening  Post. 

Gilman  M.  Parker,  co-manager  of  the 
Tribune  syndicate  and  formerly  of  the 
reimrtorial  staff  of  various  Chicago 
paiwrs,  has  added  another  star  to  the 
Tribune's  service  flag  by  enlisting  in 
the  navy. 


Albany,  N.  Y.— James  H.  Mansell. 

Capitol  reporter  for  the  Argus,  has 
enlisted  in  the  Marine  Corps  and  left 
Monday  for  Port  Royal,  S.  C. 

E.  T.  Loveday,  formerly  police  re¬ 
porter  of  the  Knickerbocker  Press,  has 
joined  the  staff  of  the  Times-Unlon 
as  police  reporter.  John  R.  Neff,  for¬ 
merly  of  the  Elizabeth  (N.  J.)  Journal, 
succeeds  Mr.  Loveday. 


Boston. — Thomas  O’Neil  has  resign¬ 
ed  as  manager  of  the  Herald  News 
Bureau  to  accept  a  position  with  the 
New  England  office  of  the  Associated 
Press. 

John  E.  English,  for  many  years  on 
the  staff  of  the  Traveler,  has  resigned 
and  will  go  to  the  American. 

William  R.  Hughea  formerly  of  the 
Worcester  Telegram,  is  a  member  of  the 
Advertiser  copy-desk  staff. 

Ralph  Frye,  formerly  of  the  Record, 
has  joined  the  American  rewrite  staff. 

Walter  G.  Fogg,  formerly  city  editor 
of  the  Advertiser,  has  severed  his  con¬ 
nection  with  the  Record,  to  rejoin  the 
editorial  staff  of  the  Advertiser. 


Charles  Miller,  formerly  a  reporter 
on  the  Worcester  Telegram,  has  accept¬ 
ed  a  place  on  the  reportorial  staff  of  the 
Post. 

Eddie  Cunningham  has  severed  his 
connection  with  the  Worcester  Telegram 
to  join  the  sporting  department  of  the 
Globe. 

Horatio  H.  Murphy,  formerly  of  the 
Lynn  Item,  has  joined  the'"  copy-desk 
staff  of  the  American,  on  the  “lobster” 
shift. 


Atlanta. — Arthur  Joyce,  former¬ 
ly  on  the  local  staff  of  the  Georgian 
and  Sunday  American,  is  now  with  the 
Washington  Herald. 

G.  K.  Rutledge,  of  Knoxville,  is  now 
with  the  Georgian  and  Sunday  Ameri¬ 
can. 

Nell  Freeman,  who  was  formerly  on 
the  local  staff  of  the  Constitution,  is 
now  on  the  Washington  Herald. 


ST.  PAUL.— Corwin  Root  has  become 
make-up  editor  of  the  IMspatch. 

L.  G.  Hood,  former  instructor  in  jour¬ 
nalism  at  the  University  of  Minnesota, 
has  left  the  Pioneer  Press  copy  desk  to 
cast  his  lot  with  the  Minneapolis  Jour¬ 
nal. 


PORTLAND,  Ore. — T.  K.  Berry,  for 
eleven  years  with  the  Los  Angeles 
Examiner,  has  resigned  to  accept  a  po¬ 
sition  in  the  editorial  department  of  the 
Oregonian. 

C.  S.  Dunning,  formerly  with  the  copy 
desk  of  the  Oregonian,  has  accepted  the 
position  of  day  Associated  Press  man  at 
Minneapolia 


WEDDING  BELLS 

James  M.  Ross,  managing  editor  of 
the  Lexington  (Ky.)  Leader,  and  Miss 
Marian  Morgan  Mulligan,  daughter  of 
former  Senator  James  S.  Mulligan, 
former  ITnited  States  Consul  at  Samoa, 
under  Cleveland,  were  married  Sunday 
night  at  Lexington. 

m  - 

Olivier  Coes  Abroad 
Stuart  Olivier,  general  manager  of  the 
Baltimore  Evening  News,  sailed  for 


France  last  week  as  a  volunteer  worker 
for  the  Red  Ooss.  He  has  been  grant¬ 
ed  a  year’s  leave  of  absence  by  Frank 
Munsey,  owner  of  the  News. 


Make  Excellent  Showing 
The  semi-annual  flnancial  statement 
of  the  New  York  World’s  Composing 
Room  Beneflt  Association,  issued  on 
Tuesday’  by  Secretary-Treasurer  John 
H.  Hayes,  shows  that  the  total  receipts 
for  the  six  months  ending  November  15, 
1917,  were  $11,316.95.  Of  this,  after  pay¬ 
ment  of  sick  claims  and  two  death 
claims,  $6,912  was  returned  in  dividends 
to  the  members  of  the  Association.  The 
officers  for  1917-18  arc:  John  C.  Daly, 
president;  William  J.  Strong,  vice-presi¬ 
dent;  John  H.  Hayes,  secretary-trea¬ 
surer;  Harry  Kidd,  George  V.  Owen, 
Harry  Entwhistle. 


U.  S.  Editor  in  China  Deported 
Dr.  Gilbert  Reid,  American  editor  of 
the  Peking  (China)  Post,  has  been  de¬ 
ported  to  Manila  for  the  period  of  the 
war,  according  to  cable  dispatches  from 
Peking  received  here  Christmas  Day. 
It  is  said  that  Dr.  Reid  broke  his  prom¬ 
ise  to  abstain  from  criticism  of  the 
United  States  for  entering  the  war. 


Publishes  Paper  for  Soldiers 
The  St.  Louis  Globe-Democrat  has  be¬ 
gun  the  publication  of  a  special  soldiers’ 
and  sailors’  edition,  which  will  appear  bi¬ 
monthly,  and  will  be  devoted  to  the  in¬ 
terests  of  the  soldiers  and  sailors  in 
camps  and  barracks,  and  wherever  the 
men  of  the  army  and  navy  are  brought 
together  in  numbers  for  training. 


Service  Flags  in  St.  Louis 
The  St.  Louis  Globe-Democrat  is  fly¬ 
ing  a  service  flag  with  fifty  stars;  the 
Republic,  twenty-seven ;  Post-Dispatch, 
twenty-three;  Star,  twenty;  Times,  fif¬ 
teen. 


Service  Flags  in  Atlanta 
The  Atlanta  Georgian  and  Sunday 
American  is  flying  a  service  flag  with 
thirty-seven  stars.  The  Atlanta  Jour¬ 
nal  has  one  with  fifty-seven  stars. 


Building  New  Plant 
The  Brookville  (Pa.)  American  la 
building  a  new  home  which  with  new 
equipment  will  represent  an  investment 
of  $i6,000. 


The  Arkansas  Gazette  has 
signed  a  contract  for  the 
Haskin  Service  for  1918. 

Q 


The  Editor  ^  Publisher  for  December  29,  1917 


SPREADING  CHRISTMAS 
CHEER  IN  TORONTO 


LITTLE  TRAGEDIES  OF  A  NEWSPAPER  OFFICE 


Canadian  Publishers  Hit  Upon  Happy 
Ways  of  Brightening  and  Cheering 
Lives  of  Needy  Children  Dur¬ 
ing  the  Holiday  Season. 


6RW  Lift 
If  you  POHT 


(ffpeotet  to  Tbe  Bdttob  ahd  Pubushm.) 

Tokokto,  December  26. — About  twelve 
years  ago  J.  E.  Atkinson,  publisher  of 
the  Toronto  Star,  conceived  the  idea  of 
providing  a  Christmas  box  for  the  many 
needy  children  in  Toronto  who  would 
not  otherwise  have  any  Christmas  cheer. 
Starting  in  a  small  way,  the  Dally  Star’s 
Santa  Claus  Fund  has  grown  of  recent 
years  to  la^e  proportions. 

The  newspaper  uses  its  columns  to 
work  up  popular  interest  In  the  func 
and  to  acknowledge  the  contribution.s. 
No  other  method  of  raising  money  is 
employed.  Contributions  of  confection¬ 
ery  and  articles  of  clothing  are  not  re¬ 
fused,  and  several  firms  in  tbe  city  make 
it  a  practice  to  supplement  the  work  by 
giving  plentiful  supplies  of  merchandise. 

Toronto  possesses  in  John  Ross  Rob¬ 
ertson,  the  veteran  proprietor  of  the 
Evening  Telegram,  one  of  the  warmest- 
hearted  of  mortals,  and  his  kindly  spirit 
flows  out  particularly  to  children. 
Through  personal  effort  and  pecuniary 
sacrifice,  he  erected  in  Toronto  several 
years  ago  a  Sick  Children's  Hospital, 
and  maintenance  of  this  splendid  insti¬ 
tution  has  been  his  foremost  hobby  ever 
since.  In  the  work  of  securing  support 
for  it,  he  has  made  most  effective  use  of 
his  newspaper,  which  during  the  Christ¬ 
mas  season  carries  full-page  appeals  for 
contributions  to  its  finances. 

On  Christmas  Eve  it  has  long  been 
Hr.  Robertson’s  custom  to  disguise  him¬ 
self  as  the  good  St,  Nick — and  no  ex¬ 
pense  is  spared  to  make  the  disguise 
perfect — and  visit  the  big  institution 
with  vast  quantities  of  good  cheer.  The 
wards  are  decorted  for  the  occasion, 
numerous  Christmas  trees  are  erected, 
and  Santa  Claus  makes  his  rounds,  with 
his  sack  on  his  back,  handing  out  toys 
and  hearty,  encouraging  words  to  each 
small  patient 


A  CHAT|WITH  GENE  BYRNES  OF  THE  TELEGRAM 


j  j  w  T’S  a  great  life,  if  you  don’t  weaken,”  says  the  caption  of  Gene 
I  Byrne’s  comic  series  in  the  New  York  Evening  Telegram,  and  the 
A.  creator  of  the  catch  phrase  admits  there  is  something  besides  fun  in 
the  idea.  A  modern  cartoonist  is  one  man  who  must  not  weaken;  his  work 
has  to  be  done  whether  he  feels 
like  drawing  or  not;  there’s  a  big 
blank  space  that  has  to  be  filled  • 

every  day  before  the  paper  can 
go  to  press,  and  his  Job  is  not  only 
to  All  it,  but  to  put  some  real 
there,  so  that  the  man  who  buys 
the  paper  may  always  count  upon 
at  least  one  cheerful  thing  in  the  m 

day’s  news.  Entertainment  is  W 

what  the  public  wants,  and  good  1 

entertainers  are  rare  birds,  be-  i 

cause  people  with  live  ideas  are 
exactly  flooding  the  market. 

But  how  do  they  get  ideas,  these 
cartoonists?  They  put  over  their 
silent  monologues  day  after  day, 
and  we  all  ask  the  same  question, 

“How  do  they  do  it?”  Here’s  the 
way  Byrnes  does  it,  in  his  own 

“1  eat  three  square  meals  seven 
days  a  week,  and  when  I’m  not  \ 

sleeping  I’m  out  gunning  for 
comic  possibilitiea  Don’t  get  the 
notion  that  ideas  come  floating  ' 

window  and  on 
the  point  my  pen.  Eh^ery  day 
I  spear  two  or  five  or  eight,  and 
some  them  look  good  to  start 

I  Aetch  them  out  ^ 
in  my  mind  I  often  find  they 

won’t  do  at  all.  FrequenUy  it  C  „  btrn« 

happens  that  I  begin  to  draw  a  btrnm. 

certain  idea  in  mind,  and  then,  as 

the  pictures  grow,  I  see  the  thing  from  a  different  angle,  and  the  finished 
cartoon  will  contain  several  ideas  that  never  entered  my  head  'at  the  start." 

Here’s  how  Byrnes  happened  to  become  a  figure  in  the  metropolitan 
newspaper  game  at  the  age  of  twenty-six.  Listen  to  his  career; 

"I  showed  unmistakable  sigrns  of  genius  when  I  was  a  boy  in  Harlem. 
I  had  a  fine  idea  of  lines  and  distances,  and.  if  I  do  say  it  myself,  I  could 
throw  a  stone  at  a  lamp-post  or  hit  a  derby  hat  with  a  snowball  better 
than  any  boy  on  the  block.  I  don’t  remember  stealing  any  chalk  to  draw 
pictures  on  the  sidewalk,  but  I  once  got  a  prize  for  dravring  an  Indian’s 
head.  It  was  displayed  in  a  clothing  store — ^the  drawing,  pot  the  head. 

“By  the  time  I  was  twenty-one  I  had  tried  out  and  discarded  several 
different  occupation^  ranging  from  ’bright  ofiSce  boy’  in  a  publishing  house 
to  owning  and  managing  a  shoe  store.  But  the  fates  stayed  with  me,  and  I 
was  fortunate  enough  to  break  my  leg  practicing  Jiu-Jitsu  on  a  better  man 
than  I  was.  They  took  me  and  my  leg  to  a  hospital,  where  I  had  nothing 
to  do  but  sit  up  in  bed  with  a  drawing  board  for  several  long  weeks.  The 
leg  and  the  drawings  kept  improving,  and  finally  I  grraduated  with  the  fixed 
idea  that  I  would  become  a  cartoonist  even  if  it  took  another  leg  to  do  it. 
I  showed  some  of  my  work  to  a  newspaper  syndicate  and  some  to  the  ’Tele¬ 
gram.  and,  much  to  the  surprise  of  the  family,  my  drawings  were  accepted. 
That  was  three  or  four  years  ago,  and  I  have  been  on  the  Telegram  ever 
since.  I  have  not  fractured  any  more  legrs,  but  everything  else  seems  to  be 
breaking  nicely  for  me.”— C.  N.  Drake. 


Praise  Camp  Edition 
Members  of  the  National  Army  who 
returned  to  Chicago  for  Christmas  were 
full  of  praise  for  the  Camp  Grant  E3di- 
tion  of  Trench  and  Camp,  the  National 
Army  Weekly  new^>aper  published  for 
that  cantonment  through  the  Y.  M.  C.  A. 
by  the  Chicago  Dally  News.  Of  the 
4,000  copies  received  from  the  Daily 
News  every  Saturday  night,  an  average 
of  2,500  copies  are  sold  at  the  seven  “Y” 
buildings  by  Monday  night,  and  of  this 
number  more  than  1,000  are  mailed  by 
the  soldiers  to  the  folks  at  home.  The 
remaining  copies  are  sent  out  at  vari¬ 
ous  parts  of  the  middle  West  from 
Y.  M.  C.  A.  headquarters  in  a  steadily 
growing  mail  circulation,  and  the  copies 
left  over  are  sent  to  the  hospital  wards 
in  camp,  according  to  the  Daily  Newa 


Christmas  Edition  for  Soldiers 
The  Dayton  (O.)  Daily  News  publish¬ 
ed  a  very  creditable  little  paper  in  col¬ 
ors  under  date  of  December  25,  ex¬ 
clusively  for  the  entertainment  benefit 
of  the  “Buckeyes”  in  camp  at  Camp 
Sheridan,  Ala.  The  paper  was  well  il¬ 
lustrated. 


Editors  Postpone  Convention 
To  give  the  editors  more  time  in  which 
to  close  up  their  1917  business,  tbe  mid¬ 
winter  convention  of  the  Oklahoma 
Preas  Association  has  been  postponed 
one  week.  The  meeting  will  be  held  Jan¬ 
uary  18  and  19  at  Oklahoma  City. 
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PROHIBIT  DISHONEST 

advertising 


Uvered  by  mall  to  the  person  to  whom 
It  was  addressed. 

“Sec.  2.  That  it,  shall  be  unlawful  to 
bring  or  cause  to  be  brought  into  the 
United  Statea  or  any  place  subject  to  the 
Jurisdiction  thereof,  from  any  foreign 
country,  for  the  purpose  of  disposing 
of  same  In  any  manner  whatsoever  any 
letter,  postal  card,  circular,  newspaper, 
pamphlet,  or  publication  of  any  kind 
containing  any  advertisement  of  any 
drug,  or  article  of  food,  or  articles  which 
enter  into  the  composition  of  food,  con¬ 
taining  any  statement,  design,  or  device 
regarding  the  curative  or  therapeutic 
effects  or  properties  of  such  article  or 
any  of  the  ingredients  or  substances 
contained  therein  which  Is  false  and 
fraudulent,  or  to  knowingly  deposit  or 
cause  to  be  deposited  with  any  express 
company  or  other  common  carrier  for 
carriage,  or  to  carry  from  one  State, 
Territory,  or  district  of  the  United  States, 
or  place  non-contiguous  to  but  subject 
to  the  Jurisdiction  thereof,  to  any  other 
State,  Territory,  or  district  of  the  United 
States,  or  place  non-contiguous  to  but 
subject  to  the  Jurisdiction  thereof, 
through  any  foreign  country  to  any 
place  In  or  subject  to  the  Jurisdiction 
thereof  and  from  any  place  in  or  sub¬ 
ject  to  the  Jurisdiction  of  the  United 
States  to  any  foreign  country,  any  let¬ 
ter,  postal  card,  circular,  newspaper, 
pamphlet,  or  publication  of  any  kind 
containing  any  advertisement  of  any 
drug  or  article  of  food  or  articles  which 
enter  into  the  composition  of  food  con¬ 
taining  any  statement,  design,  or  device 
regarding  the  curative  or  therapeutic 
effects  or  properties  of  such  article  or 
any  of  the  ingredients  or  substances 
contained  therein  which  is  false  and 
fraudulent,  or  to  knowingly  take  or  re¬ 
ceive,  or  cause  to  be  taken  or  received, 
any  such  letter,  postal  card,  circular, 
newspaper,  pamphlet,  or  publication  of 
any  kind.  Any  person  violating  the  pro¬ 
visions  of  this  section  shall  for  the  first 
offence  be  fined  not  more  than  $1,000  or 
imprisoned  not  more  than  six  months,  or 
both,  and  for  each  subsequent  offence 
shall  be  imprisoned  not  more  than  one 
year.” 


BiU  Introduced  in  House  by  Representa¬ 
tive  Johnson  Bars  Mails  to  Publica¬ 
tions  Carrying  False  and  Fraud¬ 
ulent  Advertising. 


iBptcial  to  Taa  EoiToa  and  PuausHaa.) 

Washington,  December  24. — Mislead¬ 
ing  and  fraudulent  advertising  will  be 
prohibited  should  the  bill  Introduced 
by  Representative  Johnson,  of  South 
Dakota,  become  a  law.  The  bill,  H.  R. 
7916,  has  been  referred  to  the  Commit¬ 
tee  on  Interstate  and  Foreign  Com¬ 
merce.  The  bill  carries  a  penalty  of 
$1,000  for  violation.  Since  Introducing 
the  bill  Representative  Johnson  has 
resigned  from  the  House  to  become  a 
private  In  the  National  Army.  The 
prominent  features  of  the  bill  follow; 

“No  letter,  postal  card,  circular, 
newspaper,  pamphlet,  or  other  publi¬ 
cation  of  any  kind  containing  any  ad¬ 
vertisement  of  any  drug  or  article  of 
food  or  articles  which  enter  into  the 
composition  of  food  containing  any 
statement,  design,  or  device  regarding 
the  curative  or  therapeutic  effects  or 
properties  of  such  article,  or  any  of  the 
ingredients  or  substances  contained 
therein,  which  is  false  and  fraudulent 
shall  by  any  person  be  deposited  In  the 
malls  or  carried  by  the  malls  of  the 
United  States,  or  be  delivered  to  any 
postmaster  or  letter  carrier,  when  ad¬ 
dressed  or  directed  to  any  person,  firm, 
corporation  or  association,  or  other  ad¬ 
dressee  at  any  place  or  point  in  any 
State  or  Territory  or  District  of  the 
United  States. 

“If  the  publisher  of  any  newspaper  or 
other  publication  or  agent  of  such  pub¬ 
lisher  shall  knowingly  cause  to  be  de¬ 
posited,  or  if  any  person  shall  know¬ 
ingly  offer  for  publication,  anything  to 
be  conveyed  or  delivered  by  mall  in  vio¬ 
lation  of  the  provisions  of  this  section, 
or  shall  knowingly  deliver  or  cause  to 
be  delivered  by  mall  anything  herein 
forbidden  to  be  carried  by  mall,  he  shall 
be  fined  not  more  than  $1,000  or  impris¬ 
oned  not  more  than  six  months,  or 
both:  and  for  any  subsequent  offence 
shall  be  imprisoned  not  more  than  one 
year.  Any  person  violating  any  provi¬ 
sion  of  this  section  may  be  tried  and 
punished  either  in  the  district  in  which 
the  unlawful  matter  or  publication  was 
mailed  or  offered  for  publication  or  to 
which  It  was  carried  by  mall  for  de¬ 
livery  according  to  the  direction  there¬ 
on  or  in  which  it  was  caused  to  be  de- 


ETHRIDGE  TELLS  WHY 
THE  EDITOR® PUBLISHER 
IS  HELPFUL  TO  HIM 


GEORGE  ETHRIDGE,  presiding  genius  of  the  big 
organization  known  as  the  Ethridge  Association  of  Artists, 
with  offices  in  New  York,  Chicago  and  Detroit,  through 
whose  constructive  work  the  illustration  of  advertisements 
has  been  revolutionized,  writes: 


Foreign  Editors  Boost  Smeke  Fund 
The  Chicago  members  of  the  Amerl- 
csm  Association  of  Foreign  Lianguage 
Newspapers  have  been  among  the  most 
industrious  in  the  work  of  collecting 
funds  with  which  to  purchase  tobacco 
for  American  soldiers  in  France.  Ten 
thousand  one  hundred  and  fifty-seven 
dollars  was  raised  in  a  few  weeks  before 
Christmaa 


"Ther*  it  Rule  fsetlisn  hmt  whet  aewtpgper  edvertitutg,  et  the  pretent 
timte,  it  ef  greeter  oelmme  and  ef  greeter  tigmiieenee  then  ever  Mere. 
CettiiUetu  kremght  ee  ky  Ike  eier,  caste  aiarkett  and  merkelmg  canditiant 
to  ekeege  eleeest  evermgkl.  OU  Reet  ere  reeneSellei  into  new.  Adteimu- 
IreRve  caausandt  and  deaiandt  revelmtieeue  Ike  emtpml  ef  entire  /iactoriet. 
"Adoertuers,  tkerefere,  kmd  tket  ikey  can  reeck  Ike  ptARc  ander  Ikete  ever- 
ckenging  candiliaat,  wUk  neart  epeed  tkm  Ike  deily  nemspepert  ef  ike 
casniry.  And  certain  it  it  that  tmerrty-feer  kemr  contact  it  kigUy  euentiel. 
Oddly  enemgk,  Ike  cxifenciet  ef  Wer  keen  pretided  ttumy  linet  milk  ed- 
vertiting  arfamentt  tkey  ked  never  drcaated  ef  kefere.  OfUmet  Ikete 
tefet  ergnmenlt  fell  natarafiy  into  Ike  rentervetien  ttteetmret  new  in  vegue. 
“Frevided  wilk  an  kem-ky-kem  oatfet  tor  a  type  ef  edverliting  wkitk  it 
newt,  in  a  tcnac,  edverliting  eppreprielient  ere  inereeting  relker  then 
decreeing.  In  emr  eem  ergeniietien,  we  keve  tong  tpecielijed  on  Ike 
preeerelien  ef  detignt  and  c^y  tor  newipeper  tempeignt  end  Ike  Ediler 
end  Fnklitker  ket  keen  a  guile  ettentiaJ  /actor  in  kee^g  ekreetl  ef  tuck 
erlivitiet.  Ferkepe  Ike  met!  preetieel  perl  ef  Ike  peUieetien  it  ilt  kreed 
tcepe.  It  revert  ALL  ef  Ike  keld  ALL  ef  Ike  time.  I  can  well  anderttand 
wky  pmkikity  in  ilt  telumnt  tkeuU  ke  petuRerly  preklMe,  due  to  a  wide 
range  ef  reedert  end  an  aadience  mede  up  ef  exemtivet." 


ANNOUNCEMENT 


On  and  after  January  First 


When  GEORGE  ETHRIDGE  points  out  the  value  of 
THE  EDITOR  &  PUBLISHER  as  a  medium  for  reaching 
the  men  of  the  advertising  industry,  as  based  upon  its 
“broad  scope,”  remarking  that  “it  covers  ALL  of  the  field 
ALL  of  the  time,”  it  must  be  conceded  that  this  is,  inde^l, 
“praise  from  Sir  Hubert.” 


will  be  represented  in  the 
foreign  field  by 


STORY,  BROOKS  &  FINLEY,  Inc. 

WITH  OFFICES  AS  FOLLOWS: 

CHICAGO  new  YORK  PHILADELPHIA 

Peoples  Gat  BUg.  200  Fifth  Avenue  Colonial  Trutt  Bldg 

THE  OHIO  STATE  JOURNAL  CO.,  Columbus,  Ohio 
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ONLY  9  PER  CENT.  WILL 
CUT  ADVERTISING 


A.  N.  A.  Members  Generally  Say  Ap¬ 
propriations  for  1918  Advertising  Will 

Either  Increase  or  Remain  Station¬ 
ary  -  Few  Look  for  Big  Rosiness. 

There  is  a  great  deal  of  interest, 
naturally,  in  the  plans  of  the  national 
advertisers  concerning  their  advertis¬ 
ing  appropriations  for  next  year.  Thb 
Editor  and  Publisher  was  able,  at  the 
recent  convention  of  the  Association 
of  National  Advertisers,  to  gather  ex¬ 
pressions  of  a  large  number  of  the  ad¬ 
vertising  managers  there  present,  which 
were  presented  in  these  columna  Since 
then  A.  W.  Newman,  advertising  man¬ 
ager  of  the  H.  Black  Company,  of 
Cleveland,  has  sent  a  letter  to  all  of 
the  A.  N.  A.  members,  asking  whether 
they  would  increase  or  diminish  their 
advertising  appropriations  and  what 
their  impressions  were  on  the  business 
outlook  for  1918. 

Writing  to  The  Editor  and  Publisher, 
Mr.  Newman  gives  the  following  digest 
of  the  replies  received : 

Of  the  180  who  answered,  34  per  cent, 
will  increase  their  appropriations;  43.50 
per  cent,  will  neither  increase  nor  dim¬ 
inish  it;  9  per  cent,  will  spend  less  in  ad¬ 
vertising  than  they  did  in  1917;  13.50 
per  cent,  are  still  uncertain. 

In  answer  to  the  question  what  ef¬ 
fect  they  expected  the  war  to  have 
on  business  during  the  coming  year, 
35.86  per  cent,  of  the  managers  report¬ 
ed  that  it  would  be  favorable,  many 
mentioning  the  item  of  Government 
contracts  to  account  for  the  antiripated 
increase;  45.52  per  cent,  reported  that 
business  would  not  be  so  good  as  usual 
with  them,  and  18.62  per  cent,  did  not 
offer  any  deflnite  word  on  this  point. 


TIPS  FOR  THE  AD  MANAGER 

Atlas  ADViamsiNc  Agency,  460 
Fourth  Avenue,  New  York,  handles  the 
advertising  of  the  Pacific  Coast  Borax 
('o.,  "Twenty  Mule  Team  Borax,”  New 
York,  Chicago,  and  Oakland,  Cal.  Ue- 
poi-ted  will  make  contracts  with  some 
Southern  newspapers  where  it  can 
secure  cooperation. 

Clarkson  A.  Collins,  jr.,  120  Broad¬ 
way,  New  York,  handles  the  advertis¬ 
ing  of  the  Standard  Paint  Co.,  “Rube- 
roid  Roofing,”  233  Broadway.  New 
York. 

Henry  Decker,  Dm.,  Fuller  Building, 
New  York,  placing  14-line  1-tlme  orders 
with  mail  order  newspapers  for  H.  D. 
Lincoln,  rheumatism  remedy,  Attle¬ 
boro,  Mass. 

H.  S.  Howland  ADVERnsiNO  Agency, 
20  Broad  Street,  New  York,  placing 
150-line  1-tone  orders  with  newspapers 
generally  for  Mining  and  Industrial 
Age,  New  York. 

Morse  International  Agency,  Fourth 
Avenue  and  30th  Street,  New  York, 
is  again  placing  4-in.,  2  t.  a  w.  copy  with 
newspapers  in  selected  sections  for  B. 
F.  Allen  &  Co.,  Beecham’s  Pills,  417 
Canal  Street,  New  York. 

E.  P.  Remington  Agency,  1280  Main 
Street.  Buffalo,  placing  special  copy  with 
newsjiaper  in  selected  sections  for  Fos¬ 
ter  Milbum  Co.,  Doan's  Kidney  Pills. 
1280  Main  Street,  New  Y'ork. 

Frank  Seaman,  461  Eighth  Avenue, 
New  York,  placing  copy  with  newspa- 
pers  in  selected  sections  for  Menthola- 
tuin  Company.  Buffalo. 

SPArroRD  Co..  10  Post  Olflce  Square, 
Boston,  handles  the  advertising  of  Taf- 
nir  Bearing  Co.,  Hartford,  Conn.,  and 
Brooks  Barley  Co.,  Boston.  ■ 


Chas.  H.  Touzaun  Agency,  Kesner 
Building,  Chicago,  handles  the  advertis¬ 
ing  of  the  Stewart  Warner  Speedometer 
Corporation,  Chicago. 


SHORTAGE  OF  AD  MEN 


Recent  Enlistments  Result  in  Scarcity  of 
Advertising  Men  in  Chicago. 

The  receift  rush  to  enlist  by  men  se¬ 
lected  by  the  draft  has  thrown  open 
many  good  po.sitions  in  the  Chicago  ad¬ 
vertising  field  as  well  as  throughout  the 
Middle  West,  according  to  Chicago  ad¬ 
vertising  concerns  and  local  organiza¬ 
tions  in  touch  with  the  situation. 

Many  executive  positions,  besides 
those  open  to  young  men  of  no  great 
experience,  are  reported  to  be  vacant. 
The  Advertising  Association  of  Chicago 
has  posted  a  list  of  the  positions  to  be 
filled,  and  the  classified  columns  of  the 
daily  papers  print  a  large  number  every 
week. 

Assistant  advertising  managers  are 
especially  in  demand  to  fill  vacancies  in 
a  number  of  old-established  firms.  These 
jobs  are  said  to  be  still  open  in  many 
cases.  One  or  two  Elastem  concerns 
want  Western  representatives  and  sev¬ 
eral  publishers’  representatives  are  also 
being  sought  Copy  writers  and  solic¬ 
itors  are  required  by  several  agencies. 


BUSINESS  OUTLOOK  GOOD 


Detroit  Department  Stores  Will  Con¬ 
tinue  to  Use  I>arge  Newspaper  Spare. 
Detroit’s  three  big  department  stores 
will  use  fully  as  much  advertising  spar'e 
in  the  newspapers  in  1918  as  they  did 
this  year,  and  possibly  more,  according 
to  the  advertising  managers. 

“There  certainly  will  be  no  decrease 
in  the  amount  of  space  we  will  use,” 
.says  Carl  Whipple,  of  Crowley,  Milner 
&  Co.  “On  the  contrary,  if  we  make 
purchases  which  warrant  writing  plenty 
of  copy,  we  will  use  more  space.  Our 
space  needs  are  flexible,  as  in  ordinary 
news;  we  use  as  much  space  as  we  be¬ 
lieve  our  store  news  warrants.” 

Business  for  1918  looks  good  for  the 
J.  H.  Hudson  Co.,  according  to  Scott 
Hughes,  advertising  manager.  The  com¬ 
pany  will  use  more  space  if  conditions 
warrant,  he  .says.  The  same  applies  to 
the  Newcomb,  Endicott  Co.’s  plans. 


PUBLISHERS’  REPRESENTATIVE 


A.  W.  Howland  to  Represent  List  of 
Nine  Newspapers  in  Foreign  Field. 

A.  W.  Howland  is  a  new  publishers’ 
I'epresentatlve,  with  offices  at  303  Fifth 
Avenue,  New  York.  His  list  includes 
the  following  newspapers: 

Hartford  (Conn.)  Sunday  Globe,  Wil¬ 
mington  (Del.)  Sunday  Star,  Lima  (O.) 
Republican-Gazette,  Massillon  (O.)  In¬ 
dependent,  Zanesville  (O.)  Signal,  But¬ 
ler  (Pa.)  Eagle,  Meadville  (Pa.)  Trib¬ 
une-Republican,  Reading  (Pa.)  Herald, 
South  Bethlehem  (Pa.)  Globe. 


Ad  Agent  Bankrupt 
David  Laventhal,  an  advertising 
agent,  doing  business  under  the  name  of 
the  Interborough  Advertising  Agency, 
of  649  Myrtle  Avenue,  Brooklyn,  has 
field  a  petition  in  bankruptcy,  with  lia¬ 
bilities  of  13,236  and  assets  of  $126. 


Postpone  Chicago  Council  Meeting 
The  meeting  of  the  Chicago  council 
of  the  American  Association  of  Adver¬ 
tising  Agencies  which  was  to  have  been 
held  Wednesd.ay  has  been  postponed 
until  the  middle  of  January. 


WITH  THE  AD  AGENCIES 


Russell  Law,  financial  advertising  in 
all  its  branches,  announces  removal  to 
new  offices  at  31  Nassau  Street,  New 
York. 

For  severad  years  the  E.  Katz  Special 
Advertising  Agency,  New  York,  Chicago, 
and  Kansas  CSty,  has  used  the  week  be¬ 
tween  Christmas  and  New  Year’s  as  a 
conference  week  for  all  of  the  outside 
men.  The  meeting  is  held  in  New  York, 
the  men  talk  over  the  problems  of  the 
year,  and  lay  out  plans  for  the  coming 
year.  This  year  there  were  ten  men 
at  the  round-up.  The  four  Chicago  men, 
S.  L.  Katz,  R.  R.  Black,  T.  E.  McLaugh¬ 
lin,  and  W.  O.  Millinger,  as  well  as  W. 
D.  Shank,  of  Kansas  C^ty,  and  Clarence 
Colman,  of  San  Francisco,  arrived 
Thursday. 


AD  FIELD  PERSONALS 

Chas.  P.  Eddy,  treasurer-secretary  of 
(’has.  H.  Eddy  Co.,  Inc.,  daily  news¬ 
paper  representatives,  has  enlisted  in 
the  flying  section  of  the  aviation  corps 
and  is  awaiting  orders  to  report  to  one 
of  the  training  schcxils  for  officers. 

Samuel  J.  Turnbs  recentiy  resigned 
as  advertising  manager  of  the  George 
P.  Bent  Piano  Company,  Chicago,  and 
liecame  associated  with  the  new  firm  of 
Burnett  &  Weinberger,  Chicago,  as  di¬ 
rector  of  the  sales-service  department. 

Edward'  L.  Greene,  for  several  years 
director  of  the  Better  Advertising  Bu¬ 
reau  of  the  Advertising  Association  of 
Chicago,  has  accepted  a  similar  position 
with  the  Cleveland  Advertising  Club. 


Money  Returned  to  Investors 
Through  the  efforts  of  the  Better 
Business  Bureau  of  Indianapolis  more 
than  33,000  has  been  refunded  to  in¬ 
vestors  in  the  stock  of  the  Internation¬ 
al  India  Rubber  Company,  of  South 
Bend.  The  methods  of  this  company, 
which  unearthed  a  man  named  Stude- 
tiaker  at  Cincinnati,  to  give  an  impres¬ 
sion  that  the  Studebakers  of  South 
Bend  were  interested  in  the  enterprise, 
were  exposed  some  time  ago  by  the 
vigilance  committee  of  the  Associated 
Advertising  Clubs.  The  refunds  to 
the  Indianapolis  investors  in  the  stock 
of  the  company  have  been  made  with¬ 
out  legal  action  and  simply  on  the  de¬ 
mand  of  the  attorney  for  the  Indian¬ 
apolis  bureau. 


Farewell  for  C.  R.  Woodward 
(Charles  R.  Woodward,  for  the  past 
four  years  the  New  England  repre¬ 
sentative  of  the  Crowell  Publishing 
Company,  of  New  York,  who  will  short¬ 
ly  join  his  brother,  John  B.  Woodward, 
publishers’  representative,  in  New 
York,  was  last  Thursday  evening  ten¬ 
dered  a  complimentary  dinner  at  the 
Boston  Athletic  Association.  The  din¬ 
ner  was  given  by  his  friends  among  the 
magazine  representatives  and  advertis¬ 
ing  agents  of  Boston.  A  ^old  pin  with 
a  platinum-mounted  sapphire  was  pre¬ 
sented  Mr.  Woodward  by  his  hosts  as 
a  token  of  their  esteem. 


Harris  to  I«ave  Armour  &  Company 
M.  F.  Harris,  for  several  years  past 
a.sslstant  advertising  director  for  Ar¬ 
mour  &  Company,  has  tendered  his 
resignation.  He  will  continue  to  per¬ 
form  his  duties  until  a  successor  has 
l»een  appointed.  Mr.  Harris’s  plans  for 
the  future  have  not  yet  been  announced. 


To  be  always  busily  employed  is  to  be 
always  hopeful. 


NEWSPAPER  AD  FIELD 


F.  M.  Lettney,  who  helped  preptrt 
the  Sft.  Paul  Dispatch-Pioneer  Press  gg. 
nual,  is  now  with  the  display  ad  dt. 
partment  of  the  Minneapolis  Tribune. 

Earl  F.  Glenn,  of  the  display  adver¬ 
tising  department  of  the  Chicago  Ev^ 
ning  American,  and  a  member  of  tlx 
Junior  Advertising  Club,  of  Chicago,  h*» 
enlisted  in  the  aviation  service,  and  b 
training  at  Urbana,  Ill.,  ground  schod. 


To  Investigate  Oil  Promotion  Schenei 
The  national  vigilance  committee  ot 
the  Associated  Advertising  Clubs  hai 
plans  for  active  work  against  the  wave 
of  fraudulent  oil  stock  promotlot 
schemes  that  have  been  sweeping  tht 
country.  In  a  single  month,  recently, 
forty-four  oil  companies  were  incorpo¬ 
rated  in  Illinois  alone  with  capitalia. 
tion  running  into  millions  of  dollara 
A  Kansas  City  oil  man  has  estlmaM 
that  1,600  oil  companies  were  organtaai 
during  the  last  year. 


Leaves  Current  Opinion 
Charles  E.  Combs,  advertising  mat- 
ager  of  Current  Opinion,  has  purchasil 
an  Interest  in  Price’s  Carpet  and  Rgg 
News,  New  York,  and  will  assume  hb 
duties  as  secretary  and  treasurer  as  w«B 
os  advertising  and  business  managor, 
January  1. 


Advertising  Agents 


COLLIN  ARMSTRONG.  INC, 
Advertising  and  Sales  Service, 
1457  Broadway,  New  York 


FRANK.  ALBERT  ft  CO„ 
26-28  Beaver  St.  New  York 
TeL  Broad  3831. 


HOWLAND,  H.  S,.  ADV. 
AGENCY.  INC, 

20  Broad  St,  New  York 
TeL  Rector  2573 


LEVEY.  H.  H, 

Marbridge  Bldg.,  New  York 
TeL  Greeley  1677-78. 


Poblishert*  Representatives 


CONE,  LORENZEN  ft  WOOD¬ 
MAN, 

Brunswick  Bldg,  N.  Y.;  Advtg. 
Bldg,  Chic.;  Gimbel  Bldg,  Kan¬ 
sas  City. 


GLASS,  JOHN. 

1156-1164  Peoples  Gas  Bldg.,  Chic. 


O’FLAHERTY’S  NEW  YORK 
SUBURBAN  LIST 
225  W.  39th  St.,  New  York 
Tel.  Bryant  6875 


New  Orleans  States 

Uember  Audit  Busan  of  Clradattoai. 
Swora  Net  Paid  Olrealatloa  fer  S 
Moaths  Badlag  April  t,  IMT 

36,670  DaUy 

Wt  fnaimatw  tbo  Urteot  wMto  knao 
dellrered  evenliif  etrealatioa  la  the  trail 
territory  of  Nov  Orlwaa. 

To  reach  o  largo  Bajorlty  of  the  troll 
proopeeti  In  tho  local  torrltory  tbo  StaM 
U  tho  logical  and  oooaoule  aidina. 

Circulation  data  aait  on  ragoari. 

The  8.  C.  BECKWITH  SPBOIAl. 

AGimOT 

Sole  Voretgn  BDrooentattvoo 
New  Yerk  Chlea«a  St  LmIs 
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TO  DEVELOP  GRAPHIC 

advertising 


Publisherii  Enter  into  a  New  Arrange¬ 
ment  for  Joint  Advertising  Repre¬ 
sentation  of  Their  Graphic  Sec¬ 
tions  in  the  National  Field. 


The  Buffalo  Kxpi-ess.  Buffalo  Times, 
Detroit  News.  Newark  Ledger,  New 
York  Times,  Times  Mid-Week  Pictorial. 
Springfield  Hepublican,  Syracuse  Her¬ 
ald,  and  Washington  Star  have  entered 
into  a  new  arrangement  for  joint  spe¬ 
cialized  advertising  repre.sentation,  of 
their  rotogravure  or  graphic  sections,  in 
the  national  field. 

These  papers  have  appointed  the  Pho¬ 
tographic  News  Syndicate,  specialists 


Francis  Lawton,  Jr. 


in  graphic  advertii^ng,  as  national  ser¬ 
vice  representatives  for  this  particular 
class  of  business,  in  which  capacity  the 
sj'ndicate  acts  for  a  list  of  publishers 
and  cooperates  with  regular  foreign 
repiesentatives. 

Announcement  is  also  made  by  the 
Photographic  News  Syndicate,  of  the 
appointment  of  U.  E.  Northam,  late  of 
the  Street  &  Smith  publications  and 
World  To-day,  as  Western  representa¬ 
tive,  with  offices  In  the  People’s  Gas 
Building,  Chicago.  George  B.  Stewart, 
formerly  of  Home  Life,  is  Eastern  rep¬ 


resentative,  with  offices  In  the  Astor 
Trust  Building,  New  York. 

Messrs.  Northam  and  Stewart  succeed 
W.  Russell  Gomez  and  Kenneth  T.  Ken¬ 
dall,  lately  called  to  the  colors. 

Fi'ancis  Lawton,  jr.,  general  manager 
of  the  syndicate,  on  his  return  from  a 
selling  trip  through  the  middle  We.st. 
reports  that  national  graphic  advertis¬ 
ing  will  be  increased  about  30  per  cent, 
in  1918  over  the  total  of  two  million 
lines  (not  including  local  business)  car. 
ried  in  all  the  graphic  sections  this 
year. 


(rood  Business  in  Florida 
Florida  papers  generally  reflected 
in  a  large  volume  of  Chri.stmas  adver- 
ti.sing  the  revival  of  business  that  has 
followed  good  crops  and  the  war  activi¬ 
ties  that  are  apparent  in  Jacksonville, 
Tampa,  and  Miami  particularly.  Ship¬ 
building  and  the  quartermasters’  train¬ 
ing  camp  has  crowded  Jacksonville 
with  newcomers  as  it  has  never  been 
before,  and  the  hotels  are  already  over¬ 
crowded  with  visitors.  With  so  many 
strangers  in  the  city,  the  merchants 
realize  that  the  newspapers  are  a  more 
valuable  medium  than  ever  to  reach 
the  buying  publte,  and  the  sale  of 
Ghrlstmas  goods  la  reaching  unheard-of 
proportions. 


Ad  Club  Elects  Officers 
Samuel  P.  Johnston  was  unanimously 
reelected  president  of  the  San  Fran¬ 
cisco  Advertising  CHub  this  week.  Other 
officers  Elected  were:  Fred  Nelson, 
vice-president;  A.  L.  Crane,  secretary: 
Cieorge  N.  Brewer,  treasurer;  and  these 
trustees:  W.  H.  B.  Fowler,  Harrison 
Atwood,  Charles  W.  Duncan,  Mary  B. 
Ennis,  R.  C.  Ayres,  Louis  Colton,  Ram¬ 
sey  Oppenhelm,  James  A.  Callaghan, 
Max  Schmidt,  R.  J.  Bidwell,  and  Albert 
M.  Meyerfeld. 


Remember  Employees  Christmas 
The  Providence  Journal  gave  each  of 
its  employees  a  Christmas  check  equal 
to  5  per  cent,  of  their  earnings  for  the 
year.  Upwards  of  $40,000  was  distribu¬ 
ted  as  Christmas  gifts. 


Minnesota  to  Advertise 
.An  advertising  campaign  will  be 
launched  in  February,  in  which  $100,- 
000  will  be  spent  In  spreading  the  fame 
of  Minnesota  and  her  summer  resorts. 


ATTENTION 

Publishers  and  Business  Managers 

The  International  Circulation  Managers  Association  has  a 
membership  of  over  400,  among  our  members  are  several  com¬ 
petent  men  who  are  desirous  of  making  a  change  and  two  are 
temporarily  out  of  employment.  The  association  would  like  to 
have  publishers  or  business  managers  correspond  with  their 
general  Welfare  Committee.  We  believe  they  will  find  this  an 
excellent  way  to  secure  the  services  of  competent  Circulation 
men. 

ADDRESS 

general  welfare  committee 

JAMES  McKERNAN,  Chairman 
Circulation  Department 

New  York  World 


The  Following  Newspapers  are  Members  of 

THE  AUDIT  BUREAU  OF 
CIRCULATIONS 

And  grant  the  right  to  the  organization  to  examine,  through  qualified  aud¬ 
itors  or  independent  auditing  concerns,  who  are  certified  public  accountants, 
any  and  all  bills,  news-agents'  and  dealers’  reports,  papers  and  other  records 
-;Onsidered  by  the  Board  of  Control  necessary  to  show  the  quantity  of 
circulation,  the  sources  from  which  it  is  secured,  and  where  it  is  distributed. 

ALABAMA  MONTANA 


NEWS  . Blmliialiim 

Artrag*  elrcnlation  for  Jana,  191T,  Daily  41,047 ; 
Suaday,  4B,S18.  Prlatad  S,S91,11S  Uaaa  iMt* 
advartlalas  thaa  Ita  aaataat  eoapatltor  la  ISIS. 


CALIFORNIA 


■ZAllINKB  . Lm  AamlM 

A.  B.  C.  Aodll  loparta  ahow  lacsoat  Iforalat 
aad  Saaday  drcalatloa.  araatost  Homo  Oallv- 
ary. 


IfEBCDBT-HBBALD  . Saa  Jaae 

Peal  OSca  Btataaaaat  . tl,4S4 

UaaAar  a(  A.  B.  O. 


IIINVE  . 

Araraga  dally  1S,7S1.  Saaday  t3,S4S. 

tor  S 

montha  tadlag  April  1,  1817. 

NEW  JERSEY 


JOURNAL  . Kllaabath 

PRESS  CBRONKna  . Patenoa 

COURIRR-NBWB  . PlalaSald 


^  NEW  YORK 


GEORGIA 


COURIBR  *  BNQUIRBR  . BaSalu 


Journal  (OLr.  Da.,  05,887;  Son.,  07,870. Atlanta 


IL  PBOORBSSO  ITALO-AMBRIOANO  —  Naw 
York. 


ILLINOIS 

BBBALD-NBWS  (OlrcaUtloa  IB.  100) . Jollrt 


UXY  . .  yjfg 

Tha  Natlaaal  Jawlsk  Daily  tkal  aa  soaaral 
adrartlaar  ihenlS  arorlaak. 


IOWA 


THB  RBOIBTBB  AND  TBIBUNB— Dot  Molnaa 
arealatlaa.  80,000  Dally.  70,000  Saaday. 

SDOCSSBrUL  rABMINO  .777 . Daa  Malaoa 

Mora  than  800,000  drcnlatloa  fuaraatead  and 
pravaa  ar  aa  pay.  Maabar  AadU  Baraaa  at 
Olrcalatlaaa. 


LOUISIANA 


TlinM-PIOATUNB  . Haw  Orlaaaa 

MICHIGAN 

PATBIOT  (Na  lloaday  laaa)  . Jackwn 


Laat  Qav.  SUtaaMat— Dally,  11,40S:  Saaday. 
1S,BS8.  Ilaaibar  A.  B.  a  aad  A.  N.  P.  A. 
rut  Batao— Oat  tlaia  ado.  SO  ctau  Uek;  yaarly 
eoatraeta.  SB  atau  lack;  paUUoa  80%  aztn. 


MINNESOTA 


TBIBUNB,  UofBlas  aad  Bfaalas. .  .Ulaaotpolb 


OHIO 


▼i  NDICATOR  . TaaDcato  WB 


PENNSYLVANIA 


Tunw  . . 


TIllBS-LBADBS  . WiUas-Bam 


TENNESSEE 


banner  . NaahvIlW 


TEXAS 


CHRONIOLB  . HooatoD 

Tka  CktoaleU  soaraataaa  a  dreaUttoa  af 
48,000  dally  aad  Sl.OOO  Baadoy. 


UTAH 


MISSOURI 


POST-DISPATOa  . St.  LaoU 

Dally  Brealas  aad  Saaday  llomlns. 
la  tba  ODly  nawapapar  la  Ita  tarrttory  with  tha 
bcanUfol  RotosTavore  Pletnra  Seetioa. 

Tba  POST-DISPATCH  oaUa  mart  papara  la 
St.  LoaU  and  aubarbt  trary  day  la  tba  year, 
tbaa  tbara  ara  bomea  la  tba  city. 

ClrenUtloa  Brat  alz  nMatba,  1017: 


Sunday  aToraga  . SS3,8S8 

Daily  and  Saaday  . 106,085 


BRRALD-RRPUBUCAN  . Salt  Uka  OltT 

VIRGINIA 

DAILY  NBWS-RBGORO  . Harriaoabnra 


Larsaat  ctrcnUtlm  a(  any  dolly  papar  la  tha 
tamona  vaUay  ot  Tlislalo. 


WASHINGTON 


POST-INTBLUaBNOKR  . . SaatUe 


ROLL  OF  HONOR 


Tha  fUlowlas  paBUahara  gnaiaataa  dreaUttoa 
aad  wlUlasly  sraat  any  adrartlaar  tha  prirtlese 
at  a  earafal  aad  athaottlva  lavtlgatUa. 


ILLINOIS 

RKANDINATBN  . 

a  a  a  OhlMl0» 

GEORGIA 

BANNBB  . . 

A  sUt  adst  aahaerlptlaa — aal  a  aatto  dreaU¬ 
ttoa  detox 


KENTUCKY 


HASONIO  BOMB  JOURNAL - ^LeaUrUU.  Ky. 

(SeaU-Uoathly.  SB  to  S4  pegee.)  Onoraateed 
Urgast  drenlattoa  af  aay  Uaieato  pahlleatlea  U 
tha  world.  la  azeaw  af  80,000  eaplaa  danthly. 


NEBRASKA 

raaiB  prbssb  (ou.  t88,ss4r... 

NEW  YORK 

BOBtXBTTINO  DBLLA  BBBA _ 

..Haw  Yark 

PENNSYLVANIA 

DAILY  DBUOOBAT  . Jahaatawn 
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STRONG  HAND  OF  UNCLE  SAM  LAID  AD  BOARD  MEETS  WITH  CREEL  LADIES’  WORLD  SUSPENDS 


UPON  PORTO  RICAN  EDITOR 

Believed  Prompt  Conviction  of  Vicente  Baibas  Capo,  Editor  of 
Heraldo,  San  Juan,  Will  Have  Wholesome  Effect  on 
Other  Island  Editors — Jury  Convicts  on  Several  Counts. 

.  San  Juan,  P.  K.,  December  22. 

IT  IS  BELIEVED  HERE  that  the  prompt  convicUon  of  Vicente  Baibas  Capo, 
editor  of  the  Heraldo  de  las  Antillas,  on  four  out  of  the  five  charges  made 
against  him  under  the  act  conceining  espionage  and  trading  with  the  enemy, 
will  have  a  wholesome  and  restraining  effect  upon  other  Porto  Rican  editors 
who  are  inclined  to  make  trouble. 


In  arguing  for  a  demurrer  and  a 
quashing  of  the  Indictments,  which  mo¬ 
tion  Judge  Hamilton  overruled,  Balbas’s 


ty  is  fixed  at  not  more  tnan  fio.ooo  or 
imprisonment  up  to  ten  years,  or  both. 

.  In  a  recent  issue  of  the  Heraldo,  in 


law>er,  Henry  G.  Molina,  set  forth  that  an  editorial  attacking  the  English  pa- 


his  client  is  not  opposed  to  the  Gov¬ 
ernment,  but  merely  standing  up  for 


per,  Porto  Rico  Progress,  in  San  Juan, 
for  its  Americanism  and  defence  of 


his  rights  as  a  former  Spanish  subject  the  draft,  Baibas  wrote: 


who  refused  to  become  an  American 
citizen  and  did  not  consider  that  he  or 
his  family  came  under  the  Draft  law. 
He  has  a  son  of  draft  age  whom  he  does 
not  wish  to  fight  under  the  Stars  and 
Stripes. 


“It  will  be  well  for  this  Yankee  news-, 
paper  to  learn  once  and  for  all  that 
never  since  Columbus  landed  on  these 
shores  did  the  cruel  despotism  of  the 
nation  that  discovered  the  island  wring 
so  many  tears  from  Porto  Rican  moth- 


The  first  of  the  articles  which  led  to  ers  as  are  now  being  shed,  and  will  con- 


the  Indictment  of  Baibas  by  a  Federal 
grand  jury  was  headed  "Recruiting  in 
Porto  Rico"  and  contained  misleading 
statements  in  regard  to  the  number  of 
men  to  be  called  in  the  first  draft;  in 
regard  to  the  proportion  of  Porto 
Ricans  called  as  compared  with  the 
State  drafts  and  the  allegation  that  no 
draft  was  required  in  Hawaii. 

BASIS  or  INDICTMBNTS. 

Three  counts  were  found  against 
Baibas,  based  upon  this  article,  the  fir.^ 
for  “interfering  with  and  obstructing 
the  operation  and  success  of  the  military 
and  naval  forces  of  the  United  States 
in  time  of  war";  the  second  for  at¬ 
tempting  to  cause  disloyalty,  insubordi- 


tinue  to  be  shed  henceforth  in  Porto 
Rico. 

"At  the  age  of  one  hundred,  Porto 
Ricans  are  still  considered  minors,  and 
there  is  an  exotical  Congress  which  does 
their  thinking  for  them,  votes  for 
them,  and  is  arbiter  of  their  fates,  with¬ 
out  the  Porto  Ricans  having  had  the 
least  intervention  in  a  law  which  com¬ 
pels  them  to  take  up  arms  to  defend  A 
Flag.” 

The  foregoing  paragraphs  are  only 
fragments  of  many  published  by  Baibas, 
with  the  obvious  Intent  of  stirring  -up 
trouble  over  the  draft  in  Porto  Rico. 

Concerning  newspaper  utterances  at 
this  time^  especially  those  of  Baibas, 


nation,  muOny,  and  refusal  of  duty  of  Hamilton  in  his  opinion  in  de¬ 


military  and  naval  forces  of  the  United 
States  in  time  of  war;  and  the  third 
for  “obstruction  of  registration  and  en¬ 
listment." 

Three  additional  counts  were  found 
upon  exactly  the  same  grounds  based 


murrer  proceedings  said: 

“In  the  case  at  bar  it  will  be  neces¬ 
sary  to  determine  among  other  things 
the  extent  of  the  freedom  of  the  press 
under  the  present  war  legislation;  the 
righ'ts  of  a  Porto  Rican  editor  who  has 


upon  an  article  appearing  later  in  the  declined  American  citizenship  when  ad- 
Heraldo,  signed  by  Baibas  as  "Pariah  dressing  Americans  of  Latin  origin 
tv.-  Ron.”  tn  wNinh  ho  olotms  ^hom  for  years,  he  has  been  Influenc- 


Heraldo,  signed  by  Baibas  as  “Pariah 
of  the  Latin  Race,”  in  which  he  claims 
that  the  288  Porto  Ricans  who  refused 
American  cltirenship  are  exempt  from 


ing;  to  determine,  also,  whether  the 
discussion  in  war  times  of  such  subjects 


call  under  the  draft.  A  count  in  the  the  possible  Independence  of  Porto 


second  indictment  is  based  upon  the  fact 
that  this  article  was  not  also  printed 
in  the  English  language  as  required  by 
section  19  of  the  act  to  define,  regulate, 
and  punish  trading  with  the  enemy. 

This  section  provides  that  it  shall  be 
unlawful  to  print,  publish,  or  circulate, 
or  cause  to  be  printed,  published,  or 
circulated  in  any  foreign  language  any 
news  item,  editorial,  or  other  printed 
matter srespecting  the  Government  of 
the  TTnited  States,  or  of  any  nation  en¬ 
gaged  in  the  present  war,  its  policies. 
International  relations,  the  state  or  con¬ 
duct  of  the  war,  or  of  any  matter  relat¬ 
ing  thereto. 

HBAVT  PENALTIES  POSSIBLE. 

I^pon  conviction  under  the  Espionage 
act  the  penalty  may  be  fixed  at  a  fine 
up  to  $10,000.  or  imprisonment  of  not 
more  than  twenty  years  or  both,  in  the 
discretion  of  the  Court.  Under  the 
Trading-wlth-the-Enemy  act  the  penal- 


Rico  does  or  does  not  violate  the  Es¬ 
pionage  Act,  and  whether  the  terms  in 
which  the  defendant  advocates  this  in 
the  articles  in  question  tend  to  an  il¬ 
legal  result." 

Baibas  has  been  sentenced  to  eight 
years  tn  the  Federal  Penitentiary  at  At¬ 
lanta,  Cla.,  but  will  appeal  to  the  United 
States  Supreme  Court. 

Indiana  Editors  to  Meet 

Indiana  Republican  Editorial  Asso¬ 
ciation  will  hold  Its  midwinter  meeting 
at  Indianapolis  on  January  26.  Harry 
J.  Martin,  of  the  Martinsville  Reporter, 
president  of  the  Association ;  George 
A.  Elliott,  of  the  Newcastle  Courier, 
and  L.  W.  Henley,  secretary  of  the  Re¬ 
publican  State  Committee,  were  ap¬ 
pointed  members  of  a  committee  to  ar¬ 
range  a  programme.  There  will  be  a 
business  meeting  In  the  afternoon  and 
a  banquet  at  night,  with  a  speaker  of 
national  reputation. 


HIGH  LIGHTS  ON  THE  FOREIGN  SITUATION 


Tile  kind  of  rcadlos  that  appeals  to  all  atateamra  aial  antbora  of  Rtiropo. 
classes  vltli  (ha  i;n**>S  Btttes  bow  Ib  tba  Wa  handle  inora  Important  articles  of  this 
world  war.  deacrlptlOD  than  any  ethee  aneoey  tn 

Pcatnre  articles  from  landlny  soldlata,  America. 

THE  INTERNATIONAL  NEWS  BUREAU,  INC. 


Plans  Disrugsed  for  Co-ordinating  Offer's 
of  Advertising  to  Government. 

(BpeeUtl  to  Tan  ^itos  and  Pdblibbex.) 

Washinqto  :,  December  20.  —  At  a 
meeting  of  the  advertising  board  of  the 
Committee  of  Public  Information,  with 
George  Creel,  head  of  the  Committee, 
to-day,  plans  were  discussed  for  co¬ 
ordinating  and  utilizing  offers  for  co¬ 
operation  in  adverti.sing  various  gov¬ 
ernmental  activities.  The  board  is  com¬ 
posed  of  the  following:  William  H. 
Johns,  chairman,  president  of  the  As¬ 
sociation  of  American  Advertising 
Agents;  Herbert  Houston,  chairman  ot 
the  National  Advertisers’  advisory 
board;  W.  C.  D’Arcy,  president  of  the 
Associated  Advertising  Clubs  of  the 
World;  L.  B.  Jones,  president  of  the  As¬ 
sociation  of  National  Advertisers,  and 
O.  C.  Ham,  one  of  the  founders  of  the 
latter  organization. 

It  is  not  proposed  to  have  the  adver¬ 
tising  board  of  the  Committee  of  Pub¬ 
lic  Information  displace  any  of  the  pub¬ 
licity  departments  or  advertising  agen¬ 
cies  of  any  governmental  department  or 
activity,  but  simply  to  formulate  plans 
whereby  offers  of  cooperation  and  space 
from  hundreds  of  advertising  agencies 
may  best  be  utilized. 

Paper  Plays  Santa  Claus 

Following  its  usual  custom,  the  At¬ 
lanta  Georgian  played  Santa  Claus  to 
the  p<x>r  children  of  Atlanta  this  year. 
Fifteen  hundred  baskets  were  distribu¬ 
ted  as  a  result  of  the  efforts  of  the 
Georgian  in  getting  contributions  from 
Atlanta  people.  A  total  of  more  than 
$2,000  was  raised  for  the  Georgian’s 
Empty  Stocking  Fund,  and  used  to 
fill  the  1,500  baskets. 


High  Cost  of  Manufacture  Given  « 
Principal  Reason  for  Suspension.  | 

Because  of  the  high  cost  of  manufae. 
ture  and  a  combination  of  other  rea.  j 
sons,  the  Ladles’  World,  a  maga''in(  ^ 
with  a  circulation  of  600,000  copieg 
published  monthly  by  the  McClure  in. 
terests,  has  suspended  publication.  ; 

Despite  the  circulation  attains! 
among  women  for  the  periodical,  the 
constantly  incresised  cost  of  paper  an! 
other  materials  had  made  it  an  un¬ 
profitable  business  to  continue,  on  It, 
present  lines  at  least,  and  a  deciskn 
was  reached  several  w(?ek5  ago  to  aban¬ 
don  it  for  the  period  of  the  war,  is 
any  event.  The  suspension  takes  effect 
with  the  Januar-  number. 


Bueiness  Good  in  Milwaukee 
Milwaukee  newspapers  carried-  thli 
year  more  Christmas  advertising  that 
ever  before.  All  of  the  newspapers  were 
compelled  to  Increase  the  number  of 
pages  during  the  holiday  season. 


The  Best  Known  Slogan 
in  St.  Louis 

g-STA^ 

Trade  Mark  B«clatere4 
Foreign  Adrertiains  Repreaantativea 

Story,  Brooks  &  Finley 

Chicago  Philadelphia  New  York 


J.  J.  BOSDAN,  Rdltor 


18  Sehaal  Street,  ■aatan,  Maaa. 


Successful  Publisher 

was  recently  asked: 

“How  do  you  find  so  much  time  for  recreation  f* 

“How  do  you  accomplish  so  much  in  a  single  dayP* 

“How  do  yon  keep  so  well  informed  about  your  business  with  such 
apparent  ease!” 

For  answer  he  showed  two  books  of  facts,  which  keeps  him  in 
constant  touch  with  his  whole  organliatlon,  relleylng  him  of  the 
tiresome  detail  that  holds  down  many  an  otherwise  able  publisher. 

In  fact,  these  two  books  contain  the  facts  np  to  date  classified  and 
arranged  in  such  logical  order  that  he  can  accnrately  analyze  every 
phase  of  tlie  newspaper  from  general  information  down  to  depart¬ 
ment  units.  By  watching  these  barometers  the  publisher  can  see 
if  his  general  policy  or  department  policy  is  wrong  without  having 
to  wait  until  it  had  manifested  itself  too  seriously  in  the  balance 
sheet. 

Let  me  show  you  how  to  keep  your  thumb  on  the  pulse  of  all 
departments  wthout  entering  into  the  tangled  mass  of  detail. 

Starr  cost  system  and  survey  will  acquaint  yon  with  present  op¬ 
portunities  (scientifically)  and  keep  yon  reliably  Informed,  giving 
you  a  look  ahead. 

Newspaper  publishers  who  have  Invested  in  onr  service  declare 
unqualifiedly  that  it  is  the  best  INVESTMENT  and  it  has  paid  the 
largest  dividends  they  have  ever  realized  from  a  similar  amount 
of  money. 

WRITE  FOR  THE  NAMES  ol  these  publishers  who  make  the 
above  statements  of  fact. 

Ours  is  the  ONLY  organization  of  Its  character  serving  news¬ 
papers  ezclnsively. 


PIERRE  C.  STARR, 


t  tarr  Sarwica 
Corps. 


Brunswick  Building 
New  York  City 
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plan  BIG  AD  DRIVE 

for  war  stamps 


MERCENTHALER  MEN  MEET 

New  York  SalcK  Department  Holds  Two 
Day  Convention  in  New  York. 


BOOK.  BY  MRS.  JULIAN  HARRIS 

Wife  of  Well-Known  Editor  Compiles 
Collection  of  Rumanian  Stories. 


Two  Correspondents  Enlist 
Two  staff  corre.spondents  who  have 
been  stationed  at  Camp  Loftan,  Houston, 
Tex.,  covering  the  news  of  the  Illinois 


Oar  featarcs  are  sold  on  IndlTldaal  Barit. 

Any  aerrtce  may  bo  ordered  tlncly. 

THIS  MEANS : 

Tbe  sreeteet  possible  yarlety  from  whldi 
to  choose. 

The  sabmittinc  of  each  festnre  to  yonr 
own  editorial  Jndament. 

The  opportunity  to  order  a  bndcet  eea- 
statins  only  of  wbat  you  want. 

A  material  redaction  from  IndiTidnal 
prices  on  badceta. 

Write  us  for  aamylet  0/  oar  Seaday  Osi- 
orti  comici,  dslly  cooties,  tejotew's  fsa- 
tsrea,  badtiste  alertes,  Jtetlon,  eie. 

The  McClure  Newspaper  Syndicate 
120  West  S2nd  Street.  New  York  (Sty 


Library  Open  to  Public 
The  New  York  Evening  Post  an¬ 
nounces  that  its  library,  on  the  tenth 
floor  at  20  Vesey  Street,  is  open  to  the 
public  between  the  hours  of  one  and 
four,  excepting  Saturdays  and  Sundays. 
It  consists  chiefly  of  reference  works, 
including  complete  Congressional  Rec¬ 
ord,  a  collection  on  American  history, 
and  standard  works  of  literature.  The 
Post  cordially  invites  its  readers  to 
make  use  of  the  library’s  facilities. 


Write  for  booklet. 


Campaign  Outlined  to  Raise  Million  Dol¬ 
lars  a  Day  TTiroughout  1918  by  Sale  of 
War  Savings  Stamps— All  Ser¬ 
vices  to  Be  Donated. 

The  New  York  War  Savings  Stamp 
Committee,  with  headquarters  at  47 
Chambers  Street,  has  organized  its  ad¬ 
vertising  department  in  the  big  drive 
to  raise  a  million  dollars  a  day  through¬ 
out  1918  by  the  sale  of  the  stamps. 

The  ad\ertlsing  force  is  made  up  al¬ 
most  entirely  of  heads  and  executives  of 
business  Arms  of  the  city,  whose  ser¬ 
vices  afe  donated  to  the  (Jovernment 
for  this  work.  Frank  Finney,  of  Street 
ft  Finney,  assumes  the  duties  of  adver- 
tiidng  director.  The  space  department, 
which  has  charge  of  soliciting  adver¬ 
tising  space,  is  headed  by  Bevan  I.aw- 
son,  of  E.  K.  Squibbs  &  Son;  W.  B. 
Kuthrauff.  of  Ruthrauff  &  Ryan,  l.s 
copy  manager;  the  art  director  is  A.  P'. 
Mackay,  of  the  Mergenthaler  Company, 
and  F.  W.  Gehle  is  feature  director. 

The  plan  is  to  send  out  a  force  of 
solicitors  to  the  various  advertisers  of 
the  city,  asking  them  for  free  contribu¬ 
tions  of  the  space  they  have  engaged  oi 
shall  engage  in  the  various  publica¬ 
tions.  The  services  of  the  solicitors  is 
to  be  donated.  The  Committee  has  no 
plans  looking  toward  payment  for  ad¬ 
vertising. 

ENTERS  GOVERNMENT  SERVICE 

W.  Frank  McClure,  of  Chicago,  Joins 
Public  Information  Committee. 

W.  Frank  McClure,  of  Chicago,  one 
of  the  directors  of  the  Chicago  Adver. 
tiaing  Association,  and  advertising  man¬ 
ager  of  the  Redpath  Chautauqua,  has 
been  called  to  Washington  to  the  Com¬ 
mittee  on  Public  Information  to  as.sist 
in  formulating  a  publicity  campaign  for 
the  speakers’  bureau.  This  bureau  oper¬ 
ates  in  conjunction  with  the  State  Coun¬ 
cils  of  Defence,  and  the  publicity  cam¬ 
paign  is  to  assist  the  STtate  Council  in 
advertising  speakers  furni.shed  by  the 
bureau  for  State  conferences  and  other 
work. 

Mr.  McClure  will  also  be  connected 
with  the  advertising  campaign  for  the 
new  Smilage  books,  in  connection  with 
the  army  cantonment  work  under  the 
Fosdick  Commission. 


The  New  York  sales  department  of 
the  Mergenthaler  Dlnotype  Company 
held  a  two-days’  convention  in  the  of¬ 
fices  of  the  Mergenthaler  Company, 
Tribune  Building,  beginning  Thursday 
morning.  Slxty-flve  members  of  the 
department  attended,  coming  from 
Maine,  New  Hampshire,  Vermont,  Con¬ 
necticut,  Rhode  Island,  Massachusetts, 
New  Jersey,  Delaware,  Pennsylvania, 
and  other  States.  The  .sessions  were 
presided  over  by  Walter  H.  Savory, 
sales  manager  for  the  company. 

The  Thursday  morning  session  was 
addressed  by  Philiph  T.  Dodge,  presi¬ 
dent  of  the  company;  Norman  Dodge, 
general  manager,  and  Joseph  T.  Mac- 
key,  secretary-trea.surer.  In  the  after¬ 
noon  the  delegates  went  over  to  Brook¬ 
lyn  for  an  Inspection  of  the  Mergen¬ 
thaler  factory. 

During  the  convention  addresses  were 
made  by  W.  L.  Parks,  "Organized  Ef¬ 
fort”;  John  R.  Rogers,  "Prime  Factors 
in  Salesman.ship” ;  E.  E.  Bartlett,  “Do¬ 
ing  Things  Better";  F.  C.  Grumman. 
"Present  and  Future  Field  of  the  'Lino¬ 
type’’;  H.  C.  Curry,  "Selling  IJnotypes 
Without  Taking  an  Order”;  L.  A.  Horn- 
stein,  “Advertising  and  Publicity”;  A. 
F.  Mackey,  "Knowing  Faces  Helps  a 
Salesman";  W.  A.  Reade,  “Ludlow 
’Typograph” ;  G.  W.  Loop,  “The  Psy¬ 
chology  of  Selling";  F.  B.  Fobes,  "The 
Ideal  Machine  Order”;  M.  W.  More- 
hou.se,  "Factory  and  Departmental 
Heads.” 

The  good-will  of  a  newspaper  is  not 
Ixiught  in  the  market — it  is  won 
through  service. 


The 

PinSBURG  PRESS 
Has  the  LARGEST 

Daily  and  Sunday 

CIRCULATION 
IN  PITTSBURG 

LA. KLEIN,  MeiropoUtaa  Tower.  N.Y 
John  Glow,  PoopUt  Gat  Bldf.,  Ckicagn 
Fortiaa  AdrortlMaa  Ktartaoatadvio 

The  McClure  Method 


"The  Foundling  Prince"  is  the  title 
of  a  new  book  by  Mrs.  Julian  La  Rose 
Harris,  just  published  by  the  Hough¬ 
ton  Mifflin  Company. 

The  book  is  a  collection  of  Ruma¬ 
nian  fairy  stories,  which  have  never 
before  appeared  in  English.  The  sto¬ 
ries  were  translated  from  Rumanian 
into  French  by  Mile.  Rea  Ipcar,  and 
from  the  French  into  English  by  Mrs. 
Harris. 

While  Mr.  Harris  was  editor  in 
charge  of  the  European  edition  of  the 
New  York  Herald  In  1916,  Mrs.  Harris 
devoted  most  of  her  bpare  time  to 
work  with  the  Students  Hostel,  which 
is  doing  splendid  work  for  young  girls 
in  Paris.  There  she  met  Mile.  Ipcar, 
a  Rumanian  girl,  who  told  Mrs.  Harria 
of  the  unique  and  delightful  fairy  sto¬ 
ries  of  Ispirescu,  a  Rumanian  writer 
of  note.  The  result  of  the  combined 
work  of  the  two  is  the  volume  just 
printed. 


MR.  EDITOR 


Don’t  be  afraid  you  can’t  afford  the 
reasonable  price  asked  for  the  NEA 
sendee.  Rates  based  on  circulation 
bring  this  service  within  your  reach. 
Write  NOW  for  samples. 

THE  NEWSPAPER 
ENTERPRISE  ASSOCIATION 
1279  West  Third  Street 
Cleveland,  Ohio 


troops,  have  enlisted.  The  men  are 
Gerald  D.  Murray,  of  the  Chicago  Ex¬ 
aminer,  and  Burton  H.  Davis,  of  the 
Houston  Post.  Both  men  have  Joined 
the  headquarters  company. 


The  Baltimore  News 

Leads  in  Automobile  Advertising 

During  the  first  six  months  of  1917 
THE  BALTIMORE  NEWS  carried 
automobile  display  advertising  to  the 
amount  of  . 

418,993  Lines  ' 

This  was  a  gain  of  100,877  lines  over 
the  same  period,  1916. 

For  years  THE  NEWS  has  carried 
month  by  month  more  automobile 
advertising  than  any  other  local 
newspaper,  morning,  evening  and 
Sunday  combined.  Often  the  total 
figures  amount  to  more  display  ad¬ 
vertising  than  carried  by  the  two 
morning  papers  combined. 

The  Baltimore  News 

ftfemkr  Am£l  Bmrmm  »f  QremlmmtM 

Net  Daily  Circulation  for  Six  Montha  Ending 
September  30.  1917,  (Gioy.  Re^rt)  90,656 
GAIN  over  aame  period  1916.  16.839 
DAN  A.  CARROLL  J.  R  LUTZ 

Eaatem  Weatem 

Represei^tiTa  RopreaentatiTa 

Tnbune  Bldg.  fhat  Nat  Bk. 

Naw  Bldg..  Chicago 


WATCH 

PRIVATE  ROOK 


An  Appreciation  wilder  &  buell 


The  Hplrit  of  the  nesson  prmnpts  me  to  exproM 
■  word  of  thanks  to  customers  who  hsTe 
favored  me  with  hiisineMa  durlnt  the  past 
year,  and  1  solicit  a  continuance  of  their 
patronaae  during  the  coming  year. 

Start  the  New  Tear  using  Service  Flags. 
Write  to  day  for  prices  and  particnlan. 

S.  BLAKE  WILLSDEN 

Bueeruful  CirculatUm  Fcolarr, 

.29  E.  Madlaoa  Bt.  Okleac* 


CARTOONIST 

BUSHNELL 

is  now  working  for  us  again.  His  un¬ 
surpassed  draughtsmanship  is  known 
to  all.  Write  for  proofs  of  his  new 
cartoons.  The  best  yet 

Central  Press  Ass’n 


World  Bldg. 
New  York 


Frederick  Bldg. 
Qeveland 


225  Fifth  Avenue 
New  York  City 


We  spend  more 
than 

$500,000 

per  year  to  produce  the  features 
which  have  created  the  greatest 
newspaper  following  in  the  world. 

“Hearst’t  Features  Always  Lead" 


MUImni  Dollar  Faatara  Sarvica** 

The  IntenuHonal  Featwe  Service 

729  Smrvntb  Av*.  Now  York,  N.  Y. 


A  Gain  of  73% 


Readers  Decide 

— The  HABIT  of  appreciation 
shows  in  circulation  gains. 

Get  the  features  that  have 
WON  the  biggest  audience. 

Lit  tu  Mtni  y0»  iumUtt  tf  cor  €»t- 
0rt4  ccunci,  dot/y  and  Sunday 
fagai  in  Maek  and  catara. 

Newspaper  Feature  Service 

M.  KOENIGSBKRG.  Manager 
iT  WHT  sen  ar..  Niw  Ya«x 


UNITED  PRESS 

Serves  mere  afternoon  and 
Sunday  papers  than  any 
other  press  association  in 
the  world.  Build  your 
paper — 

“By  UNITED  PRESS” 

31$  -Warld  Biaiding,  New  York 


DOMINATES 

Its  Said  la  porebaalng  ablUty 
per  family  and  yet  at  lawaat 
adTertlsIng  cMt  par  thoaaaad. 

“TO-DAY’S  HOUSEWIFE” 

GEORGE  A.  McClellan 

aanarmi  Mmnmgar 
Naw  Tark 


®«lnt  the  paat  foar  yaari  tbe  Detroit 
Prma  hat  anjoyed  a  gain  at  73%  In 
rIftalatloB.  Oitnetei  and  aaltdlty  aWdala 
*Wa  laemaae.  AdTartWng  inJSfT  pay  la 
a  madlnm  whkh  ealit  forth  aoeh  a  tia- 
■aodooi  raapoDte  from  tha  poblle. 

Betrott  :f  ree 

"iriaMpaa'a  Oraataal  Wmaaaaaar.- 
VERREE  *  (raraka  I  Naw  York 

CONKLIN  lRaw..wutiv.*{ 


STANDARDIZED  WIDTH  *”*^**'  smaller  newspapers 

The  Committee  finds  that  an  in'creas- 
OF  ROLLS  URGED  ing:  percentage  of  the  tonnage  reported 

is  of  the  standard  slsc,  which  shows 
Paper  Committee  of  A.  N.  P.  A.  Adrise*  ‘hat  new  paper  machines  and  new 


Adoption  of  g^olumn  12%  Ems  Page,  I*®  adjusted  to  meet 

in  Interest  of  News  Print  Economy  f"  «.e  most  economical 

New  Tonnage  of  Standard  Rolls. 

_  The  size  of  rolls  must  be  standardized 

In  a  comprehensive  buUeUn  of  as  far  as  possible,  says  the  Committee, 
“Widths  of  Rolls  of  Daily  Newspapers  order  that  new  mills  which  are  being 
Revised  to  December  1,  1917,"  issued  built  to  take  the  place  of  old  mills  going 


by  the  Paper  Committee  of  the  A.  N. 
P.  A.,  publishers  are  urged  to  stan¬ 
dardize  columns,  pages,  rolls,  etc. 


on  other  grades  may  know  what  size 
machines  to  install. 

The  Bulletin  contains  the  names  of 


The  standard  size  of  rolls  urged  by  publisher-members,  sizes  of  news  print 
the  Paper  Committee  is  for  a  newspaper  rolls  in  use,  name  of  paper  mill  supply- 
of  eight  columns,  12%  ems,  which  gives  ing  news  print,  tonnage  and  date  of 
a  72%  inch  roll,  or  within  a  fraction  expiration  of  contract, 
of  an  inch  of  that  size,  depending  on  About  fourteen  hundred  daily  news- 
the  width  of  margins  used  and  the  use  papers  are  listed,  of  which  about  sixty 
of  wet  or  dry  mata  This,  of  course,  shown  to  use  over  6,000  tons  of 

gives  the  usual  three-Quarter,  half  and  print  paper  per  year. 

The  following  comparison,  by  numbers,  of  newspapers  using  different  sizes 
since  1910  will  be  of  interest; 


1910. 

1911. 

1912. 

1913. 

1914. 

1915. 

1916. 

1917. 

48  inches  and  under  . 

.  66 

66 

69 

82 

83 

89 

90 

112 

61  to  66%  inches  (inclusive)  ... 

.  12 

9 

9 

7 

11 

15 

22 

21 

66  inches  . .'.... 

.  30 

36 

44 

46 

62 

59 

54 

73 

•>6%  to  66%  inches  (inclusive)  . 

.  24 

28 

38 

48 

69 

61 

59 

71 

67  inches  . 

.  182 

225 

243 

248 

264 

263 

272 

302 

67%  to  67%  inches  (inclusive)  . 

.  23 

19 

22 

23 

23 

20 

20 

19 

68  Inches  . 

.  loe 

92 

92 

89 

84 

86 

80 

60 

68%  to  68%  inches  (inclusive)  . 

.  17 

14 

16 

14 

13 

10 

10 

27 

69  to  69%  inches  (inclusive)  ... 

.  35 

31 

33 

33 

37 

38 

41 

48 

70  inches  . 

.  137 

152 

160 

161 

195 

219 

229 

311 

70%  to  70%  inches  (inclusive)  . 

4 

4 

5 

5 

6 

6 

6 

0 

71  to  73  inches  (inclusive)  . 

.  25 

36 

37 

49 

55 

73 

84 

182 

73%  inches  and  over  . 

.  51 

45 

50 

46 

51 

54 

63 

86 

Total  . 

.  712 

757 

818 

851 

933 

993 

1020 

1262 

TIPS  TO  DEALERS 


New  Concems  and  Old  That  Are  or  Will 
Be  in  the  Market  for  Supplies. 

NEW  ENTERPRISES 
Ha\-rk,  Mont.— O.  H.  P.  Shelley,  pub¬ 
lisher  of  the  Promoter  here,  expects  to 
issue  a  daily  newspaper  here  soon.  Mr. 
Shelley,  who  resides  in  Helena,  Mont., 
is  state  committeeman  for  the  new  na¬ 
tional  party.  Wellington  D.  Rankin, 
brother  of  Representative  Jeannette 
Rankin,  it  is  said,  will  be  a  heavy  stock¬ 
holder  in  the  proposed  daily. 

CONSOLIDATIONS 
CoRPrs  Christ! .  Tex. — The  Robstown 
(I'ex.)  Reporter  has  been  merged  with 
the  Corpus  Christ!  Times,  a  daily  paper, 
and  the  Times  in  the  future  will  be  pub¬ 
lished  only  semi-weekly. 

Fort  Wayne,  Ind— C.  F.  Bicknell, 
owner  of  the  Daily  News,  has  purchased 
the  Fort  Wayne  Sentinel,  and  the  two 
paiiers  will  be  consolidated  under  the 
name  of  the  News-Sentinel  as  soon  as 
nrw  equipment  can  be  installed,  which 
will  be  about  January 

Wa»hing'.on  Editors  to  Meet 
Print  paper  and  war  publicity  copy 
will  be  the  topics  of  discussion  at  the 
sixth  Washington  Newspaper  Institute 
to  l>e  held  at  the  University  of  Washing¬ 
ton.  Seattle,  from  January  17  to  19. 


In  Minneapolis,  St.  Paul,  Omaha 

The  Daily  News 

Has  first  call  among  wise  space  buy¬ 
ers.  Grculated  in  the  most  prosperous 
section  of  the  world.  ^ 

C.  D.  BERTOLET 

1110  Boyce  Bu  Iding,  Chicago 

New  York  Repreeentstivei: 

A  K.  HAMMOND  E.  E.  WOLCOTT 
jM  Fifth  ATenuc. 


Present  Colors  to  Regiments 
The  Chicago  Dally  News  recently  pre¬ 
sented  stands  of  colors  to  the  first  two 
regimental  units  of  Chicago  now  in 
training  at  Camp  Ixigan,  Houston,  Tex. 
They  were  the  One  Hundred  and  Eighth 
Engineers  and  the  One  Hundred  and 
Twenty-second  Field  Artillery.  On  sepa¬ 
rate  occasions  during  the  last  two  weeks 
the  regiments  drew  up  and  received  the 
individual  stands  from  the  hands  of  Ma- 
jor-Oen.  George  Bell,  commanding  the 
Illinois  division  at  Camp  Logan. 


Finally  Sees  the  Light 
The  Appeal  to  Reason,  for  a  number 
of  years  a  radical  Socialist  newspaper 
published  at  Gir^d,  Kan.,  has  changed 
Its  name  to  the  New  Appeal,  and  Is  now 
an  enthusiastic  supporter  of  the  Gov¬ 
ernment. 


Eift 

fttlBburg  Bispatrli 

is  the  daily  buying  guide  in  thou¬ 
sands  of  thrifty  households. 

WALLACE  G.  BROOKE 
Brunswick  Building,  New  York 

THE  FORD-PARSONS  CO.. 
Peoples  Gas  Building,  Chicago 

H.  C.  ROOK, 

Real  Eatate  Trust  Building,  Philsdelphia 


The 

Pittsburgh  Post 


ONLY 
Democratic 
Paper  In 
Pittsburgh. 


PROOF  ENDS  INQUIRY 

Parliamentary  Study  Shows  That  Three 
London  Papers  Sent  1,096  to  Colors. 
Somo  London  newspapers  have  been 
insisting  upon  a  more  complete  comb¬ 
ing  out  of  men  for  military  service, 
and  have  been  arousing  the  ire  of  paci¬ 
fist  parliamentarians,  according  to  a 
recent  cable  dispatch  to  the  New  York 
Sun.  Certain  classes  of  newspaper 
workers  are  exempted  from  military 
service,  although  of  military  age._ 

In  the  House  of  Commons  a  demand 
was  made  regarding  the  number  of  men 
from  the  staffs  of  the  newspapers  wh'i 
are  actually  in  service.  The  Minister 
of  National  Service  was  unable  to  an¬ 
swer  the  question  in  detail,  hut  he 
thought  the  number  was  very  small. 

Whereupon  a  census  was  made  by 
the  proprietors  of  the  Daily  Mail,  the 
Evening  News  and  the  Weekly  Dis¬ 
patch  which  dhowed  that  of  1,648  mem¬ 
bers  of  the  staffs  at  the  beginning  of 
the  war  1,096  had  Joined  the  colors. 

Of  these  seventy-five  were  officers, 
the  others  non-commissioned  officers 
and  privatea  The  publication  of 
these  figures  ended  the  inquiry. 

Book  on  Country  Weekly 
"The  Country  Weekly”  is  the  title 
of  a  practical  handbook  of  some  350 
pages  written  by  Phil  C.  Bing,  instruc¬ 
tor  in  journalism  at  the  University  of 
Wisconsin  last  year  and  now  assistant 
professor  of  journalism  at  the  Uni¬ 
versity  of  Minnesota.  The  book,  which 
was  i^ritten  while  he  was  a  member  of 
the  journalism  faculty  at  Wisconsin,  has 
just  been  published,  and  is  the  first 
book  devoted  exclusively  to  the  country 
weekly’s  problema 

The  Evening  Mail 

New  York 

Last  year  GAINED 

178,965  lines 

of 

Dry  Goods  Advertising 
Only  one  other  N.  Y.  evening  paper 
exceeded  this  record,  and  three  of 
them  showed  losses. 

The  New  York  Evening  Mail 


The  Evening  Star 
AVith  one  edition  daily, 
has  a  greater  circu¬ 
lation  in  Washington, 
D.  C. ,  than  that  of 
all  the  other  Washing¬ 
ton  papers  combined. 


Food  Medium 
of 

New  Jersey 

Trenton  Times 

A.  B.  C. 

2o— 12c  Per  Week 

KELLY-SMITH  COMPANY 


CONE.  LORENZEN  k  WOODMAX, 

Spiriil  >Mrmf  dvM 
M«w  Ysfk,  Dutratl,  Esau  Cle,  CMea* 


220  Fifth  Avenue 
NEW  YORK 


Lytton  Bnllding 
CHICAGO 


Mr.  Rankin  to  the  Times 

WJf.  H.  BJtNKIN  OOMPANX, 

104  Sooth  Michigan  Avenoc, 
Chicago,  December  26,  191T, 
TbI  SOITOa  AND  PuBUBBEa: 

I  would  greatly  appreciate  it  if  you  woe 
Fobllsh  the  following  letter  which  appeared  k 
the  New  York  XliDee  on  December  21 : 

“To  the  Editor  of  the  New  York  Timea; 

“The  New  York  Timea  of  Dec.  8  qnotei  tk 
writer  in  a  statement  the  laat  paragraph  g 
which  does  New  York  men  and  New  York  M 
vertlsing,  and  the  very  unusnal  adTertlslng  dm 
by  New  York  for  the  Liberty  Loan,  as  tnja. 
tlee.  I  am  poaitlve  that  I  have  never  ng 
to  any  one  that  ‘New  York’s  big  expendltsa 
was  dne  to  a  lack  of  a  controiling  head  b 
supervise  the  placing  of  advertising  copy.*  Ik 
statement  is  entirely  unfair  to  Messrs.  Qq 
Emerson,  Collin  Aimstrong,  and  W.  T.  Ui). 
lally,  who  had  direct  charge  of  the  writing  iq 
the  placing  of  the  advertising  copy.  Thm 
men,  I  believe,  did  as  much  as  any  other  thm 
men  In  the  United  States  to  further  the  k 
terests  of  the  Liberty  Loan,  and  the  advertliki 
ro|>y  used  by  them  in  the  New  York  ncvi. 
papers  has  been  universally  endorsed  as  tk 
very  highest  grade  of  advertising  copy. 

"William  H.  Rankin, 
“President  Wm.  H.  Rankin  Oa" 
“Chicago.  Dec.  18,  1917.” 

Wm.  H.  Rankin,  President 


U.  S.  P.  0.  and  A.  B.  C.  Report 

The  New  Orleans  Item 

period  ending  October  1,  1917 
Daily  60,756 
Sunday  77,438 
Average  63,2 1 7 


WORKMEN  in  Demand 
in  Indianapolis 

So  great  is  the  demand  for 
skilled  labor  in  Indianapolis 
that  the  newspapers  decline 
to  publish  “Help  Wanted" 
ads  from  foreign  concems. 
This  is  the  time  for  the  ad¬ 
vertiser  to  strike — in  In¬ 
diana. 

The  Indianapolis  Sunday 
Star  has  a  greater  circula¬ 
tion  in  Indiana  cities  and 
towns  than  any  other  In¬ 
dianapolis  newspaper. 


RieTiines-DispatcIi 

Richmond,  Virginia 

A  five-inch  single  column  adver* 
tisement  appearing  every  day  in  tbt 
year  in  the  Times-Dispatch  will  co# 
$4.20  an  insertion  daily  and  $5.60  as 
insertion  Sunday — a  total  cost  of 
$1,601.60  for  the  year,  which  meaH 
that  it  costs  to  reach  75%  of  dx 
families  in  Richmond  only  about  1 
cents  per  family  per  year. 

Story,  Brooks  &  Fioley 

SpecUl  Repreoentstirei 

200  Fifth  Ave.  New  York 

People’s  Gas  Building  ChicaV 
Mutual  Life  Building  Phils 


The  Editor  ^  Publisher  for  December  S9,  1917 


The  Editor  Publisher  for  December  29,  1917 
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OF  INTEREST  TO 
CIRCUIATORS 


To  guess  within  one  of  31,677  beans 
In  a  twelve-quart  jar  was  worth  |100 
to  Maurice  Sagalowsky.  an  Indianapolis 
Star  carrier  boy,  who  was  awarded  first 
prize  in  a  guessing  contest  at  the  an¬ 
nual  banquet  of  Star  carriers,  Decem¬ 
ber  32-  About  150  carriers  attended. 
The  banquet  was  the  fifth  annual  affair 
of  the  Star  carriers.  B.  F.  Lawrence, 
business  manager  of  the  Star;  Charles 
Payne,  circulation  manager,  and  R.  T. 
Pavia  assistant  circulation  manager, 
made  brief  speeches.  Prizes  amounting 
to  $460  were  distributed  among  the  boys. 
Each  boy  had  one  guess  for  each  new 
subscriber  he  had  obtained. 

The  1#17  edition  of  the  Terre  Haute 
(Ind.)  Tribune  Carriers’  Xmas  Greetings 
is  an  exceedingly  bright  little  paper.  It 
is  filled  with  well  written  little  articles, 
and  with  drawings  by  the  carrlera  The 
pai«r  was  edited  entirely  by  the  boya 


RICHARD  W.  KNOTT  PASSES  AWAY 

Editor  of  Louisville  Evening  Post  Hag 
Long  Been  Conspicnous  in  Journalism.  * 

(gpeotal  to  Thb  Eoitob  and  Pubusbib.) 

tx)Pi8viLLE,  Ky.,  December  28. — Rich¬ 
ard  William  Knott,  editor  and  owner  of 
the  lyoulsville  Evening  Post  and  also 
of  the  Home  and  Farm,  a  leading  Agri¬ 
cultural  weekly,  died  on  Thursday 
night  at  his  home,  "Thomhill,”  in  Che¬ 
rokee  Park.  He  had  worked  at  his 
office  throughout  the  day,  and  was 
stricken  with  an  attack  of  myocardi¬ 
tis  in  his  library  after  dinner. 

For  more  than  forty  years  Mr.  Knott 
had  been  a  prominent  figure  in  Louis¬ 
ville  and  Kentucky  journalism,  and  his 
death  removes  an  editor  and  publisher 
of  widely  recognized  ability  and  at¬ 
tainments.  He  was  bom  in  F’rankfort, 
Ky,  September  26,  1849.  His  first 

newspaper  work  was  on  the  Courier- 
Journal.  In  1878  he  and  four  other 
men  founded  the  Evening  Post.  Short¬ 
ly  afterward  he  disposed  of  his  Interests 
and  returned  to  become  associate  edi¬ 
tor  of  the  Courier-Journal,  wrlth  which 
paper  he  was  connected  for  thirteen 
yeara  He  then  took  control  of  the  Post 
and  at  his  death  had  acquired  full  own¬ 
ership. 

During  his  career  as  an  editor  Mr. 
Knott  took  the  lead  in  numerous  impor¬ 
tant  civic  reforms  and  Improvement 
movements  in  Louisville  and  Kentucky. 
He  was  a  close  student  of  municipal 
matters  and  of  general  business  sub¬ 
jects  and  wrote  with  force  and  authority 
on  both.  Mr.  Knott  is  survived  by  his 
wife,  who  was  Miss  Jennie  Gilmore, 
of  Massachusetts,  one  son,  Richard  Q. 
Knott,  who  has  been  doing  special  work 
for  the  Post  In  Washington,  and  one 
daughter,  Mrs.  McGhee  Stokes,  of  Nash¬ 
ville,  Tenn.  Four  brothers  and  two 
sisters  survive,  Eugene  Knott,  general 
manager  of  the  Post;  John  R.  Knott, 
manager  of  the  Home  and  Farm;  W.  T. 
Knott,  of  New  York,  and  Stuart  R. 
Knott,  of  Paris,  Prance.  He  was  in  his 
sixty-ninth  year. 


To  Continne  Paper  Inquiry 
Toronto,  December  22. — In  spite  of 
the  efforts  of  the  manufacturers  of 
half-tone  news  and  book  papers  to  ef¬ 
fect  a  compromise  with  publishers  In 
Csnada  using  their  product,  the  inquiry 
into  the  costs  of  manufacture  is  to  con¬ 
tinue.  A  second  hearing  will  be  held 
1>T  Commissioner  Pringle,  at  Ottawa, 
on  January  8  and  9. 


SITUATIONS  WANTED 

Advertioements  under  this  classiflca- 
tion.  ten  cents  per  line,  each  insertion. 
Count  six  vDords  to  the  line.  For  those 
unemployed,  not  to  exceed  60  words, 
two  insertions  FREE. 


Assistant  Publicity  Man 

Young  college  man  almost  21,  college 
editorial  experience  wishes  ito  break 
into  the  publicity  game  and  connect 
with  some  advertising  firm  or  publica¬ 
tion.  He  is  aggressive  and  conscien¬ 
tious,  and  can  write  good  clear,  vigor¬ 
ous  English,  prose  and  verse.  Will 
you  offer  him  the  entering  wedgre? 
Address  X  3534,  care  of  Editor  and 
Publisher. 


Manager 

Seasoned,  practical  man,  experienced  all 
departments,  seeks  situation  on  paper 
needing  man  who  will  go  out  and  pro¬ 
duce  business  as  well  as  to  systematic¬ 
ally  and  economically  direct  the  efforts 
of  others.  Competent  to  take  full  charge 
of  all  departments,  including  mechanical 
both  news  and  job.  No  liquor,  steady. 
Addreas  X,  3532,  care  Editor  and  Pub¬ 
lisher. 


Advertising  Manager 

25  years'  experience  on  Morning  and 
Evening  Newspapera  (Detroit  Journal, 
Evening,  12  years;  Duluth,  News-Tri¬ 
bune,  Morning,  8  years;  Omaha  Bee, 
Morning  and  Evening,  6  yeara)  A  Dip¬ 
lomatic  Executive,  with  ability  to  suc¬ 
cessfully  handle  local  and  foreign  ac¬ 
counts  and  to  originate  ideas  which 
result  in  Increased  earninga  Particu¬ 
larly  fortunate  in  selection  of  assistants 
and  in  keeping  them  keyed  to  maximum 
of  efficiency.  References  any  former 
employer.  Further  particulars.  If  de¬ 
sired,  by  return  mail.  Address  G.  W. 
Preston,  care  Hotel  Griswold,  Detroit, 
Mich. 


Cartoonist 

One  daily  In  America  will  have  the  ex¬ 
clusive  use  of  L.  E.  W.’s  War  (Jar- 
toons — aJso  his  cartoons  of  local  inter¬ 
est  and  of  boyhood  days;  also  carica¬ 
tures  from  life  of  local  men.  The  way 
to  get  them  is  to  put  L.  R  W.  on  your 
staff.  What  have  you  to  offer?  Address 
X,  3528,  care  EMitor  and  Publisher. 


Circulation  Manager 

Man  with  many  years’  experience  as 
circulation  manager,  wants  connection. 
A  successful  business  getter.  88  years 
old,  married,  with  American  and  (Jana- 
dian  referencea  Address  X,  3527,  care 
Editor  and  Publisher. 


Assistant  General  Manager 

of  Elastem  daily  in  four-paper  city  de¬ 
sires  opportunity,  as  Business  or  Ad¬ 
vertising  Manager.  During  three  yeara 
in  present  position,  advertising  revenue 
has  doubled.  Circulation  increased  f.O 
per  cent.  (Jan  prove  these  increases  as 
result  of  his  direction.  Young;  majrled; 
exempt  from  draft — refers  to  leaders  in 
newspaperdom  as  to  ability  and  integ¬ 
rity.  Not  a  cheap  man,  but  will  earn 
his  salary  and  prove  his  worth.  Don’t 
you  think  a  man  with  this  record  can 
make  money  for  you?  Address  X  8629, 
care  Editor  and  Publisher. 


Newspaper  Executive 

If  you  have  had  editorial  experience, 
and  advertising  soliciting  experience, 
and  at  the  same  time  have  a  fondness 
and  a  leaning  toward  an  automobile 
section,  and  Real  Estate,  Financial,  and 
Building  pages,  and  have  seen  forty 
years — there  is  an  opening  for  you  on 
a  morning  and  evening  newspaper  in 
a  live  Pennsylvania  town.  How  far 
can  you  qualify  in  the  direction  of  this 
publisher's  needs?  Address  X  8688, 
care  of  Editor  and  Ehiblisher. 


Composing  Room  Foreman 

Live  wire;  can  absolutely  make  good, 
combining  greatest  economy  with  high¬ 
est  efficiency;  have  successfully  han¬ 
dled  two  biggest  newspapers  in  large 
Eastern  city;  40  years  old;  conserva¬ 
tive,  tactful  executive;  expert  in  up-to- 
date  methods;  can  refer  to  two  most 
prominent  newspaper  executives  in 
United  States;  go  anywhere;  salary  con¬ 
sistent  with  results  accomplished.  Ad¬ 
dress  X  8607,  care  of  Editor  and  Pub¬ 
lisher. 


HELP  WANTED 

Advertisements  under  this  classifica¬ 
tion,  twenty  cents  per  line.  Count  six 
words  to  the  line. 


Editorial  Writer 

High-grade  publication  has  opening  for 
a  clear  and  forceful  writer  on  dally 
news  events  and  general  affairs.  He 
should  be  thoroughly  conversant  with 
public  life  and  men,  particularly  of 
Pennsylvania,  New  Jersey,  and  Dela¬ 
ware,  and  possessor  of  a  literary  style. 
Preference  will  be  given  to  good,  practi¬ 
cal  newspaper  man  who  has  had  Phila¬ 
delphia  experience.  Applications  will  be 
held  in  strictest  confidence.  To  secure 
interview,  please  send  samples  or  speci¬ 
mens  of  your  matter,  and  full  details  as 
to  personality,  experience,  etc.  Address 
EDITOR,  P.  O.  Box  479,  Philadelphia. 


FOR 

s 

A 

L 

E 

Advertisements  under 

this 

classifica- 

tion,  ttoenty  cents 
words  to  the  line. 

per 

line. 

Count 

Linotype 

Three  Model  1  machines,  with  complete 
equipment  of  molds,  magazinea  and 
matricea  New  Haven  Union  Co.,  New 
Haven,  Conn. 


Linotype 

Model  No.  1,  Serial  No.  8010,  and  Model 
No.  1,  Serial  No.  8011,  with  1  magazine, 
linera  ejector  blades,  font  of  matrices 
(for  each  machine).  Tribune  Printing 
Co.,  Charleston,  W.  Va. 


SITUATIONS  WANTED 

Advertisements  under  this  classifica¬ 
tion,  ten  cents  per  line,  each  insertion. 
Count  six  words  to  the  line.  For  those 
unemployed,  not  to  exceed  50  words, 
two  insertions  FREE. 


Eciitor-Manager 

with  fifteen  years’  experience,  cities  of 
ten  to  fifty  thousand.  Past  draft  age. 
No  drink;  no  clgarettea  References 
and  reports  showing  papers  built  up  and 
put  on  light  side  of  ledger.  Corporation 
or  owners  wishing  new  blood  and  suc¬ 
cess  should  answer  thia  Address  X, 
3617,  care  Editor  and  Publisher. 


Advertising  Executive 

The  undersigned  is  looking  for  an  open¬ 
ing  and  opportunity  where  his  services 
and  long,  successful  experience  as  a 
national  advertiser,  advertising  man¬ 
ager,  special  representative,  advertising 
solicitor,  and  extensive  acquaintance 
among  advertisers  and  newspaper  pub¬ 
lishers  will  be  of  value  to  some  news¬ 
paper,  general  advertiser,  or  advertising 
agency.  Salary:  Commission  or  better. 
Refer  to  any  one  up  on  advertising.  T. 
B.  Siker,  108  I*ark  Avenue,  New  York 
city.  Telephone,  8070  Vanderbilt. 

Political  Reporter  and  Muni¬ 
cipal  Examiner 

Writes  politics  as  seen  from  the  "in¬ 
side,”  possesses  intimate  knowledge  of 
the  detailed  workings,  functions,  and 
powers  of  every  city  and  county  depart¬ 
ment  Ten  years  as  jxpert  analyst  and 
investigator  of  municipal  problems,  pub¬ 
lic  Improvements,  budget-making,  mu- 
nidal  ownership,  and  legislation.  Age  34, 
married,  college  graduate,  engineering, 
and  legal  training,  accuMomed  to  as¬ 
suming  executive  responsibilities,  desires 
permanent  connection  with  metropoli¬ 
tan  daily,  unquestionable  referencea 
Address  X,  3625,  care  SMitor  and  Ehib- 
llsher. 


Newspaper  Photographer 

Eighteen  years’  experience  of  national 
standing  is  available  for  contract  to  pho¬ 
tograph  European  War  Fronta  Ad¬ 
dress  X,  3522,  care  Elditor  and  Publisher. 


Advertising  Manager 

possessed  of  energy.  Initiative,  tact,  and 
resourcefulnesa  Understands  the  econ¬ 
omics  of  administration.- Can  secure  from 
a  staff  full  efficiency  and  aggressiveness 
and  intensive  solicitation  of  adverttsiitg 
possiblliUes  in  the  creaUon  of  new  busi¬ 
ness.  Understand  promotion  and  ser¬ 
vice  work  in  foreign,  local,  -4U»d  classi¬ 
fied.  Ten  years’  experience  as  advertis¬ 
ing  manager  of  metropolitan  and  pro¬ 
vincial  newspapera  Have  high  endorse¬ 
ments  from  publishers.  Open  for  en¬ 
gagement  January  1.  Address  X,  8680, 
care  Elditor  and  I^bllsher. 


$5,(X)0  cash  available  for  first  pay¬ 
ment  on  a  daily  or  weekly  newspaper 
property.  Locations  within  SO  miles 
of  New  York  City  or  within  50  miles 
of  San  Francisco  preferred.  Pro¬ 
position  Q.  E. 

Charles  M.  Palmer 

Newspaper  Properties 

225  Fifth  Avenue,  New  York 


AUHtET  HAIWm  HUIKT  F.  (ANiON 

HARWELL  &  CANNON 

Sales 

Purchases 

Consolidations 

Appraisals 

cl 

Newspaper  and  Magazine  Properties 

TIMES  BUILDING  NEW  YORK 


INVEST  $10 

In  an  expert  plan  that  will  build  your 
daily  or  weekly  circulation  to  a  maxi¬ 
mum  point  with  least  expense,  and  in¬ 
crease  the  value  of  your  paper.  No 
premiums ;  no  reduced  rates.  En¬ 
dorsed  by  advertisers.  Positively 
guaranteed  and  money  cheerfully  re¬ 
funded  if  plan  proves  unsatisfactory. 
Address, 

H.  F.  HENRICHS 

Vtwspmper  Propertius 
LITCHFIBLD,  ILL. 


YOU  MAY  NEED  TO  KNOW 

How  you  can  get  in  touch  with  the 
right  man  for  a  position  vacant,  or 
How  you  can  find  a  suitable  opening 
for  yourself  or  some  friend  whom 
you  can  recommend. 

Keep  in  mind  the  scope  of  our  work. 
Ours  is  a  service  bureau  for  employ¬ 
ers  and  emploves  in  all  departments 
of  the  Publishing,  Advertising  and 
Printing  field,  east,  south  and  west 
No  charge  to  employers;  registration 
free;  moderate  commissions  from 
successful  clients. 

FERNALD'S  EXCHANGE,  Inc. 

Third  NbUodbI  Bank  Bide..  Sprlafflald,  Ifaw 

GOSS  SEXTUPLE 
STRAIGHTLINE  PRESSES 

with  Staggere(i  Cylinders 
and  Tapeless  Folders 

For  sale  by 

WALTER  SCOTT  &  COMPANY 

Plainfiold,  N«w  Jersey 
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This,  by  all  odds,  is  the  most  Impor- 
tion,  which,  by  the  way,  the  Commls- 
before  a  Government  agency  for  adjudi¬ 
cation.  In  the  year  that  is  drawing  to 
a  close,  the  newspaper  publishers  of 
the  United  States  have  paid  about 
$150,000,000  for  news  print  paper.  A 
variation  of  10  cents  a  hundred  pounds 
will  mean  an  Increased  cost  to  news¬ 
papers  of  upwards  of  three  million  dol¬ 
lars,  some  of  it  to  be  taken  out  of  the 
hides  of  some  publishers — for  that  is 
the  only  way  the  money  can  be  paid  by 
many  publishers.  For,  in  a  good  many 
instances,  it  would  be  manifestly  im¬ 
possible  to  pass  this  increased  cost 
along  to  either  the  reader  or  the  adver¬ 
tiser. 

The  manufacturers  are  well  equipped 
with  all  kinds  of  experts,  some  of  them 
drawing  four  and  five  times  as  much 
salary  as  any  one  of  the  Commissioners 
or  their  aids.  Moreover,  the  manufac¬ 
turers  are  astute  business  men,  enjoy¬ 
ing  the  advice  and  counsel  of  some  of 
the  best  legal  minds  in  America.  Fur¬ 
thermore.  the  manufacturers  are  well 
supplied  with  funds.  They  represent 
tremendous  investments,  and  it  is  only 
natural  that  they  will  spare  no  expense 
to  protect  their  own  interest  and  the  in¬ 
terests  of  their  stockholders. 

Now,  what  about  the  publishers? 
Well,  to  start  with,  there  are  11,000 
weekly  newspapers  in  the  United  States, 
and  2,600  dailies.  Are  they  organized? 
Well,  I  should  say  not.  About  450  are 
members  of  the  A.  N.  P.  A.;  about  70 
belong  to  the  Southern  Newspaper 
Publishers’  Association,  and  about  half 
that  many  are  members  of  the  Inland 
Daily  Press  Association. 

ALL  SHOULD  SHARE  EXPENSE. 

How  many  papers  have  contributed 
to  tbe  support  of  the  paper  committee 
of  the  A.  N.  P.  A.?  A  ridiculously 
small  number,  perhaps  a  couple  of  hun¬ 
dred.  Well,  what's  the  answer?  I  con¬ 
fess  I  don’t  know. 

Of  course,  A.  G.  McIntyre,  the  special 
representative  of  the  paper  committee, 
will  be  on  hand  and  do  his  best  to  find 
the  weak  spots  in  the  briefs  and  sworn 
costs  of  the  manufacturers.  But.  is  it 
fair  to  expect  Mr.  McIntyre  and  Messrs. 
Glass  and  Baker  and  Scholz  and  Palmer 
of  the  paper  committee  to  carry  the  en¬ 
tire  burden  for  all  American  newspa¬ 
pers?  Should  not  some  basis  of  co¬ 
operation  be  found  so  that  all  may  share 
in  the  expense  of  counsel  and  expert 
help  and  advice? 

It  seems  to  me  that  there  are  three 
things  that  the  newspaper  men  of  the 
nation  must  do;  First,  they  must  get 


NEWS  PRINT  HEARINGS 
OF  VITAL  IMPORT 


behind  Mr.  McIntyre  and  the  paper 
committee  of  the  A.  N.  P.  A.,  and  sup¬ 
port  them  In  every  way — financally, 
morally,  etc.,  at  the  hearings  beginning 
in  Washington  on  January  7. 

Second  They  must  urge  their  repre¬ 
sentatives  in  the  Oongreas  to  enact  the 
Smith  resolution,  giving  the  Federal 
Trade  Commission  absohite  control  of 
news  print  production  and  distribution. 

Third:  They  must  see  to  it  that  the 
Commi.ssion  is  given  the  million  and  a 
half  dollars  that  it  has  asked  for,  for 
operation  costs,  for  the  year  1918,  in 
order  that  the  Commission  may  be  in 
proper  shape  to  properly  safeguard  the 
rights  of  all  the  business  men  of  the 
nation. 


Leader,  died  in  Portland,  Ore.,  a  tti 
days  ago. 

Ensign  Philups  Ward  Page,  who  wn 
killed  in  England  December  17  as  tkt 
result  of  a  seaplane  accident,  w.is  {» 
several  years  a  member  of  the  Bostig 
Herald  editorial  staff.  He  was  bom  ^ 
Boston  in  1885  and  enrolled  in  the  Fly. 
ing  Corps  of  the  Naval  Reserves  lag 
May. 

Col.  George  K.  L.atham,  aged  eighty, 
two,  former  editor  of  the  Grafton  (W. 
Va  )  We.stern  Virginian,  died  at  his  hont 
in  Buckhannon,  W.  Va.,  December  IS. 

John  Hicks,  aged  seventy-one,  of 
Oshkosh,  WLs.,  editor  and  publisher  g 
the  Oshkosh  Northwestern,  died  .'ludden. 
ly  last  Saturday  night  at  San  Antonia 
Tex.  Death  was  due  to  heart  diseaa. 
Under  Pi-esidenf  Harrison  Mr.  Hicb 
was  Minister  to  Peru,  and  in  the  Itooa*. 
velt  .Administration  he  served  four  yean 
as  Minister  to  Chili. 

Wainwright  Merrill,  a  former  mem. 
ber  of  the  staff  of  the  Boston  Globe,  dim 
of  injuries  received  at  the  front,  accoiil. 
ing  to  a.  me.s.“aKe  received  by  his  father. 
Samuel  .Merrill,  this  week.  Mr.  .MerrlB 
was  serving  with  a  Canadian  reginaag 
of  heavy  aitillery. 


Complacent  Attitude  of  Publishers  Not 
Justified  by  Facts — Representation 
at  Hearings  Essential  If  Inter¬ 
ests  are  to  be  Safeguarded. 


By  James  Hutchison. 

The  attitude  of  the  average  news¬ 
paperman  with  respect  to  the  news 
print  hearing  before  the  Federal  Trade 
Commission,  now  called  for  Monday, 
January  7,  in  the  city  of  Washington, 
and  which  will  be  continued  very  like¬ 
ly  for  the  lialance  of  the  month,  is  one 
of  case  and  complacency. 

Most  newspaper  men  are  laboring 
under  a  false  sense  of  security  in  the 
matter  of  supply  and  price  of  news 
print  for  1918.  A  typical  view  gathered 
from  many  sources  and  many  comers 
of  the  field,  is  something  like  this: 
“Weil,  the  whole  thing  is  up  now  to 
the  experts  of  the  Federal  Trade  Com¬ 
mission.  The  Commission  is  well  sup¬ 
plied  with  funds  and  the  Commission’s 
army  of  experts  are  busy  in  the  field 
at  this  moment  going  over  the  books 
of  the  manufacturers.  They  are  mighty 
clever  people  and  are  bound  to  find  that 
the  manufacturers  and  the  manufac¬ 
turers’  agents  have  been  grossly  exag¬ 
gerating  costs  of  raw  materials  and  ex¬ 
pense  of  operation.  TheyTl  find  the 
’nigger  in  the  kindling’  all  right.  The 
manufacturers  will  not  be  able  to  put 
anything  over  on  them.  We  should 
worry." 

But,  such  is  not  the  case.  Now,  what 
are  the  facts?  What  is  the  real  situa¬ 
tion?  In  a  word,  simply  this:  The  Com¬ 
mi.ssion  is  a  compact  and  efficient  or¬ 
ganization.  Dr.  E.  O.  Merchant  is  the 
economist;  Mr.  Hoover  is  in  chargre  of 
accounting.  But  the  Commission  has 
no  corps  of  experts  capable  of  ascer¬ 
taining  the  cost  of  American  mills. 
That  were  almost  am  impossible  assign¬ 
ment  for  any  organization  of  experts 
and.  least  of  adl,  for  tbe  Commission’s 
small  organization,  even  though  the 
Commission  were  disposed  to  assume 
the  whole  burden  of  such  an  investiga¬ 
tion.  which,  by  the  way,  the  Commis¬ 
sion  is  not. 

The  members  of  the  Commission  hold 
that  its  duty  and  responsibility  in  the 
forthcoming  hearing  He  wholly  in  a 
quasi-judiciad  proceeding.  The  taking 
of  testimony  of  manufacturers,  of  ex¬ 
pert  mill  men.  and  of  others  who  may 
be  able  to  shed  some  light  on  the  actual 
bona-fide  costs  of  news  print  manu¬ 
facturers  will  occupy  almost  the  entire 
time  of  the  Commission. 

A  CtIMRLICATBD  PROBLEM. 

The  magoftude  of  this  job  may  be  ap¬ 
preciated  when  one  considers  that  oper¬ 
ating  conditions  and  production  costs 
differ  in  almost  every  mill.  The  enor¬ 
mity  of  the  task  may  be  understood 
when  one  considers  that  the  expert  of 
the  Canadian  Government  had  thirty 
able  assistants  at  work  under  his  di¬ 
rection  in  the  field  for  six  months,  try¬ 
ing  to  obtain  just  such  accurate  data 
for  the  Dominion  Government,  and 
when  he  reported  his  findings,  it  was 
found  that  many  things  of  importance 
had  been  overlooked,  and  that  it  would 
require  about  sixty  days  more  of  pains¬ 
taking  effort  to  ascertain  accurate  and 
dependable  costs. 


OBITUARY  NOTES 

Isaac  T.  Brown,  publisher  of  the  Co¬ 
lumbus  (Ind.)  Evening  Republican, 
died  recently  as  a  result  of  injuries  he 
received  when  he  fell  down  the  elevator 
shaft  in  a  Columbus  factory  building. 
He  was  sixty-nine  years  old. 

Word  has  been  received  from  San 
Juan,  Porto  Rico,  of  the  death  of  S.  N. 
Barker,  after  a  brief  illness,  in  the  Pres¬ 
byterian  Hospital.  He  was  fifty-five 
years  old.  a  native  of  Georgia,  and  had 
been  in  the  printing  and  pub  ishing 
bu.xiness  for  thirty  years.  Until  a  year 
ago  he  was  manager  of  the  printing 
department  of  Porto  Rico  Progress  and 
prior  to  that  was  part  owner  of  the 
Porto  Rico  Review. 

WiuAAM  Henry  Edgar,  veteran  news¬ 
paper  man,  died  recently  in  Chicago.  He 
was  graduated  from  Illinois  College  in 
1861,  and  served  through  the  Civil  War 
with  the  Thirty-third  Illinois  Regiment. 
Later  he  became  editor  of  the  Jersey- 
ville  (Ill.)  Republican,  the  Beatrice 
(Neb.)  Express,  and  the  Pike  County 
News  of  Louisiana,  Mo. 

Adolph  Schack,  aged  fifty-seven 
years,  editor  and  publisher  of  the  Waco 
(Tex.)  Post,  one  of  the  oldest  and  most 
widely  circulated  of  the  German-lan¬ 
guage  papers  in  Texas,  died  at  his  home 
in  Waco  on  December  4  after  an  illness 
of  several  daya 


Canadian  Preu  Clippings 

The  problem  of  coTeriof  tbe  Canatfla 
Field  la  answered  bj  obuinlng  tbe  aerrki 
of 

The  Dominion  Press 
Clipping  Agency 

which  fire*  the  cUppiDfi  on  all  matten  tt 
Intereat  to  yon,  printed  In  over  96  per  coat 
of  the  newgiapera  and  puhlicationi  tt 
CANADA. 

We  cover  every  foot  of  Canada  and  New¬ 
foundland  at  our  head  office. 

74-76  CHURCH  ST.,  TORONTO,  CAN. 

Price  of  aervlce,  rezular  preaa  cllpflii( 
ratea — special  rates  and  discounts  to  Trade 
II nd  Newspapers. 


Pacific  Cocst  Representative  of 


f  service  to  offer  to  >lie  shlppln* 
«  trade,  you  can  sdvertlae  It  mos' 
^  advantnyeoiistv  In 

^  THE  NAUTICAL  GAZETTE 

tbe  recognlae-l  weekly 
of  ahlpa.  alilppera  and  ah»p 
bQlldlng.  The  rreat  prea’Of 
aUmuloa  to  the  ahli»plBg  lod'in- 
try  DieaDi  liicre»a**d  b'laio**** 
for  adeertlaera  In  tbla  high 
claaa  medium 

8«bM*rlptlon  $0*1.00  m  jemr 
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SAN  FRANCISCO  OFFICE 

of  the 

Editor  and  Publisher 

742  Market  Street 

SAN  FRANCISCO 


Open  24  Hours  out  of  24 

The  Fastest  Engravers 
on  Earth 

Powers  Photo  Engraving  Co. 

154  Nauau  St.,  Tribune  Bldg. 
New  York  City 


Hemstreet’s 


We  can  increase  your  business — 
yon  want  it  increased. 

You  have  thouiJit  of  press  clip¬ 
pings  yourself.  But  let  us  tell  you 
now  press  clipping  can  be  made  a 
business-builder  for  you. 


PRESS  CLIPPINGS 


BURRELLE 


Tenth  Avenue  at  45th  Street 
New  York 


vcv  ^  GREAT  SOUTHWEST 

150,000 


60-62  Warren  St..  New  York  Gty 
EstaUishei  a  Qmartsr  •/  s  Ctmtnry 


Many  a  business  has  dried  up  in  the  place  of  its  birth 
because  its  projector  lacked  the  courage  to  talk  about  it. 


“OHIO  FIRST” 

Are  YOU,  Mr.  National  Advertiser, 
talking  about  YOUR  business  in  Ohio? 

And  what  are  YOU,  Mr.  National 
Manufacturer  doing  for  your  OWN 
interests  in  the  state  that  is  protecting 
YOUR  interests  by  building  the  most 
airplanes  to  down  the  foe  ? 


Ohio  is  rich, — one  of  the  great¬ 
est  buying  states  in  the  Union. 

Ohio  is  alive, — constantly  im¬ 
proving  and  pushing  ahead  and 
kept  in  the  front  by  her  alert  news¬ 
papers,  which  are  closely  read  be¬ 
cause  of  their  intense  interest  in 
affairs  that  appeal  to  the  great 
masses. 

READ  THESE  HEADLINES  PUBLISHED  LAST  WEEK 

“  Skatin’  ’n  Sleddin’  Fine,  Coal  or  no  Coal !  ” 

‘‘  Christmas  Mail  Equal  to  the  Largest  in  Ohio’s  History.” 

‘‘In  18  Counties  of  Ohio,  $1,819>194.93  will  be  spent  next  year 
in  improving  the  New  State  Road.” 

This  means  that  Ohio’s  present  unequalled  facilities  for  easy  and 
rapid  transportation  of  merchandise  will  be  still  further  improved, 
making  it  the  easiest  state  of  the  forty-eight  in  which  to  solve  the 
distribution  problem. 

And  still  another  news  item  on  the  20th  instant  :““Uncle  Sam 
must  back  up  his  fighters  on  the  farm  as  well  as  on  the  firing  line.” 

What  are  YOU  doing  toward  backing~up  your  workers  in  your 
factories  and  the  merchants  in  Ohio  who  sell  your  products  ? 

If  you  are  not  using  this  list  of  OHIO  NEWSPAPERS,  you  are 
NOT  backing  them  up  as  they  can  be  backed  up. 

Begin  the  New  Year  by  backing  up  in  the  Right  Way! 


Net  paid 

2.300 

10,(MI0 

Clrmlatton. 

lines. 

lines. 

Akron  Bracon-Joarnal  «  • 

.  «e:> 

.04 

.04 

Akron  Times  . . 

.  <K| 

20,T04 

.08 

.025 

Cincinnati  Com.-Tribnne. 

.  tM) 

«(l.723 

.12 

.lO 

Cincinnati  Cam.-Tribnnc . 

(S) 

ZU.330 

.13 

.13 

1  Cincinnati  Enquirer,  5c.  1  MAS) 

.1.1,314 

.14 

.12 

Cleveland  Wcw.  . 

.  <E) 

1  30.986 

.18 

.18 

Cleveland  Leader  . 

.  <s> 

140.968 

.19 

.19 

Cleveland  Plain  Dealer. 

.  <M) 

1  6.1.324 

.23 

.28 

Cleveland  Plain  Dealer 

.  <s> 

214.879 

.25 

.25 

Columbna  Dispatch  •  •  •  • 

.  (B) 

73,402 

.11 

.16 

Colnmbna  Dlapateb  .... 

.  <S) 

71,119 

.11 

.lO 

Colnmbna  <0.)  State  Jonr..(M) 

33.656 

.09 

.08 

Colnmbna  <0.)  State  Jonr.. <S) 

28.439 

.09 

.08 

Dayton  News  * . 

.  <  E) 

33.241 

.055 

.055 

Davton  News  . 

.  4S> 

23.985 

.035 

.083 

Lima  New.  . 

.  <E> 

9.822 

.02 

.0172 

Marlon  Dally  Star . 

.  <E) 

8.094 

.0129 

.0129 

1  Newark  Anierican*Tribanc  (  E ) 

6,287 

.0108 

.0108 

Plqna  Dally  Call  . 

.  (El 

4.017 

.0086 

.0086 

Portamontb  Daily  Times 

.  (E) 

10.827 

.02 

.02 

Sandn.ky  Reslater . 

(MS) 

4.263 

.0098 

.0093 

(No  Monday  laane.) 

1  Sprinsfleld  News  . (EAS) 

13.118 

.025 

.025 

Stenbenvllle  Gaaette  .  .  .  . 

.  (E) 

3.620 

.0148 

.0071 

Toledo  Blade  . 

.  (E) 

3.1.133 

.12 

.lO 

Yonneatown  Telecram 

.  <E) 

•16.793 

.035 

.085 

Yonnaratown  Vindicator  .  . 

.  (  E) 

•17.159 

.04 

.04 

Yonnsstown  Vindicator 

.  (S> 

•14,353 

.04 

.01 

Zaneaville  Slgmal  . 

.  <E) 

10,837 

.02 

.02 

1  *A.  B.  C.  Statement  <last  audited). 

Other  ratinars  Goyernment  statement  October  1 

1917. 

2,000  Less  Tons  of  Paper  Used 
11,000  Net  Gain  in  Daily  Sale 

(DURING  THE  YEAR  1917) 

This  is  a  lecord  of  which  the  New  York  Globe  feels 
justly  proud  as  a  feat  of  newspaper  effi¬ 
ciency  in  helping  meet  the 
print  paper  situation 

By  a  slight  reduction  in  the  quantity  of  reading 
matter,  the  elimination  of  the  return  of  all  unsold 
copies,  and  the  cutting  out  of  useless  leads  and  boxes 
in  its  make-up.  The  Globe 

Gives  the  advertiser  increased  service 
without  higher  cost  during  these 
highly  troublous  times. 

The  Globe  continues  to  offer  the  advertiser  the 
largest  quantity  of  the  better  quality  evening  circu- 
Jation  in  New  York  at  no  advance  in  rates  since 
January  1,  1917. 


200,000 
a  Day 


THE  NEW  YORK  GLOBE 


Member 
A.  B.C. 


CHICAGO 
People’s  Gas  Bldg. 


O’MARA  &  ORMSBEE,  Inc. 

Special  Representatives 


NEW  YORK 
Bnuiswick  Bldg. 
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Part  Two 


BOOMING! 

IN  THE  TWELVE  MONTHS  OF  1917,  THE 
INTERNATIONAL  NEWS  SERVICE  ADDED 

206  NEW  CLIENTS 


The  International  News  Sernce  beat 
both  the  Associated  Press  and  the 
United  Press  on  scores  of  important 
stories  in  1917.  Among  these  were: 
Dec.  4 — Ahead  on  President 
Wilson's  war  message. 
Nov.  24 — Hours  ahead  on  capture 
of  German  submarine 
crew  by  U.  S.  troops. 
Oct.  29 — Full  day  ahead  on  cap¬ 
ture  of  Pershing's  first 
prisoners. 

Sept.  29 — Ahead  on  story  of  move 
in  Washington  to  oust 
LaFollette  from  U.  S. 
Senate. 

Aug.  3 — More  than  an  hour  ahead 
on  DeSauIles  murder. 
July  20 — Beat  both  A.  P.  and 
U.  P.  by  several  hun¬ 
dred  numbers  on  the 
draft  lottery.  .  This  was 
the  biggest  story  ever 
handled  by  news  ser- 


This  is  a  most  significant 
record,  particularly  when 
compared  with  the  two  pre¬ 
ceding  years. 

In  1915  -  -  116  New  Clients 
In  1916  -  -  135  New  Clients 
IN  1917  -  206  NEW  CLIENTS 

AND 

THE  REASON 
IS 


The  International  News  Service  was 
beaten  by  the  Associated  Press  and 
United  Press  on  two  or  diree  stories 
in  191  7.  It  was  beaten  because  it 
'  bdieved  the  safety  of  American  sol¬ 
diers  to  be  of  more  importance  than 
the  carr3ring  of  a  news  story.  It 
has  kept  the  faith.  It  will  continue 
to  keep  the  faith.  And  it  is  the 
only  American  news  service  that  has 
not  been  rebuked  by  the  United 
States  Government  for  carrying 
stories  which  endangered  the  lives 
and  safety  of  our  scJdiers  "Over 
There.” 

P.  S. — If  another  nem  association 
is  trying  to  squeeze  up  pour  contract 
price,  please  remember,  i»e  don't 
and  won't. 


The  True  News  First — Always — Accurately 

INTERNATIONAL  NEWS  SERVICE 


TENTH  FLOOR,  WORLD  BUILDING 


NEW  YORK 


/ 
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We  created  the  Non-Distribution  System, 
which  is  possible  only  with  Monotype 
equipment,  and  originated  the  word  Non- 
Distribution  fittingly  to  describe  it.  The 
success  of  the  system  has  induced  imitating 
competitors  to  use  the  word  in  connection 
with  less  efficient  methods,  but  there  is 
only  one  Non-Distribution  System 


LANSTON  MONOTYPE  MACHINE  CO. 


PHILADELPHIA 


TUt  ii  compawd  in  Monotype  No.  36  Seria  and. Monotype  Rule 


NON-DISTRIBUTION :  The  system  by  which  each 
compositor  is  continuously  supplied  with  new  type, 
spacing  material,  high  and  low  leads,  slugs,  ahd  rules, 
directly  from  the  Monotype  Type-&-Rule  Caster,  which 
makes  this  material  so  economically  that  whole  pages, 
after  use,  are  melted  up  to  make  new  material;  it  makes 
the  compositor’s  work  a  pleasure  by  cutting  out  the 
drudgery  of  distribution,  lea\’ing  him  free  to  spend  all 
his  time  building  ideas  into  type  form  without  having 
to  stop  and  tear  down  old  jobs  to  get  material;  it 
eliminates  non-productive  time  by  using  all  the  com¬ 
positors  all  the  time  on  constructive  work. 


New  Yobk:  World  Building  Chicago:  Plymouth  Building 

Boston;  Wentworth  Building  Toronto:  Lumsden  Building 

Monotype  Company  of  California,  San  Francisco,  Rialto  Building 


SEND  FOR  FOLDER  ON 
NON-DISTRIBUTION 


WHAT  IS  NON- DISTRIBUTION? 


NEW  YORK,  SATURDAY,  DECEMBER  29,  1917 


MAKERS  OF  COMPOSING-ROOM  EQUIPMENT  SEE 
YEAR  OF  STEADY  GROWTH  IN  PROSPECT 


Record  for  1917  Shows  Encouraging  Progress  by  the  Big  Concerns  Manufacturing  Type- 
Setting  Machinery,  in  Spite  of  Economic  Difficulties  Incident  to  the  War — All  Make 
Plans  for  Bigger  Output  During  1918— Newspaper  Economies  Possible  Only 
with  Modern  Equipment,  Yielding  Day-by-Day  Savings. 


been  greatly  Impaired  because  of  war  processes  of  manufacture  and  trade,”^  ho 
conditions.  In  Great  Britain  the  plant  said.  "Yet,  if  you  will  refer  to  the  com- 
of  the  Linotype  and  Machinery,  Ltd.,  is  paratlve  figures  of  advertising  volume 
practically  imder  Government  control,  carried  in  American  newspapers  for  the 
greatly  limiting  the  production  of  lino-  past  four  years,  as  printed  in  Thb  EIdi- 
types  and  other  printing  machinery.  The  tor  and  Pubushbr  of  last  week,  you  will 
Brooklyn  plant  is  supplying  the  greater  find  that  the  variations  are  hardly  more 
part  of  the  foreign  trade,  and  this  under  than  normal.  This  fact  is  encouraging, 
the  handicap  of  disorganized  shipping  but  hardly  surprising.  The  American 
conditions.  The  German  company,  of  people  exert  the  grreatest-  effort  when 
course,  is  not  now  operating,  and  the  under  the  greatest  pressure,  and  they 
extent  of  losses  in  that  connection  can-  are  now  demonstrating  the  essential 
not  be  ascertained  until  after  the  war  strength  and  soundness  of  the  nation, 
has  ended.  There  are  many  difficulties  to  meet,  and 

During  the  year  an  addition  to  the  these  will  try  the  mettle  of  Americans — 
Brooklyn  factory  was  constructed  and  overwhelm  them, 

equipped  with  machinery  and  toola  Ad-  "The  Mergenthaler  Company  iq  in 
ditional  land,  facing  the  present  factory,  close  touch  with  conditions  in  the  news- 
has  been  purchased,  with  a  view  to  fu-  paper  Industry,  and  we  know  that  these 
ture  extension  of  the  great  plant.  conditions  hold  no  promise  of  disaster. 

The  company  finds  an  increasing  de-  On  the  contrary,  the  newspapers  will,  in 
raand  for  its  highest  type  of  machine —  spite  of  rising  costs,  continue  to  grow 
the  Multiple  Magazine.  Newspapers  re-  and  to  prosper.  They  are  performing 
quiring  the  greatest  range  of  service  an  essential  national  service.  They  are 
possible  in  typesetting  mechanism  are  meeting  the  need  of  the  people  for 

substituting  this  model  for  the  simpler  light  on  great  world  eventa  More  even 

onea  Hand-setting  of  advertisements  is  tl>®®  peace  times  they  ar  necessary 
rapidly  being  supplanted  by  machine  factors  in  American  life.  This  corn- 
composition,  and  when  equipped  with  faJ  from  retrenching,  is  expand- 

modem  linotype  machines,  adapted  to  nieet  steadily  increasing  de¬ 
produce  many  sizes  and  faces  of  type  niands.  The  year  now  closing  has  been 

with  little  delay  in  changing  the  assort-  Wghly  prosperous.  The  new  year  will 
ment,  the  problems  of  headline  setting  establish  still  higher  records.” 


factory  of  the  company  the  problem  of  perhaps,  for  the  veir  large  iNCRRASiNa  favor. 

skilled  labor  has  been  serious  enough  to  jg  The  Lanston  Monotype  Machine  Com- 

call  for  the  most  far-seeing  manage-  purposes  the  Imdlow  Typograph  Pa^Y.  e*  Philadelphia,  reports  to  Tnit 

ment.  For  months  past  the  factory  has  serves.  ElDrroR  and  PususHst  a  highly  prosper- 

not  been  able  to  keep  the  required  num-  ludlow  machinb.  year,  in  spite  of  increasing  costs  of 

ber  of  trained  workmen  on  duty,  owing  .  ^  „  materials  and  labor, 

to  the  csJls  of  the  national  aervlre  Men  Ludlow  system  so  apOy  sup- 

have  not  nniv  inine<i  the  eninra  hiif  plements  the  work  of  the  modern  lino-  During  1917  eighty  newspaper  plants 
have  not  only  Joined  the  colors,  but  Mergenthaler  l^a^e  Installed  the  Monotype,  twelve  of 

fn^tL^Li^^rturl” of°war™nnUeT°h^  Company,  as  selling  agents,  to  linotype  these  requiring  second  InstaUatlons  dur- 
In  the  manufacture  of  war  supplies  by  yggj.g  jg  the  Ludlow  the  year.  Among  these  recruits  to 

TOntractors.  I®  »P‘te  of  these  handi^ps,  an  all-slug  system,  standardizing  dls-  the  Monotype  and  Non-Distribution  sys^ 
company  have  been  composition.  The  matrices  are  as-  tern  are  many  metropolitan  newspapers, 

filled  Md  there  has  been  no  lessening  of  Ludlow  stick  by  hand.  Including  the  Philadelphia  Enquirer, 

■  the  line  justified  to  correct  measure,  the  Gazette,  Record,  and  Press;  ^  the  Balti- 

iNVBNTORS  HARD  AT  WORK.  stlck  locked  into  casting  position,  and  *n°c«  Sun,  Buffalo  Times,  Courier,  and 

the  line  cast  automatically.  The  mat-  Enquirer;  Montreal  Star,  Toronto 
The  Mergenthaler  Company  never  World,  MUwaukee  Journal,  Minneapolis 

rests  upon  its  oara  Even  in  these  indestructible.  Roman  and  ItaUc  Newa  Detroit  Free  Press,  Los  Angeles 

troublous  times  the  experts  of  the  com-  g^g  gj^^  Express-Tribune,  Boston  News  Bureau, 

pany  have  been  busy  with  experiments  newspapers  as  the  Chicago  News  »tc. 

to  develop  the  machines  and  to  give  to  Indianapolis  News  use  the  Ludlow.  The  management  of  the  Lanston 

them  additional  capacity  to  meet  the  jg  equally  adaptable  to  small  offices.  Monotype  Machine  Company  express  the 
growing  exactions  of  the  printing  in-  constituting,  with  the  Multiple-Maga-  greatest  confidence  In  the  present  busi- 

dustry.  It  Is  stated  that  at  the  present  gjjjg  unotypes,  an  efficient  composing-  ness  outlook,  baaing  their  view  upon 

time  numerous  mechanisms  of  great  rcona  equipment.  first-hand  knowledge  of  conditions  in 

value  are  in  process  of  being  developed  Walter  H.  Savory,  general  sales  man-  the  publishing  industry,  and  fortified  In 
and  perfected.  ager  for  the  Mergenthaler  Company,  in  their  optimism  by  the  growing  volume 

Much  attention  has  been  given  during  a  talk  with  a  representative  of  The  of  business  that  the  company  is  secur- 
the  year  to  the  rearrangement  and  mod-  Editor  and  Publisher,  expressed  the  ing.  They  close  the  year  with  the  great 

iflcation  of  factory  operations,  all  look-  utmost  confidence  in  tiie  prospects  for  record  of  seven  thousand  machines  in 

ing  to  the  minimizing  of  labor  and  costs  big  business  in  1918.  daily  use,  with  twelve  months  of  prog- 

of  production.  ,  “A  great  war  cannot  be  conducted  ress  just  behind  and  another  twelve. 

The  company’s  business  abroad  has  successfully  with  no  interruption  to  the  months  of  assured  growth  just  ahead. 


rV  The  Editor  ^  Publisher  for  December  29,  1917 


PRINTING  PRESS  PLANTS  WORKING 
AT  TOP  SPEED  WITH  ORDERS 

Manufacturers  Face  Year  of  Great  Activity,  Government  Work 
Complicating  Problem  of  Producing  Presses  to  Meet  De¬ 
mands  of  Publishers — Many  Important  Installations. 


They  argue  that  the  Monotype  com- 
potAng  machine  and  type  and  rule  cast¬ 
er,  embodying  the  labor-saving  non-dis¬ 
tribution  system,  answer  to  the  demands 
of  the  time  for  economy  of  operation  in 
newspaper  production. 

THS  UnSRTTrai  GOOD  TEAK. 

The  Intertype  Corporation  closes  the 
year  with  a  highly  satisfactory  record 
of  progress,  sales  and  installation  show¬ 
ing  substantial  Increases  over  1916.  The 
prospects  for  the  coming  year  are  of  the 
brightest. 

In  June  the  resignation  of  C.  D. 
Palmer  as  President  of  the  corporation 
was  followed  by  the  election  of  H.  R. 
Swartz,  who  had  served  as  Vice-Presi¬ 
dent.  Mr.  Swartz  has  continued  the 
policies  of  energetic  and  progressive 
management  instituted  by  Mr.  Palmer, 
and  has  met  the  vexing  problems 
brought  to  all  manufacturers  by  the 
war  conditions  with  the  tactical  re- 
sourses  of  the  trained  captain  of  indus¬ 
try.  Under  his  able  direction  the  cor¬ 
poration  is  forgoing  ahead  with  steady 
strides. 

During  the  year  many  notable  Intar- 
type  installations  have  been  made.  The 
Liouisville  Herald  installed  10  Model  B’s, 

1  Model  C  and  S  Model  Cam.  In¬ 
tertypes.  The  Peoria  Journal-Tran¬ 
script  installed  8  Model  B’s  and  2  Mod¬ 
el  C  a  m.  The  St  Louis  Globe-Demo¬ 
crat  installed  7  Model  Cam.  and  the 
Dallas  News,  8  Model  B'a 

Other  installations  during  the  year 
Include  those  made  by  the  Washington 
Post  Toledo  Blade,  Wichita  Elagle,  De¬ 
troit  Journal,  St  Paul  Dispatch,  St. 
Louis  Star -Chronicle,  Springfield 
(Mass)  Union,  Pawtucket  (R.  I.)  Times, 
Burlington  (Iowa)  Hawkeye,  Syracuse 
Post- Standard,  Syracuse  Journal,  Bing¬ 
hamton  Press,  Seattle  Star,  New  Tork 
Sun,  New  York  Jewish  Morning  Jour¬ 
nal,  and  the  Madison  (Wla)  Democrat. 

The  high  standing  of  these  newspa¬ 
pers,  and  the  fact  of  numerous  repeat 
orders  from  the  long  list  of  users  of  the 
Intertype  indicate  the  degree  of  favor 
which  the  machine  is  winning. 

In  April,  at  the  A.  N.  P.  A.  conven¬ 
tion,  was  shown  for  the  first  time  the 
Intertype  Side  Magazine  Unit,  which 
may  be  applied  easily  to  any  outstand¬ 
ing  standard  Intertype.  Although  none 
of  these  units  was  in  stock  at  the 
time,  owing  to  manufacturing  condi¬ 
tions  entirely  beyond  the  control  of  the 
Intertype  corporation,  delaying  com¬ 
pletion  of  them,  orders  for  more  than 
160  of  these  units  have  been  received, 
and  deliveries  are  now  well  under  way. 

A  partial  list  of  Intertype  installa¬ 
tions  since  December  1,  1916: 

Lynn  (Mass)  Item.  6  Model  18;  Buf¬ 
falo  Times,  7  Model  16,  8  Model  17; 
Lynn  (Mass.)  Telegram,  2  Model  14, 
6  Model  18;  Philadelphia  Press,  6  Model 
14,  4  Model  17,  28  Model  18;  Union  Hill 
(NJ.)  Hudson  Dispatch.  4  Model  8,  2 
Model  14;  Philadelphia  Public  Ledger, 
4  Model  II.  2  Model  19;  Norfolk  (Va.) 
Ledger-Dispatch,  1  Model  9,  4  Model  17; 
Baltimore  Sun,  2  Model  8,  1  Model  14, 

2  Model  16,  16  Model  18;  Youngstown 
(O.)  Free  Presa  8  Model  17,  6  Model 
18,  2  Model  14.  7  Model  19;  Milwaukee 
SenUnel,  I  Model  9,  8  Model  18,  2  Mod¬ 
el  19;  Cleveland  Leader,  8  Model  18 
2  Model  8;  Detroit  News,  4  Model  9, 
6  Model  17,  16  Model  K;  Portland 
Oregonian,  1  Model  16,  6  Model  18; 
Portland  Journal,  1  Model  17,  4  Model 
18,  2  Model  19;  Los  Angeles  Timea  2 
Model  18,  4  Model  K;  Los  Angeles  Her¬ 
ald.  1  Model  14,  6  Model  18;  Birming¬ 
ham  Newa  1  Model  9,  6  Model  18,  and 
1  Model  19. 

This  list  does  net  include  Important 
Installations  in  large  general  printing 
planta 


The  entrance  of  the  United  States 
into  the  world  war  brought  the 
manufacturers  of  printing  presses 
face  to  face  with  a  double  duty.  The 
old  duty  of  supplying  the  printing  in¬ 
dustry  with  machinery  of  the  utmost 
efficiency  remained — and  was  accentu¬ 
ated  rather  than  lessened  by  the  in¬ 
creasing  needs  of  the  newspapers  in 
the  period  when  the  fullest  service  is 
demanded  of  them.  The  new  duty,  not 
less  Imperative,  was  to  make  available 
to  the  Government  to  the  fullest  possi¬ 
ble  extent  the  mechanical  resources  of 
the  press-manufacturing  plants  for  the 
manufacture  of  munitions.  And  this 
added  call  upon  them  the  manufactur¬ 
ers  have  met  in  a  spirit  of  loyal  service 
to  the  nation. 

The  close  of  the  eventful  year,  dur¬ 
ing  which  so  many  readjustments  were 
made  necessary  in  their  plants,  estab¬ 
lishes  an  industrial  record  of  achieve¬ 
ment  of  which  Americans  may  be 
proud.  The  press  manufacturers  have 
not  slighted  either  their  obligation  to 
the  publishing  industry  or  that  to  the 
Government.  They  have  continued,  un¬ 
der  the  handicaps  of  war  conditions,  to 
supply  the  needs  of  the  publishers  and 
printers  for  presses — and  they  have  ren¬ 
dered  to  the  Goveri\ment  timely  and 
unappraisable  aid  in  solving  the  prob¬ 
lem  of  munitions  production. 

Possibly  the  most  important  develop 
ments  of  the  year  in  the  printing-press 
field  were  the  popularity  attained  by 
the  so-called  “low  down”  type  of  pres; 
construction,  the  success  of  the  Messrs 
Wood  in  obtaining  high-speed  produc¬ 
tion,  and  the  adaptation  to  the  metro 


politan  field  of  the  four-plates-wido 
tubular  plate  rotary,  made  by  the  Du¬ 
plex  Printing  Press  Company,  of  Bat¬ 
tle  Creek. 

WORKS  ALL  THE  TIME. 

Before  the  introduction  of  the  Duplex 
Tubular  there  was  no  satisfactory  ma¬ 
chine  for  printing  newspapers  whose 
size  and  circulation  required  a  metro¬ 
politan  outfit  and  which  were  still  not 
large  enough  to  warrant  the  necessary 
Investment.  There  was  the  handicap  of 
duplicate  plates  and  of  reducing  the 
speed  at  least  one-half  when  printing  a 
paper  of  more  than  eight  pages  because 
of  the  necessity  of  collecting  the  sheets 

Besides  this,  to  print  more  than  eight 
pages  the  web  had  to  be  cut  before  it 
entered  the  folder  and  the  severed 
sheets  carried  by  tapes.  Frequently 
this  led  to  irregularity  of  movement  and 
clogging  of  the  roller,  with  consequent 
loss  of  time  and  paper,  as  well  as  break¬ 
age  to  the  machine. 

The  tubular  plate,  the  makers  claim, 
does  away  with  all  these  difficulties  and 
prints  an  even  number  of  pages  up  to 
the  capacity  of  the  press  from  single 
plates  at  full  speed.  They  argue  tha* 
by  the  seml-cyllndrical  plate  method 
the  plate  spends  half  its  time  revolving 
through  the  air,  while  with  the  tubu¬ 
lar  system  it  is  working  all  the  time 
This  makes  it  possible  for  the  tubular- 
plate  press  to  print  twice  the  number 
of  newspapers  that  any  other  similar 
sized  press  can  produce,  running  at  tho 
same  speed. 

Most  of  the  tubular-plate  presses  now 
in  use  have  capacities  of  but  twelve  and 


sixteen  pages,  but  the  company  has  n. : 
cently  installed  the -larger  thirty-tus. 
page  ^ress  in  newspaper  oflSces  in  Vm). 
couver,  Detroit,  and  New  York  city,  aal 
is  preparing  aggressively  to  enter  t]»  \ 
metropolitan  field. 

ON  GOVERNMENT  WORK. 

R.  Hoe  &  Co.  have  had  a  very  su®. 
cessful  year,  according  to  Oscar  Roa 
sen,  of  the  sales  department.  The  ont 
put  has  been  as  great  as  that  of  lut 
year,  notwithstanding  the  extraordinaij 
calls  of  the  Government  upon  the  Hm 
plant.  They  are  now.  working  on  Goj- 
ernment  contracts  aggregating  16,004,. 
000,  deliveries  on  which  begin  neil 
March. 

“One  of  our  principal  newspapers  in¬ 
stallations  of  1917,”  said  Mr.  Roesen, 
“is  the  super-sextuple  press  in  the 
building  of  the  New  York  Timet 
There  was  the  trouble  usually  met  in 
a  new  and  big  press  at  the  begdnnint, 
of  course,  but  all  the  difficulties  have 
been  overcome,  and  the  machine  b 
steadily  running  at  the  rate  of  42,001 
papers  ready  for  delivery  every  hour 
it  is  working.  The  net  production  of 
this  press,  including  all  stops,  is  to¬ 
day  from  28,000  to  34,000  an  hour.  Thb 
will  be  increased  as  the  men  become 
accustomed  to  the  press  and  it  nine 
more  smoothly. 

‘This  machine  is  using  a  revolution¬ 
ary  device  in  inking.  It  consists  of  an 
arrangement  by  which  the  ink  li 
pumped  upon  the  distributing  cylinders, 
and  is  already  giving  great  satisfaction, 
as  well  as  enhancing  the  speed  at  which 
the  papers  can  be  produced. 

“We  have  installed  ten  other  simlUr 
machines  during  1917.  Five  of  them 
are  in  the  New  York  Sun,  four  are  in 
the  Philadelphia  Public  Ledger,  and 
one  is  the  Des  Moines,  la.,  Register- 
Tribune.  They  well  exemplify  the  pro¬ 
gress  made  In  1917  in  the  prinUng 
press  business. 

ROTOCRAVURB  IMPROVED. 

“The  next  big  feature  in  the  year’i 
developments  is  the  double,  four  page 
wide  rotogravure  machine.  We  have 
placed  four  of  these  in  the  New  Tork 
Times  and  four  in  the  New  York' Amer¬ 
ican,  and  are  now  installing  two  in  the 
office  of  the  Chicago  American.  The 
entire  Intaglio  section  of  the  New  York 
Times  is  printed  on  these  machines 
which  have  been  speeded  up  to  about 
6,000  revolutions  an  hour. 

“Previous  to  1917  there  was  not  % 
machine  of  American  manufacture  do¬ 
ing  this  work — all  were  of  Germaa 
make.  Now  the  American  machliMi 
have  displaced  the  German  machine! 
and  are  placeid  all  over  the  country. 

“Present  indications  are  that  there  |l 
going  to  be  an  extraordinary  demand 
for  newspaper  presses  in  1918.  Already 
orders  are  pouring  in.  even  though  tho 
newspapers  know  we  are  not  able  to 
take  care  of  alt  of  them;  but  tho 
stream  has  been  dammed  about  as  long 
as  possible,  and  there  must  soon  bo 
a  loosening  up.  Press  users  have  held 
back  as  long  as  they  can.  They  have 
been  unable  to  get  the  quantity  of  pa¬ 
per  they  required.  This  situation  may 
be  relieved,  which  will  add  to  their 
press  requirements,  and  some  way  or 
other  these  needs  must  be  met  At 
present  with  all  the  press  manufactur¬ 
ers  working  on  war  orders,  it  seems  im¬ 
possible  without  additional  equipment 
and  everybody  is  accepting  orders  sub¬ 
ject  to  indefinite  delay  in  deliveriea 

“That  there  have  been  unusually  fe» 
great  developments  in  the  printing 
press  this  year  is  due  to  these  same 
war  conditions.  The  Government  has 
not  only  commandeered  our  manuflu:- 
turlng  facilities,  but  also  the  inventivt 
genius  and  the  mechanical  brains  oT 


(Concluded  on  page  14) 
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Combination  Wet  and  Dry  Matrix  Rolling  Machine 

WILL  ROLL  EITHER  KIND  PERFECTLY 

We  have  a.Circular  that  tells  all  about  it.  Write  for  one 
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DKY  Mat  GKOWs  UNj 

TUTU  LAm  1 1  I 


GOOD  YEAR  REPORTED 
^  bY  LAJNb'lOJN  to. 


HOME  OF,  THE  LANSTON  MONOTYPE  MACHINE 
COMPANY  IN  PATRIOTIC  DRESS 


Uimination  of  ^team  iables  Une  of  the 
ivouujie  feaiurifb  ot  me  I'rogreba 
jnaue  la  uie  Stereotype  r  leiU 
otirtug  me  uoniuig  rear. 


O.Ni:.  ui.  uie  luoat  iateresting  develop- 
..ivuta  lu  uie  stereotyping:  ueid  dur- 
mg  me  past.  Has  tieen  tue  growiug  pup- 
uiai'iiy  UI  tlie  dry  mat. 

xue  uiat  bucceasiui  ui  y  mat  was  mad*' 
la  ueiuiUAiy  aau  was  ui'uugut  to  Idl'J 
cuuutiy  uy  xieiiiy  a.  ttise  tt  uud,  presi* 
ueut,  auu  i>eiiyauuii  v\  uud,  treasurer,  ol 
me  t«  uod  riuug  t_urpuiauuu,  iNew  XurK, 
111  isii.  xiie  Ill  St  paper  to  use  tue  pro¬ 
cess  was  Uie  now  ueceased  nergeu  x\ews, 
ul  nacaeusacK,  JN.  J.  me  liergen  X^iew’s 
was  tue  urst  newspaper  to  operate  a 
stereotype  press  wituout  tUe  use  ut 
steam  laules,  and  it  Uad  no  steam  ta¬ 
mes  m  Its  plant. 

A  few  montUs  later  the  dry  mat  was 
adopted  by  tue  Paterson  (N.  J.l  Call  for 
exclusive  use.  TUe  Call  was  the  first 
newspaper  to  combine  tUe  advantages 
of  tbe  dry  mat  with  those  of  the  auto¬ 
plate,  and  to-day  operates  one  of  the 
most  ethcient  stereotype  foimdries  la 
New  Jersey.  The  Call  has  been  using 
dry  mats  exclusively  since  May,  1911, 
and  has  not  used  a  wet  mat  or  operated 
a  steam  table  during  that  time.  The 
Odl  originally  paid  25  cents  each  for  the 
dry  mat,  and  now  pays  15  cents  each  in 
eight-column  size. 

100  PAPERS  USING  DRY  MATS. 

The  American-made  Wood  di-y  mat 
was  i>crfected  and  placed  on  the  mar¬ 
ket  In  January,  1916.  At  that  time  there 
were  a  handful  of  newspapers  using 
German  dry  mats,  and  the  rapid  growth 
of  that  process  is  evidenced  by  the  fact 
that  there  are  now  upwards  of  100 
American  and  Canadian  newspapers  that 
use  the  process  for  all  work  and  have 
abandoned  steam  tablea 

It  is  claimed  that  the  Wood  dry  mat 
Han  none  of  the  defects  of  the  German 
dry  mat,  and  in  addition  to  giving  bet¬ 
ter  printing  results  it  has  the  great  ad¬ 
vantage  of  saving  from  1^  to  2V&  per 
cent  in  consumption  of  print  paper, 
which  can  be  saved  In  no  other  way. 

Tbe  American  Newspaper  Publishers' 
Association,  in  bulletins  during  tbe  yeai 
— Bulletin  No.  2,716,  date  of  August  11, 
1917,  for  example — has  shown  diagrams 
explaining  Just  bow  the  dry  mat  saves 
pfint  paper  without  necessitating  me¬ 
chanical  changes  to  presses  or  reduc¬ 
ing  width  of  margina  The  average  of¬ 
fice  not  only  saves  enough  annually  In 
cost  ofsprint  paper  to  pay  for  all  stereo¬ 
type  mats  used,  but  earns  a  substantial 
cash  bonus  in  addition  thereto. 


B  demand  Monotype  equip- 

I  ment,  both  tbe  ad  and  news  rooms, 

i,  in  every  section  of  ths 

has  made  necessary  a  large 
■  addiUon  to  its  big  factory 

m  in  Philadelphia. 

concrete  addition  will  add 
about  50,000  square  floor  space 

rm  factory  building  now 

over  132,000  square  feet 
which  was  considered  ample  to 

-  ‘^'■e  for  normal  growth  for  a  number  <rf 

years  to  come  when  erected  about  six 
■'  . . —  =»  years  ago. 

American  concerns  whose  costly  invest-  improve  ad  rooms. 

ments  in  foreign  machinery  has  netted  There  is  hardly  a  department  in  a 
them  nothing  exclusive,  but  the  word  newspaper  plant  where  a  greater  ad- 
"rotogravure.”  vance  can  be  noted  in  the  past  year 

This  trade-mark  has  been,  and  still  than  in  the  ad  room,  where  the  cost 
is.  of  some  litUe  advantage  to  them,  be-  of  production,  both  in  labor  and  ma- 
cause  all  printing  of  this  kind  has  be-  terials,  has  advanced  and  conUnues  to 
come  fixed  in  the  public  mind,  whether  advance  from  week  to  week.  As  a  re¬ 
printed  on  German  machinery  or  not,  suit  of  this  condition,  in  order  to  got 
as  rotogravure  work,  in  spite  of  the  out  big  edlUons  with  a  maximum  ot 
many  different  names  adopted  by  those  advertising  matter,  publishers  were  ro- 
who,  although  using  this  process,  have  qulred  to  establish  a  comprehensln 
no  right  to  the  rotogravure  trade-mark,  system  In  the  composing  room  that 
It  would  seem  to  me  that  it  might  would  guarantee  the  maximum  of  ont- 
prove  a  good  plan  for  all  these  other  put  with  the  Jeast  lost  motion  in  the 
newspapers  and  magazines  to  unite  In  entire  plant. 

going  back  to  the  original  and  real  The  increased  adoption  and  popuUtf- 
name  of  the  process,  “intaglio,”  In  de-  ^jty  of  non-distribution  system,  in  sd- 
scribing  their  product,  so  that  finally  dltion  to  creating  a  widespread  demand 
the  word  “Intaglio”  would  stand,  as  it  for  the  Monotype  type  and  rule  caster, 
should  stand,  as  the  permanent  and  increased  the  output  of  the  matrix  de- 
proper  name  for  this  class  of  newspa-  partment  during  the  year  to  1,130,011 
per  and  magazine  work.  It  is  certainly  matrices,  56  per  cent,  of  which  were 
desirable  for  the  advertiser  to  have  cellular  and  45  per  cent,  display.  Thk 
some  common  name  that  he  can  apply  great  matrix  output  was  for  exisfing 
alike  to  all  publications  printed  by  this  faces  and  new  series  which  are  con- 
process  without  having  to  use  the  name  stantly  being  added  to  the  presell 
of  a  trade-mark  which  is  only  possessed  equipment 
by  a  few. 

^  DEMAND  STEADILY  GROWING. 

The  lead,  rule,  and  slug  moulds  for 
casting  continuous  strip  material  and 
the  automatic  cutter  for  cutting  this 
very  necessary  material  to  Just  tie 
required  lengrth  have  attained  wide 
spread  popularity  and  are  now  in  use 
in  hundreds  of  the  most  progresetre 
newspaper  plants,  and  the  demand  ii 
growing  steadily. 

One  of  the  very  latest  Improvements 
Is  the  continuous  strip  border  attack-' 
ment  lately  perfected,  and  which  prom-i 
ises  to  be  Just  as  popular  and  just  M 
efficient  In  the  newspaper  composiBf 
room  as  the  continuous  strip  lead  and 
rule  attachment.  This  attachment  wSl 
enable  the  compositor  to  place  quickljr 
a  border  around  the  page  ad  instead 
lists,  such  as  a  publisher  would  have;  in  of  slowly  piecing  small  sections  to- 
lietween  these  are  models  operated  by  gether  as  is  the  custom  at  present 
foot  and  motor-power.  The  equipment 
is  adaptable  to  any  size  business,  and 
to  any  work  where  names,  addresses,  or 
certain  data  are  printed  more  than  once. 


Only  the  Trade-Mark  Is  of  German 
Origin,  but  the  Printing  Method  • 
Has  Been  Known  on  Two  Conti¬ 
nents  for  More  Than  100  Tears. 


By  Torrey  E.  Wardner. 

THIO  word  “rotogravure’’  is  only  .a 
trade-mark  adopted  about  five  years 
ago  by  the  original  importers  of  Ger¬ 
man  machinery  to  describe  certain  ex¬ 
clusive  rights  which  they  thought  they 
possessed  to  use  what  has  been  knowu 
on  two  continents  for  more  than  a  hun¬ 
dred  years  as  “intagUo.”  * 

This  procesp  in  principle  was  first  de¬ 
veloped  by  Alois  Senefelder,  and  was 
brought  over  to  this  country  early  in 
the  last  century,  where  it  has  been  ap¬ 
plied  extensively  in  cotton  printeriea 
and  wall-paper  factories. 

It  remained  for  tbe  Germans,  how¬ 
ever,  to  build  rotary  printing  machin¬ 
ery  for  tbe  application  of  this  princi¬ 
ple  to  magazine  and  newspaper  work; 
and  certain  patents  were  claimed  by 
them  not  only  for  the  use  of  what  has 
been  denominated  as  a  vibrating  doctor 
blade,  but  also  for  the  method  of  etch¬ 
ing  the  copper  cylinders  from  which  the 
sheet  is  printed.  The  fact  that  there 
was  no  foundation  for  these  claims  has 
some  time  since  passed  into  history, 
much  to  the  disappointment  of  several 


USES  FOR  ADDRESSOGRAPH 


Christmas  Mail  Deliveries  ^ 
In  spite  of  the  fact  that  the  Chri^l 
mas  mall  this  year  was  heavier  by 
per  cent,  than  ever  before,  the  Poi' 
Office  Department  reports  that  deliv¬ 
eries  have  been  as  expeditious  as  1* 
former  yeara 


E.  W.  Howe  says:  “I  know  what  wo¬ 
men  expect,  and  give  it  to  them  with¬ 
out  ^sagreeable  argument;  for  they’ll 
get  it  anyway.’’ 


“ECONOMY  OFFSET  BLANKETS” 

Tingne.  Brown  &  Co,  Report  Splendid 
Bnsinesg  Daring  the  Past  Year. 

Tlngue,  Brown  &  Co,  of  New  York 
and  Seymour,  Conn,  during  the  year 
obtained  a  patent  on  an  "Economy  Off- 
est  Blanket”  which  is  used  on  news¬ 
paper  web  presses. 

This  blanket  has  a  coating  of  a  me¬ 
tallic  substance  which  does  away  with 
the  use  of  cotton  tympan  entirely.  The 
principle  being,  that  this  metallic  coat¬ 
ing  offsets  the  ink  instead  of  absorbing 
it 

"Economy  Offset  Blankets”  were  In¬ 
troduced  to  the  trade  this  year.  Tlngue. 
Brown  &  Co.  reports  that  the  results 
have  been  most  satisfactory.  They 
claim  that  the  saving  in  the  cost  of  cot¬ 
ton  tympan  almost  pays  the  entire  cost 
of  the  blankets  for  a  year. 
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HAND  MATRIX-MAKlNG  DOOMED 


So  Believe  the  Mannfacturers  of  the  New 
Rivett  Flong  Machine. 

Matrix-making  by  hand  Is  doomed, 
according  to  the  Ostrander-Seymour 
Company,  of  Chicago.  The  Rivett 
Flong  Machine,  which  they  are  putting 
out,  is  a  new  and  important  develop¬ 
ment  in  stereotyping. 

Starting  from  a  roller  at  the  rear  of 
the  machine,  the  matrix  i>aper  passes 
through  a  series  of  rollers,  each  of 
which  paste  upon  the  surface  a  sheet 
of  red  or  a  sheet  of  tissue  until  the 
required  thickness  has  been  obtained. 
The  paste  is  fed  to  the  composition  of 
the  matrix,  or  flong,  in  the  form  of  rib¬ 
bons  from  nozzles,  whose  flow  Is  readily 
adjusted.  The  paste  is  worked  into 
the  webs  as  they  pass  by  brushes  that 
move  transversely  over  the  siirface  of 
the  paper.  The  makers  claim  a  great¬ 
er  degree  of  uniformity  as  to  the 
layers  of  paste  than  by  the  hand  meth¬ 
od.  The  matrix,  when  finished,  is  cut 
into  desired  lengths  at  the  end  of  the 
machine,  laminated,  cut,  counted,  and 
jogged,  and  the  machine  can  be  built 
so  as  to  produce  matrixes  composed 
of  any  number  of  sheets. 

The  machine  is  speeded  to  produce 
matrices  of  any  width  up  to  twenty 
inches  and  of  any  length.  It  can  turn 
out  between  SOO  and  400  an  hour. 


Sixteen  in  Service 

Sixteen  former  employees  of  the  Al¬ 
bany  (N.  Y.)  Argus  are  in  the  nation’s 
war  service. 


'The  civilian’s  duty  to  follow  the  flag 
is  quite  as  Imperative  as  that  of  the 
soldier. 


"WELL,  WE  ARE  ALL  READY  TO  GO  TO  PRESS” 
"ALL  RIGHT,  CALL  THE  DOG” 


REPORTS  GOOD  YEAR 


Linograph  Company,  of  Davenport,  la. 
Has  Steady  Business  Growth. 

J.  C.  Pederson,  sales  manager  of  the 
Linograph  Company,  Davenport,  la.,  in¬ 
forms  The  Editor  anl  Publisher  that 
"this  year’s  business  compares  very  fa¬ 
vorably  with  last  year,  and  last  year  was 
a  good  year. 

‘The  product  of  our  factory  is  always 
sold  out  weeks  in  advance,  and  it  will 
be  understood  that  the  Linograph  must 
neces.sarily  be  a  first-class  machine  in  a 
mechanical  way  and  must  substantiate 
all  our  claims  for  it,  or  we  would  not 
have  been  able  to  start  in  such  a  small 
wa)  as  we  did  and  make  such  steady 
and  rapid  growth,  both  as  regards  pro¬ 
duction  of  the  factory  and  the  amount 
of  business  handled.” 


WHEN  the  country  publisher  of  to-day  wants  to  run  his  press,  he  presses 
a  button  or  a  switch.  Not  so  many  years  ago  he  called  his  dog. 

Miss  Olive  B.  Mackan,  editor  and  publisher  of  the  Plain  City  (O.)  Advo¬ 
cate,  recently  addressed  the  students  in  the  department  of  journalism  at  the 
Ohio  State  University,  Columbus,  on  "The  Dally  Routine  in  a  Country  News¬ 
paper  Offlee."  In  her  talk  she  told  of  the  development  which  had  been  made 
in  country  journalism  since  she  learned  the  printing  trade  twenty-seven  years 
ago.  She  told  how  C.  W.  Horn,  publisher  of  the  Plain  City  Dealer,  used  dog 
power  for  a  number  of  years  before  she  learned  printing.  She  said  that  during 
the  three  years  she  worked  for  the  Dealer  two  different  dogs  were  used  in 
operating  the  press.  The  sketch  above  shows  how  dog  power  was  iised. 
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The  Editor  ^ 


Master-Made  C 


The  Linotype  today  represents  the  great 
publishers.  This  unusual  purchasing  po 
experience  in  building  and  perfecting  the  Lino 
the  experience  that  has  accrued  from  a  generatk 

The  Following  Linotype 

(1)  The  selling  price  of  Linotypes  has  not  been  raised, 
althoughj  the  cost  of  production  has  increased  with  the  rising 
cost  of  raw  materials  entering  into  their  manufacture. 


(2)  Stringency  in  the  labor  mar¬ 
ket  for  skilled  mechanics,  serious 
to  the  manufacturer,  has  not 
affected  the  high  grade  workman¬ 
ship  which  has  always  character¬ 
ized  Linotype  production. 


During 

many  publishers,  anHH 
given  these  facts  considfl 
elusion  that  the  Linotjj 
from  every  standpoint 


BuffaijO  Times  ft 

Los  Angeles  Times-Misboi  Li 
Portland  Oregonian  Li 

Philadelphia  Record  ft 
Burlington  Free  Press  0. 
Charleston  (W.  Va.)  Mail  Bj 
Detroit  News  ft 


(3)  Buying  a  Linotype  now 
means  a  choice  of  Linotype  faces 
from  a  variety  larger  than  ever 
offered  the  printing  trade  before. 


MERGENTHALER  LINOTYPE  0 

CHICAGO 


SAN  FRANCISCO 


) 


QIB 


MODEIi  4 
(Doable  Macmslne) 


MODEL  9 
(Slnffle  Macasine) 


posing  Machines 

[nposing  machine  value  ever  offered  newspaper 
the  publishers’  dollar  is  the  outcome  of  years  of 
You  now  not  only  buy  a  Linotype  but  you  buy 
ntinuous  Linotype  manufacture. 

antages  Are  Noteworthy: 

(4)  You  buy  that  peace  of  mind  that  comes  from  the 
ownership  of  a  composing  machine  the  performance  of 
I  which  can  be  relied  upon  under  all  conditions  at  all  times. 


ast  Year 

arc  the  following,  have 
’hey  all  came  to  the  con- 
them  the  greatest  value 
reforc  bought  the 


'JouxNAL  Youngstown  Telegkam 
Albany  Jouenal 
Tulsa  (Okla)  Woeld 
“ss  Sheevepoet  Times 

b-News  Brooklyn  Times 
ws  San  Antonio  Light 

Augusta  Cheonicle 


(5)  That  these  Linotype  features 
(like  all  Linotype  advantages)  are 
backed  by  an  established  trade 
name  known  the  world  over  for 
its  trade  honor  and  trade  reputa- 


“The  Linotype  Line”  is  a  16-page 
booklet  describing  all  Linotype 
models.  It  will  be  sent  for  simply 
the  asking. 


ANY,  Tribune  Building,  New  York 


NEW  ORLEANS 


TORONTO 
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INSTALLING  SECOND 
WOOD  PRESS 


nails  point  in  the  same  direction,  the 
pull  of  the  plate,  as  the  ink-rollers  paae 
over  it,  will  be  distributed  through  the 
mass  of  the  metal.  The  plate  Is  se¬ 
curely  attached  to  the  foundation  be¬ 
neath  it,  and  no  amount  of  jarring  or 
pounding  will  be  likely  to  loosen  the 
nails,  if  the  work  has  been  carefully 
done. 

The  underside  of  the  plate,  however, 
pro.sents  an  unequal  surface,  and  will 
rock. 

The  type-high  device  of  the  saw-trim- 
mar  will  remedy  this  in  a  few  moments, 
»f  it  is  placed  on  the  machine  face  down, 
so  that  the  bottom  of  it  may  be  made 
as  level  and  as  true  as  the  face  itself 

It  only  remains  then  to  trim  the  sides 
up  to  the  edge  of  the  cut,  which  gives 
a  type-high,  securely  mounted  plate  on 
solid  metal  that  will  withstand  long 
runs  month  in  and  month  out 

This  process  is  the  one  to  follow  In 
small  offices,  where  a  casting-box  is  un¬ 
known.  If  there  is  a  casting-box.  the 
plate  may  be  placed  in  it  The  plate  is 
then  considered  as  a  matrix,  and  the 
metal  ba.se  is  cast  on  it  in  the  usual 
way,  the  nails  first  having  been  driven 
into  it  as  explained. 


ELECTRIC  PRESS  DRIVE  IN  PLANT  OF  CHICAGO 
TRIBUNE,  CONSISTING  OF  TWO  100-H.P. 
DOUBLE  MOTOR  EQUIPMENTS,  IS  ONE 
OF  THE  LARGEST  IN  COUNTRY 


First  Machine  Going  Into  Use  in  Plant 
of  Philadelphia  Bulletin — Second 
Machine  Now  Being  Delivered 
to  Philadelphia  Inquirer. 


IMFOKTANT  among  the  companies 
engaged  in  the  manufacture  of  news¬ 
paper  equipment  are  the  Woods  inter¬ 
ests,  which  comprise  the  Autoplate  ma¬ 
chine,  the  Dry  Mat,  and  the  new  Wood 
newspaper  press. 

The  Kditoe  and  Publisher  is  informed 
that  during  the  past  year  the  Woods 
have  done  a  large  Autoplate  business. 
The  Autoplate  is  the  mechanical  plate¬ 
making  apparatus  in  use  by  the  large 
large  and  moderate-sized  newspapers 
throughout  the  world.  In  America  the 
war  pressure  and  labor  shortage  have 
enormously  increased  the  demand  for 
time  and  labor-saving  machines  such  as 
the  Autoplate.  Fearing  that  Govern¬ 
ment  work  will  shortly  make  it  impos¬ 
sible  to  obtain  Autoplates,  or  any  print¬ 
ing  machinery  in  fact,  publishers  have 
been  placing  large  Autoplate  orders. 

The  Wood  press  has  Just  come  upon 
the  market.  The  first  machine  is  now 
goln$  into  use  in  the  plant  of  the  Phila¬ 
delphia  Evening  Bulletin.  During  the 
coming  month.  The  Editor  and  Pub- 
usHBK  is  informed,  it  will  be  turned  over 
to  the  Bulletin  people.  Its  running 
speed  is  60,000  papers  per  hour  per  de¬ 
livery.  The  second  machine  is  now  be¬ 
ing  delivered  to  the  Philadelphia  Inquir¬ 
er  and  will  be  running  by  spring.  It  is 
a  double-sex-triple-quad  machine  with 
three  deliveries.  Its  speed  will  be  120,000 
24-page  papers,  or  180,000  16-page  pa¬ 
pers  per  hour.  It  may  be  operated  as 
two  sixes,  or  as  three  quads,  each  inde¬ 
pendent  of  the  other,  or  as  an  octuple, 
or  as  a  double  sextuple.  This  arrange¬ 
ment,  which  is  entirely  new,  is  the  idea 
of  Col.  James  Elverson,  jr.,  publisher  of 
the  Inquirer,  and  will  be  known  as  the 
Elverson  arrangement. 

The  Wood  press  is  a  wholly  new  type 
of  machine,  and.  It  is  claimed  by  Henry 
A.  Wise  Wood,  preddent  of  the  Wood 
Newspaper  Machinery  Corporation,  New 
York,  will  replace  all  other  machines  in 
the  large  metropolitan  offices,  because  of 
Its  great  increase  in  productivity  per 
minute  of  time,  per  dollar  of  labor,  per 
cubic  foot  of  space. 

The  original  machine,  built  for  the 
New  York  Herald,  has  been  held  in 
storage  at  the  request  of  James  Gordon 
Bennett,  publisher,  awaiting  the  com¬ 
pletion  of  his  new  building,  but  owing 
to  his  change  of  plan,  Mr.  Bennett  has 
now  ordered  it  installed  in  his  present 
plant. 

The  Woods,  it  will  be  recalled,  recent¬ 
ly  purchased  the  shops  of  the  Potter 
Printing  Press  Co^  at  Plainfield,  N.  J., 
to  provide  for  the  manufacture  of  this 
machine. 


Times  Adds  to  Press  Equipment 
The  New  York  Times  has  Just  order¬ 
ed  from  the  Goss  Printing  Press  Com¬ 
pany  one  of  4heir  latest  high-speed 
straight-line,  sextuple  presses.  The  ma¬ 
chine  is  nearly  completed  and  will  be 
ready  for  dellver>'  in  about  six  weeks 
It  will  have  a  capacity  of  36,000  twenty- 
four  page  papers  an  hour.  The  Times 
has  also  ordered  from  the  R.  Hoe  k 
Co.  a  super-speed  low  down,  sextuple, 
three-section  press,  having  a  capacity 
of  42,000  twenty-four-page  papers  an 
hour. 
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REAR  VIEW  OF  CONTROL  PANELS  IN  THE  PLANT  OF  THE  CHICAGO 
TRIBUNE.  SHOWING  REGULATING  RESISTANCES. 


The  Sprague  Electric  Works  of  General  Electric  Company  completed,  early 
in  the  year,  one  of  the  largest  and  most  important  electric  press  drives  in 
the  United  States.  This  was  at  the  plant  of  the  Chicago  Tribune,  and  con- 
^sted  of  two  100-horsepower  double-motor  equipments,  with  complete  push 
button  control  used  for  four-motor  drive.  The  installation  is  noteworthy,  not 
only  on  account  of  its  size,  but  by  reason  of  the  very  complete  equipment  in 
the  way  of  safety  attachments  and  automatic  devices  for  the  protection  of  the 
operator,  the  press,  and  the  electric  equipment;  for  the  fastest  possible  pro¬ 
duction,  and  for  the  most  complete  provision  against  shut-down  or  lost  editions. 
A  number  of  other  installations,  both  alternating  and  direct  current,  have  been 
installed  by  the  Sprague  Electric  Works  during  the  year.  Some  equipments 
were  built  and  shipped  to  foreign  countries. 


STEREOTYPE 

LINOTYPE 

MONOTYPE 


HOW  TO  MOUNT  CUTS 
ON  METAL  BASES 


and  which  possesses  in  addition  a  saw¬ 
trimming  device. 

The  trick  is  simplicity  Itself.  First 
drive  the  nails  (engravers’  nails  are 
best)  in  precisely  the  same  manner  as 
though  the  plate  is  to  be  placed  on  a 
wood  block.  Then  turn  the  cut  face 
down  on  a  sheet  of  polished  steel  on 
the  imposing  stone,  or  a  wide  grass  gal¬ 
ley.  The  nails  will  stand  upward.  A 
few  deft  movements  of  the  fingers  will 
arrange  them  so  that  they  will  point  in 
as  many  different  directions  as  there  are 
nails.  Now  surround  the  plate  with  type- 
high  furniture,  setting  the  furniture 
flush  to  the  edges  on  all  sidea 

Pour  molten  base  metal,  secured 
from  an  old  scrap-heap  of  discarded 
cuts,  over  the  plate,  until  it  fills  the 
open  space  to  and  above  the  top  of  the 
furniture.  When  the  mass  cools,  turn 
the  plate  face  up.  It  will  be  observed 
that  the  nails  project  above  the  sur¬ 
face  of  the  plate  about  one-sixteenth 
of  an  inch.  Using  a  nail-set,  drive  them 
tightly  into  the  plate.  Because  no  two 


QUALITY 

GUARANTEED 


Solution  Offered  to  Problem  Which 
Many  Publishers  of  Small  Newspa¬ 
pers  Have  to  Meet  from  Time  to 
Time — Trick  Is  Simple. 


PUBLISHERS  of  small  newspapers 
sometimes  experience  difficulty  in 
mounting  cuts  on  solid  metal  bases. 
Where  cylinder  presses  or  machines  of 
the  flat-bed,  semi-rotary  type  are  used, 
cuts  nailed  on  wood  bases  sustain  the 
maximum  amount  of  hammering,  are 
loosened  and  frequently  are  pulled  from 
the  blocks.  If  these  cuts  are  secured 
to  metal  bases  they  will  last  longer,  and 
will  not  pull  off  during  a  run,  frequent¬ 
ly  at  the  expense  of  cutting  a  blanket, 
ruining  a  column  or  two  of  reading  mat¬ 
ter  or  advertising,  and  the  possible  in¬ 
jury  of  the  press  itself,  (hits  may  be 
mounted  on  metal  bases  in  any  offioe 
where  a  typesetting  machiile  is  used. 


PITTSBURGH 
WHITE  METAL 
COMPANY 


Wanted:  A  Press  Agent 
An  AUlwnt  editor  made  a  itatement  of  the 
ewBerahIp  and  manasement  of  bts  paper  aa  fol¬ 
lows:  Publlaber,  Walter  F.  Hiller;  editor,  Wal¬ 
ter  F.  Hiller;  managlnz  editor,  Walter  F.  HlUr 
ler;  boalneei  manager,  Walter  F.  Hiller;  owner. 
Waller  F.  Hiller.  Be  adda  that  be  would  baro 
flTen  tbe  Information  aooner  If  be  bad  Imagined 
that  anybody  wanted  It.  Tble  man  aeeda  a 
preaa  ageat.  He  aboold  bare  mada  bla  report 
at  followa:  PobUsber,  Walter  F.  Hiller;  edi¬ 
tor,  W.  Flonmoy  Hiller;  managing  editor,  Wal- 
tm-  Fkmrnoy  Hiller;  traalneee  manager,  W.  F. 
Hiller ;  owner,  Walt.  Hiller.  Be  would  atill 
have  bad  room  for  Watt  Hiller,  Walter  HlUer, 
Flonmoy  HlUer,  W.  Hiller,  and  F.  HUIer  on  bla 
ataS. — (JaekaonTiUe  Tlmta-Caloa. 
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BOSS  LORD  DESCRIBES 
«THE  OLD  DAYS” 


“Everybody  who  heard  him  looked  wp, 
gave  one  glance  at  the  gas  lights,  snick¬ 
ered  and  went  back  to  work.  But  no¬ 
body  believed  Mm  when  he  insisted  that 
within  a  very  short  time  every  copy- 
reader  and  editor  and  reporter  would 
soon  have  a  light  of  his  own  right 
over  his  own  desk. 

"In  the  mechanical  department,  per¬ 
haps  the  greatest  improvement  has 
been  the  multiple  press.  Handling  the 
printing  part  of  a  paper  before  that 
was  sometimes  a  difflculty  of  parts. 
The  Sun  came  out  in  four  pages,  as  you 
know.  If  anything  broke,  and  we  need¬ 
ed  more  than  that  number,  there  was 
only  one  way  to  do  it.  The  extra  pages 
required  must  be  run  off  before  the 
regular  edition  went  to  press.  We 
couldn’t  just  slap  on  the  extra  pages 
we  needed  and  let  her  run.  Nowadays 
it’s  easy  enough. 


A  COMPLETE  COMPOSING  ROOM  FOR  EACH  AD 
COMPOSITOR  LATEST  DEVELOPMENT  IN 
COMPOSING-ROOM  FURNITURE 


Grand  Old  Man  of  the  Sun  Tells  of  the 
Inflaence  of  the  Introduction  of 
the  Telephone,  Electric  Light 
and  Multiple  Press. 


Installing  New  Hoe  Press 
The  Salt  Lake  Tribune  Is  installing  a 
new  Hoe  press  of  the  latest  design.  The 
old  press  will  be  used  for  Sunday  maga- 
xine  and  color  work.  The  new  press 
will  enable  the  Tribune  to  print  later 
news  for  its  up-State  readers,  now  serv¬ 
ed  by  the  “bulldog”  edition.  Extensive 
alterations  to  the  mechanical  plant  have 
been  under  way  for  several  months. 
When  completed  the  Tribune  will  have 
one  of  the  most  commodious  and  effi¬ 
cient  newspaper  plants  in  the  inter- 
mountain  country. 


The  Most 
Stupendous  Events 
in  All  History 
Fill  1917 


The  world’s  history  day  by  day 
placed  at  your  command  instantly  by 
The  New  York  Times  Index  as  re¬ 
flected  in  the  news  stories  of  those 
who  are  acting  the  enthralling  drama. 

The  Index  is  a  permanent  record  of 
news  and  opinion  and  an  infallible 
key  to  the  files  of  all  American  news¬ 
papers.  By  its  help  the  date  and  de¬ 
tails  of  events  throughout  the  year 
are  provided  without  delay. 

For  professional  and  business  men 
and  women  whose  duty  or  pleasure  it 
is  to  make  research,  The  New  York 
Times  Index  is  a  most  potential  aid. 
It  is  the  only  work  of  its  kind,  and 
its  value  is  indorsed  by  directors  of 
public  libraries,  associations,  boards 
of  trade,  executive  offices  of  States 
and  cities,  publishers,  industrial  cor¬ 
porations,  insurance  companies,  banks, 
railroads,  steamship  companies,  sta¬ 
tisticians,  clubs,  hotels,  colleges,  law 
firms  and  private  persons. 

Convenient  arrangement  of  sub¬ 
jects,  cross-references  and  dates  pro¬ 
vide  answers  to  most  questions  in  a 
moment. 

Saves  its  cost  in  locating  quickly 
that  which  appeared  only  in  the  news¬ 
papers.  More  than  25,000  subjects 
are  recorded  in  each  volume. 

THE  NEW  YORK  TIMES  IN- 
PBX  is  strongly  bound  in  cloth. 
Published  quarterly.  Annual  sub¬ 
scription,  $8— $2  quarterly. 


from  his  surprise  and  enthusiasm  when 
he  arrived.  With  his  eyes  almost  stick¬ 
ing  out  of  his  head  he  stood  in  the  middle 
of  the  floor  of  the  office  and  said,  in  an 
awed  tone: 

“  ‘By  God,  he’s  got  it !  He’s  got  a 
hundred  lights  on  one  wire!’ 


news  we  had  that  the  electric  light  was 
a  success.  I  do  not  recall  the  year,  but  1 
do  recall  that  Amos  J.  Cummings,  my 
predecessor  as  managing  editor  of  the 
New  York  Sun,  then  doing  special  work 
for  the  paper,  covered  the  story.  Up 
to  that  time  every  single  bulb  of  elec¬ 
tric  light  had  to  have  its  own  wire  run¬ 
ning  into  the  building.  Word  came  that 
Mr.  Edison  had  perfected  a  system  by 
which  many  lights  could  be  fed  from 
one  wire.  Everybody  was  skeptical,  of 
course.  Cummings  went  out  to  see  Mr. 
Edison.  It  was  night  when  he  returned, 
and  we  were  all  working  under  the  gas 
Jets.  Cummings  had  not  yet  recovered 
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THE  DUPLEX 

TUBULAR  PLATE  PRESS 

Twenty-four  Page  Four  Plates  Wide  Tubular  Plate  Press 


(equal  in  printing:  capacity  to  a  Sextuple  of  any  other  design) 


MAY  BE  BUILT  TO  ANY  DESIRED  PAGE  CAPACITY 

The  24-page  “TUBULAR"  (for  example)  prints  2-4-6-8-10-12  page  papers,  at  the 
rate  of  60,000  per  hour;  14-16-18-20-22-24  page  papers,  30,000  per  hour. 

The  “TUBULAR”  prints  any  even  number  of  pages  to  its  full  plate  capacity  at 
full  speed,  with  single  plates. 

The  “TUBULAR”  precisely  doubles  the  capacity  of  other  newspaper  rotary 
presses  running  at  the  same  rate  of  speed  and  carrying  the  same  number  of  plates 
because  every  plate  is  on  the  web,  and  printing,  all  the  time,  while  in  all  other  rotary 
presses  every  plate  is  off  the  web,  and  therefore  not  printing,  just  half  the  time. 

The  “TUBULAR”  has  already  won  the  two-plate-wide  rotary  field  against  all 
competitors.'  More  than  100  Two-plate-wide  Tubular  Plate  Presses,  varying  in 
capacity  from  12  to  *24  pages,  are  today  printing  daily  newspapers. 

More  of  these  presses,  new,  of  the  popular  sizes  (12  to  24  pages)  have  been  sold  by 
us  during  the  last  two  years  than  have  been  sold,  new,  of  other  styles,  by  all  our' 
competitors  combined,  ten  times  over.  n 

Its  success  in  the  Metropolitan  field,  to  which  it  is  now  adapted  by  the  develop¬ 
ment  of  the  four-page-wide  machine,  is  bound  to  be  equally  phenomenal.  A  news- 
•  paper  press  that  is  guaranteed  to  deliver,  in  the  same  time,  and  at  no  additional  cost, 
double  the  product  of  any  other  running  at  the  same  speed  and  carjrj^og  the  same 
number  of  plates,  with  other  very  important  advantages,  really  has  no  6ogJpetitor. 


INVESTIGATE 


Duplex  Printing  Press  Company 

,  Battle  Creek,  Michigan 

Canadian  Agent:  Pacific  Coast  Agent: 

MILLER  &  RICHARD  New  York  Office  F.  H.  BOYNTON 

Toronto  and  Winnipeg  World  Building  86  Third  St.,  San  Francisco 
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In  the  city  field  served  by  two-plate  wide  presses  there  is 
already  practically  no  sale  for  any  other  type  of  rotary  press. 

Consult  our  representatives  and  get  full  information  direct 

Duplex  Printing  Press  Company 

Battle  Creek,  Michigan 


Canadian  Agents: 

MILLER  &  RICHARD 

Toronto  and  Winnipeg 


New  York  Office 
World  Building 


Pacific  Coast  Agent: 

F.  H.  BOYNTON 

86  Third  St.,  San  Francisco 
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SOLVES  SPEED  PROBLEM 
IN  PHOTOGRAPHY 

Ontral  New*  Service  Head  Produce* 
Developing  Agent  Vhich  Promises 
to  Effect  Revolution  in  Method 
of  Manufacturing  Photograph*. 

WHILE  the  battle-cr>’  of  modern 
business  is  ‘‘Efflclency,”  the  field 
of  journalism  has  adopted  for  its  slogan 
"Efficiency,  plus  speed.”  Particularly  Is 
this  true  of  the  news  photograph  field. 
Speed  Is  the  primary  objective  of  the 
newspaper  "knight  of  the  lens,”  and  all 
of  his  paraphernalia  is  geared  to  do  its 
work  with  the  speed  of  light  Itself. 

The  newspaper  photographer  snaps  a 
train  while  rushing  along  with  throttles 
wide  open,  or  he  snaps  a  racing  auto 
while  it  is  making  from  60  to  100  miles 
per  hour,  and  his  finished  product  looks 
like  a  study  in  still  life.  This  is  what 
is  called  "stopping  action,”  and  the 
cameras  used  for  this  sort  of  work  must 
be  so  arranged  that  they  will  take  an 
impression  at  1-1000  of  a  second. 

Plates  and  developer  must  be  manu¬ 
factured  to  act  at  a  speed  proportionate 
to  that  of  the  lens,  lest  the  work  of  the 
lens  shall  be  performed  in  vain. 

MBCHANICAL  PROORES8  MADE. 

The  last  few  years  have  witnessed  a 
decidedly  forward  step  in  photography — 
that  is,  as  far  as  the  mechainical  para¬ 
phernalia  of  the  art  is  concerned — but 
until  quite  recently,  on  account  of  war 
conditions  in  the  chemical  market,  the 
inside  or  manufacturing  end  of  the  bus¬ 
iness  has  fallen  far  behind. 

Cameras  and  lenses  have  improved 
steadily,  but  the  war  has  caused  a  seri¬ 
ous  shortage  in  the  principal  photo¬ 
graphic  chemicals,  and  as  a  result  this 
end  of  the  business  suffered  a  long  spell 
of  "suspended  animation”  while  Ameri¬ 
ca’s  most  eminent  chemists  conducted 
research  work  in  an  endeavor  to  pro¬ 
duce  substitutes. 

Even  now  many  photographers  are 
using  substitute  developing  agents  that 
do  not  do  the  work  in  the  manner  de¬ 
sired,  but  a  few  have  discovered  sub¬ 
stitutes  which  not  only  do  the  work,  but 
do  it  better  than  any  developing  agent 
in  use  at  the  time  of  the  outbreak  of 
the  w'ar. 

CBNTRAI,  NEWS  SOLVES  PROBLEM. 

One  organization  that  has  solved  the 
problem  to  its  entire  satisfaction  is  the 
Central  News  Photo  Service  of  New 
York.  Due  to  the  progressive  qualities 
possessed  by  its  general  manager,  David 
A.  Murphy,  who  is  one  of  the  pioneers  in 
the  news  photo  field,  this  organization 
has  produced  a  developing  agent,  which, 
if  ever  adopted  generally,  promises  to 
effect  a  revolution  in  the  methods  of 
manufactuitng  photographs. 

His  developing  agent  is  a  secret,  but 
its  principal  ingredient  is  provincial 
silver,  a  new  .American  product  which 
not  only  brings  out  the  impression  on 
the  paper  in  a  much  shorter  space  of 
time  than  does  metol,  the  German  de¬ 
veloping  agent,  but  also  greatly  reduces 
the  time  of  other  processes  necessary  in 
the  production  of  the  photograph. 

With  ordinary  developers  it  requires 
anywhere  from  one-half  to  one  hour  to 
put  a  print  through  the  various  stages 
of  production,  until  it  is  ready  for  the 
fereotype  tins  or  drying  racka  With 
the  provincial  silver-developer,  the  en¬ 
tire  process  is  completed  in  a  space  of 
six  minutes,  and  only  two  seconds  of 
this  time  is  required  for  actual  develop¬ 
ing. 

To  those  who  are  familiar  with  photo¬ 
graph  manufacturing  the  above  para- 


The  Editor  <§;  PvhUsher 

graph  will  speak  volumes.  When  one 
appreciates  that  “speed,  speed,  and  then 
more  q>eed”  is  the  watchword  in  the 
news  photograph  field,  he  will  appreci¬ 
ate  what  this  saving  of  time  means  to 
the  business.  It  brings  the  manufac¬ 
turing  end  of  the  business  as  nearly 
to  the  mark  of  “delivery  on  the  spot”  as 
it  is  possible  to  make  it,  and  it  makes 
of  the  organization  that  uses  it  a  for¬ 
midable  adversary  in  a  field  that  has 
more  competition  than  any  other  in  ex¬ 
istence. 

CONVEYOR  SYSTEM  IS 
BIG  TIME-SAVER 

Hartford  Times  to  Install  Two  Mechani¬ 
cal  Conveyor*  in  Mailing  Room,  Deliv¬ 
ering  Bundle*  Directly  to  Waiting  Au¬ 
tomobile*— To  do  Work  of  Six  Men. 

Mechanical  efficiency  is  the  or¬ 
der  of  the  day  in  the  mailing  de¬ 
partments  of  newspapers,  just  as  it  is  in 
the  press,  stereotype,  and  composing 
rooms. 

One  of  the  latest  converts  to  the  con¬ 
veyor  system,  which  is  carried  to  the 
’nth  power  in  the  new  plant  of  the  De¬ 
troit  News,  is  the  Hartford  (Conn.) 
Times,  W.  O.  Burr’s  big  evening  news¬ 
paper. 

The  Times  has  contracted  for  two  con¬ 
veyors  to  be  Installed  some  time  next 
week.  By  the  new  arrangement  It  is 
expected  that  quite  a  saving  will  be  ef¬ 
fected  in  mail-room  operation.  The 
Times  room  is  100  feet  long  by  50  feet 
wide.  One  of  the  conveyors  will  operate 
from  the  centre  of  the  room  to  the  right 
loading  platform  about  fifty  feet  away, 
the  other  will  operate  from  the  centre 
of  the  room  to  the  left  loading  platform, 
about  the  same  distance. 

The  conveyors  are  fourteen  inches  in 
height  and  twenty-four  inches  in  width, 
which  enables  a  man  or  boy  to  step  over 
them  at  any  time.  The  conveyors  are 
made  with  endless  belts,  twenty  inches 
wide.  Power  is  to  be  derived  from  two 
one-horse  power  motors  placed  directly 
under  the  floor.  The  conveyors  will 
carry  the  bundles  directly  to  the  waiting 
automobiles. 

The  ’Times  presses  deliver  papers  to 
the  malling-room_  at  the  rate  of  800  to 
1,000  per  minute.  As  fast  as  these  pa¬ 
pers  can  be  wrapped  and  tied  they  will 
be  thrown  onto  the  conveyor,  to  be 
loaded  into  the  waiting  automobiles. 

H.  M.  Wheeler,  circulation  manager 
of  the  Hartford  Times,  talking  with  a 
representative  of  The  Editor  and  Pub¬ 
lisher  about  the  new  installation,  said: 
“We  flgrure  that  by  the  use  of  these 
conveyors  we  can  save  from  five  to  ten 
minutes  in  loading  an  automobile,  and 
can  eliminate  from  five  to  six  employees 
in  the  mailing-room,  which  will  mean 
a  saving  the  first  year  of  enough  money 
to  pay  for  the  installation.  The  con¬ 
veyors  will  cost  us  about  11,500.  They 
are  being  installed  by  the  J.  B.  Mornett 
(Company,  of  Providence,  R.  I.,  who  have 
installed  dmilar  conveyors  in  many 
public  markets,  post  offices,  and  Gov¬ 
ernment  munitions  plants.” 

To  Issue  New  War  Weekly 
The  North  American  Review  an¬ 
nounces  in  its  January  issue  that  it 
will  begin  in  January  the  publication 
of  a  subsidiary  magazine  to  be  known 
as  the  North  American  Review’s  War 
Weekly.  The  new  magazine  will  not 
print  advertising,  and  will  not  be  of¬ 
fered  for  sale  on  newsstands.  No  sepa¬ 
rate  subscriptions  will  be  accepted,  and 
the  weekly  will  be  sent  only  to  the  Re¬ 
view  subscribers  who  wish  to  take  the 
additional  magazine. 


for  December  29,  1917 

INSTALLS  IMPROVED 
MAILING  SYSTEM 

Binghamton  Republican-Herald  Adopt* 
Steneil  Method,  by  Which  Addreese* 
Are  Printed  on  Margin*  of  Paper  at 
Rate  of  3300  Copie*  an  Hour. 

For  some  time  publishers  have  been 
trying  to  get  away  from  the  old  Dick 
Mailing  System,  which-  provides  for 
pasting  of  address  labels  on  papers  and 
on  bundles.  This  method  has  been 
found  Inaccurate  and  costly.  Inac¬ 
curate,  cm  account  of  dull  mailer  blades, 
inferior  pastes,  and  for  many  other  rea- 
sona  In  many  plants,  one  or  tare  tons 
of  metal  are  tied  up  permanently  in 
mailing  lists.  One  of  the  first  papers 
in  the  country  to  get  aw-ay  from  the 
old  system  was  the  Binghamton  (N.  Y.) 
Republican-Herald.  The  Republican. 
Herald  has  Just  installed  an  Elliott  Ad¬ 
dressing  Machine,  by  the  use  of  which 
they  have  eliminated  entirely  the  mailer 
strip  and  galleya 

The  Elliott  Machine  stamps  the  name 
and  address  directly  onto  the  margin  of 
the  paper,  making  a  clean-cut  address, 
easy  to  read.  The  machine  is  electri¬ 
cally  operated  and  has  a  speed  of  about 
3,800  copies  per  hour. 

In  discussing  the  new  installation 
with  a  representative  of  The  Editor  and 
Publisher,  J.  O.  Taft,  circulation  man¬ 
ager  of  the  Republican -Herald,  said: 

"The  Elliott  Machine  is  much  more 
easily  operated  than  the  ordinary  mailer 
and  requires  very  little  experience.  The 
machine  has  been  in  use  for  single 
wrappers  for  some  time,  but  never  be- 
.fore  has  it  been  used  to  address  di¬ 
rectly  on  the  newspaper.  Our  mailing 
list  is  strictly  paid  In  advance,  and  all 
papers  are  discontinued  as  soon  as  the 
time  expires  for  which  they  are  paid, 
unless  renewed.  The  stencils  are  then 
removed  from  the  active  list  and  used 
for  circulars  and  follow-up  lettera  These 
save  a  great  deal  of  time  in  circular¬ 
izing  our  stop  list.  We  have  installed 
a  stencil  cutter  at  a  small  additional 
cost,  and  all  changes  are  made  in  our 
office  at  no  additional  expense.” 

PRINTING  PRESS  PLANTS 
SWAMPED  WITH  ORDERS 

(Concluded  from  page  4) 
the  country.  Ideas  of  improvement 
have  had  to  be  shelved  without  develop¬ 
ment,  to  wait  for  the  war’s  end.  When 
that  comes  this  business  of  ours  will 
see  a  boom  that  will  be  unprecedented 
and  an  Inrush  of  new  devices  and  de¬ 
velopment  of  present  machinery  never 
before  heard  of. 

SCOTT  PLANT  TAXED  TO  CAPACITY. 

Walter  Scott  &  Co,  have  enjoyed  a 
most  successful  year.  The  factory  has 
been  run  at  the  best  possible  speed, 
but  still  there  is  much  to  catch  up  in 
the  orders.  For  1918,  they  say,  the 
outlook  is  very  promising  for  big  busi¬ 
ness,  always  assuming  that  they  can 
turn  out  presses  in  quantities  even 
nearly  sufficient  to  meet  the  demand. 
Their  most  important  installation  was 
that  made  in  the  plant  of  the  Detroit 
News  which  was  featured  in  The  Edi¬ 
tor  AND  Publisher  for  October  20.  last. 

Despite  war  ordera  and  ever  increas¬ 
ing  war  ordera  this  enterprising  firm 
has  made  and  shipped  to  El  Mundo,  Ha¬ 
vana,  Cuba,  a  big  sextuple  color  press. 
This  is  a  three-unit  machine,  with  a 
capacity  of  72,000  twelve  page  papers 
an  hour  printing  in  three  colors  and 
black  on  outside  pagea 


They  are  working  now  on  an  octoil^^l 
multi-unit  press  with  a  capacity  of  N,. 

000  sixteen  page  papers  an  hour, 
shipment  abroad  so  soon  as  it  can  ^  H 
completed. 

ooss  company's  great  acttvitt. 

Goss  Printing  Press  Company  has  «.  B 
joyed  an  unprecedented  businesa  Tkii  B 
company  has  made  nearly  half  a  hi®.  B 
dred  installations  this  year,  and  h®  B 
been  obliged  to  turn  aside  orders  for  |  B 
number  more.  Some  of  the  presses  wt®  B 
as  far  north  as  Petrograd  and  otben  B 
to  El  Mercurio,  Valparaiso,  and  La  N*.  B 
cion,  Santiago,  Chili.  B 

Goss  Junior  Straightline  and  the  CKi®  B 
Comet  have  been  very  much  in  demtal,  B 
according  to  the  builders.  The  "l**  B 
down”  construction  press  seems  to  t*  B 
the  one  that  is  gaining  greatest  faror  B 
with  publishera  They  are  handier  to  B 
“dress”  and  “undress”  as  well  as  for  B 
adjustment  and  repairing.  True,  thej  B 
take  up  more  fioor  space,  but  the  (km  B 
people  report  that  the  demand  for  thi-  B 
type  has  grown  in  metropolitan  dlstrieti  B 
beyond  all  capacity  for  filling  order*  B 

PRINTTNO-PRBBS  ROLUSS.  H 

Probably  the  most  welcome  feature®  B 
the  roller  business  is  the  fact  that  prie®  B 
will  liot  be  raised  for  this  part  of  i  B 
newspaper’s  equipment  The  manufic.  B 
turers  are  reluctant  to  say  that  the  pric-  B 
es  will  remain  stationary  throughoot  ■ 
the  year,  but  at  any  rate  they  will  soi  I 
be  boosted  on  January  1,  though  they  ■ 
have  been  raised  at  the  beginning  ®  I 
each  of  the  last  few  years.  This  Is  4e-  I 
spite  the  increase  in  the  principle  com-  I 
ponents  of  rollera  Glycerine,  for  exam-  I 
pie,  has  gone  from  17  cents  a  pound  to  I 
62  cents,  and  glue  has  advanced  from  I 
15  cents  to  47  cents  a  pound.  I 

There  has  been  no  exporting  of  roB-  I 
ers  since  the  embargo  on  glycerin*  to  I 
neutral  countries,  except  to  South  I 
America,  in  which  territory  the  roBor  I 
business  has  increased  about  20  per  I 
cent.  The  growth  of  the  business  in  the  I 
United  States  has  been  about  25  per  I 
cent.  This,  the  manufacturers  assert  I 
has  been  due  to  more  liberal  use  of  id-  I 
vertising  space.  I 

Everybody  in  this  industry  is  expect-  I 
Ing  a  considerable  increase  of  bualneii  I 
during  the  coming  year.  They  have  not  I 
been  called  upon  to  do  war  work,  they  I 
say,  and  this  has  left  them  free  to  tsto 
advantage  of  the  boom  timea 

KOHLER  CONTROL  SYSTEM. 

The  perfection  of  the  electric  cylinte 
brake,  applied  to  printing  pressea  is  the 
biggest  development  of  the  past  yen 
in  the  Kohler  Control  System,  put  out 
by  the  Cutler-Hammer  Company.  By 
its  use  even  the  heaviest  of  presses  csi 
be  stopped  as  quickly  as  necessary,  sad 
without  breaking  the  gears.  It  was  de¬ 
veloped  when  the  New  York  Times  put 
in  its  new  presses  in  the  earlier  part  ef 
the  year.  It  works  like  the  airbrake  cu 
a  train.  As  the  locomotive  driver  cm 
apply  his  air  to  each  individual  car,  w 
by'  this  new  brake  the  pressure  is  ap¬ 
plied  to  all  the  cylinders  at  the  aaise 
time. 

The  Kohler  drive  has  seen  no  radicel 
changes  nor  improvements  during  HU- 
Four  of  them  have  been  installed  in  tin 
Philadelphia  Public  Ledger,  and  one  1* 
about  to  be  placed  in  the  Chri^iM 
Science  Monitor,  Boston. 

The  biggest  Kohler  electric-drive  ever 
made  has  been  put  in  by  the  Philadel¬ 
phia  Inquirer,  which  has  placed  three 
150-horsepower  motors  for  this  work. 

Smaller  ones  have  been  placed  with 
the  Petersburg  (Va.)  Dally  ProgreMi « 
tubular  presses;  on  the  Virginian  PUeti 
of  Norfolk,  Va.,  and  on  five  presses  eC 
the  New  York  Sun. 
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NEW  YORK  TIMES  WRAPS  AND  MAILS 
50,000  SINGLES  IN  AN  HOUR 

Cox  Multi-Mailer  Enables  Big  Metropolitan  Newspaper  to  "Set 
Back”  Closing  Time  More  Than  an  Hour — Machines 
Address,  Singles  and  Clubs,  Wrap  and  Route. 


He  Is  a  benefactor  to  the  human 
race  who  makes  two  blades  of 
grass  grow  where  one  grew  before. 
In  other  words,  he  who  speeds  up  pro¬ 
duction  or  multplles  eflSciency.  Among 
these  benefactors  are  the  men  who  have 
brought  to  their  present  state  of  effi¬ 
ciency  typesetting,  stereotyping,  press- 
work,  and  all  other  operations  that  ex¬ 
pedite  the  production  of  a  newspaper. 
The  linotype  enabled  one  man  to  set  a 
dosen  ems  where  one  was  set  before,  tho 
modem  methods  of  preparing  the  plates 
for  the  press  are  of  a  rapidity  Incompar¬ 
ably  superior  to  those  used  In  the  days 
of  our  fathers,  or  even  of  the  sons  of 
gome  of  us;  and  the  mastodon  of  a  mod¬ 
em  press  turns  out  copies  of  the  pa¬ 
per  faster  than  we  can  count  them, 
making  the  problem  of  providing  for 
an  almost  unlmlted  circulation  as  easy 
as  a  sum  In  simple  addition.  By  bring¬ 
ing  all  these  processes  to  their  present 
state  of  perfection,  the  Inventors  and 
Improvers  have  enabled  the  newspapers 
to  wait  until  the  very  latest  moment  for 
the  latest  news,  hasten  it  Into  print¬ 
able  shape,  and  give  It  to  an  expectant 
public  as  fresh  as  fruit  Just  plucked  off 
the  tree. 

But  after  the  paper  is  turned  out,  wet 
and  odorous  of  Ink,  rolling  from  the 
press  like  the  leaves  of  a  book  turned 
under  a  constricting  thumb,  there  re¬ 
mains  the  problem  of  delivery.  In  the 
old  and  slow  days  dealers  called  for 
their  papers  and  took  them  to  their 
stores  themselves,  there  to  sort  them 
for  routes  and  delivery.  To-day  swift 
automobiles  wait  at  the  doors  of  the  de¬ 
livery  rooms,  their  maws  gaping  for  the 
bundles  that  are  rushed  Into  them  with 
a  speed  and  an  abandon  that,  to  the 
stranger,  or  the  layman.  Indicates  con¬ 
fusion,  though  to  the  Initiated  all  Is 
orderly.  Thence  they  are  rushed  to 
dealer  and  to  train,  both  being  reached 
on  schedule  time.  Trains  are  caught  at 
the  last  moment  In  which  they  can  take 
the  parcels  to  whirl  away  to  other  cit¬ 
ies  and  towns,  and  the  dealers  In  many 
of  them,  as  well  as  In  tho  newspaper’s 
home  city.  Is  able  to  deliver  the  news 
of  the  world  to  the  reader’s  breakfast 
Ubia 

FOR  SWIFT  MAIUNO. 

Beyond  that  was  still  another  prob¬ 
lem.  Every  newspaper  In  a  large  city 
has  Its  thousands  of  subscribers — men 
who  pay  a  stipulated  sum  per  year  to 
have  a  copy  of  their  favorite  paper  de¬ 
livered  to  them  through  the  mails. 
These  subscribers,  some  living  at  far- 
distant  points,  wish  to  be  sure  they  will 
be  able  to  read  this  paper.  Perhaps 
their  fathers  read  It  before  them,  and 
they  themselves  got  the  habit  when  they 
were  youngsters:  perhaps  they  In  their 
own  younger  days  became  accustomed 
to  It  and  do  not  care  to  break  a  habit; 
perhaps  they  read  their  own  local  pa¬ 
pers  and  wish  to  make  conoparlson  • 
perhaps  they  believe  that  In  It  they  will 
And  the  news  broader  and  better  han¬ 
dled  than  In  any  other  medium,  or  per¬ 
haps  they  see  In  tho  editorial  page  a 
treatment  of  live  subjects  that  makes 
the  strongest  appeal  to  their  own  In¬ 
tellect  and  Inclination.  Whatever  the 
reason,  they  want  that  paper,  and  they 
don’t  care  to  wait  for  It  any  longer  than 


they  can  help — certainly  not  long 
enough  for  either  news  or  editorial  to 
become  cold  and  stale.  Hence  the  need 
of  the  newspaper  publisher  to  get  the 
copies  that  are  to  go  by  mail  out  of  the 
building  as  fast  as  possible,  all  wrap¬ 
ped  and  routed  for  facility  In  handling 
by  the  post  office  workers. 

One  doesn’t  have  to  go  very  far  back 
to  recall  a  mental  picture  of  a  horde  of 


In  every  operation,  so  it  is  In  this  phe¬ 
nomenon  of  modem  speed.  First  comes 
the  list  of  new  subscribers,  and  on  every 
large  paper  they  come  every  day.  Cop¬ 
ied  on  schedules.  In  short  takes,  they 
are  handed  to  a  girl  who  rims  what  is 
called  a  typograph  machine.  This  Is  a 
small  machine  fitted  with  a  universal 
keyboard,  similar  to  that  of  a  type¬ 
writer.  Just  back  of  the  keyboard  the 
operator  places  over  a  proper  support 
a  piece  of  metal  of  Which  she  intends  to 
make  a  plate  bearing  the  name  and  ad¬ 
dress  of  the  subscriber,  together  with 
signs  indicating  the  route  to  which  that 
plate  belongs. 

STAMP  THB  MBTAl.. 

She  presses  the  key  and,  instead  of  a 
type-letter  on  an  arm  rising  and  strik¬ 
ing  a  piec^  of  paper,  a  stubby  bar  shoots 
out  through  its  specific  opening  on  a 


ONE  OF  THE  BATTERY  OF  MECHANICAL  MAILERS  IN  THE  PLANT  OF 
THE  NEW  YORK  TIMES. 


men  at  work  early  every  morning  in  the 
mallroom  of  a  large  newspaper.  Stand¬ 
ing  beside  long  tables,  eaulpped  with  the 
proper  paraphernalia,  they  worked  at 
top  speed  to  wrap  and  dispatch  the  cop- 
lea  It  was  slam-bang,  hot,  perspiring 
work  for  a  long  while,  and  by  a  host  of 
workers  to  catch  the  earliest  trains 
possible.  Before  them.  In  point  of  time, 
came  the  compositors  who  set  up  the 
names  of  the  subscribers,  the  proof¬ 
readers,  who  saw  that  names  and  ad¬ 
dresses  were  correct,  the  itien  who  sort¬ 
ed  the  addresses  Into  routes  under  com¬ 
petent  supervision,  the  ones  who  han¬ 
dled  the  galleys  of  heavy  metal,  the 
ones  who  ran  the  addressing  machines — 
and  all  the  rest  who  had  to  do  with  pre¬ 
paring  for  the  swift  mailing  when  the 
paper  should  come  off  the  press. 

SPEED  MUCH  ORBATER. 

Of  course  all  this  work  must  be  done 
now,  but  it  is  done  by  machine,  and  at 
a  speed  that  is  little  short  of  marvellous. 
And  if  one  wonders  at  the  speed  with 
which  a  story  is  put  into  type,  as 
against  the  time  consumed  in  other  days, 
or  stands  almost  aghast  at  the  sight  of 
thousands  of  copies  of  the  paper  falling, 
folded,  from  the  gigantic  presses  in  the 
big  newspaper  offices,  so  one  must  expe¬ 
rience  the  same  kind  of  emotion  when 
he  sees  ten  men  take  fifty  thousand  pa¬ 
pers,  and  more,  and  in  an  hour  from 
the  time  they  leave  the  press,  by  the 
use  of  Delavan  Smith’s  Cox  Multi-Mail¬ 
er,  have  them  addressed,  wrapped,  and 
delivered  to  a  train  more  than  a  quarter 
of  a  mile  away.  That  la  what  is  done 
by  the  New  York  Times  every  day  In 
the  year. 

As  preparation  is  an  important  factor 


circular  steel  block  in  the  back  of  the 
machine.  Constantly  revolving  in  close 
contact  writh  this  block  is  a  heavy 
wheel,  on  the  rim  of  which  are  harden¬ 
ed  steel  type  dies.  The  inner  side  of 
this  wheel  is  fitted  with  projections 
which  strike  against  the  bars  thrust  out 
one  by  one  on  the  contact  wheel.  The 
type-bearing  wheel  is  thus  stopped  at 
the  right  point  for  the  letter  desired. 
'The^  die  then  descends  and  stamps  the 
letter  required  on  the  plate,  and  the 
operation  is  repeated  until  the  entire 
plate  is  completed. 

That  sounds  like  a  long  operation,  es¬ 
pecially  since  no  attempt  is  made  here 
to  describe  it  in  technical  or  mechan¬ 
ical  terms — only  to  tell  what  is  done.  So 
rapid  is  it'  in  fact,  however,  that,  while 
the  Cox  people  claim  a  capacity  for 
their  machine  of  only  eighty-four  line 
plates  an  hour,  an  average  of  much 
more  than  this  has  been  maintained  by 
the  ’Times  covering  a  period  of  twenty- 
four  hours;  that  is,  three  girls  working 
eight  hours  each  bn  the  same  day. 
Anyway,  it  is  so  fast  that  subscriptions 
received  at  the  ’Times  office  up  to  four 
o’clock  any  afternoon  are  sent  oUt  from 
the  one  o’clock  run  the  next  morning. 

Each  plate  is  proof-read  before  being 
finally  passed  to  be  proved  up  again  on 
cards.  This  doesn't  mean  that  if  an  er¬ 
ror  is  made  the  plate  is  wasted.  By  an 
ingenious  contrivance  the  incorrect  let¬ 
ter  inadvertently  stamped  on  the  metal 
is  pressed  out,  after  the  plate  has  been 
replaced  in  the  typograph  machine,  and 
the  correct  letter  stamped  in  its  proper 
place. 

THE  USITNO  MACHINE. 

The  plates,  having  been  O.  K.’d  or 
corrected,  are  then  placed  in  the  Cox 


listing  machine.  Being  of  thin,  strips  of 
metal,  they  are  easily  handled  and  can¬ 
not  pi.  The  listing  machine  has  a  long, 
upright,  slotted  receptacle  on  its  right 
side,  and  into  this  the  plates  are  placed 
by  gralleys.  Pressing  downward  by  their 
own  weight,  they  are  fed  from  this  up¬ 
right  to  a  horizontal  slot,  whence  they 
are  led  under  the  listing  strip,  proof 
being  taken  as  each  one  passes  tjie 
strip. 

The  impression  taken,  they  travel  on 
a  short  distance,  when  they  fall  into  an 
opening,  without  disturbance  to  their 
individual  or  relative  positions,  and  are 
forced  down  over  a  curved  chute  to  a 
horizontal  plane,  where  they  are  taken 
in  galleys  and  placed  with  their  fel¬ 
lows  in  the  same  routing,  or  in  their 
sequence  in  the  routing  order.  The  list¬ 
ing  machine  handles  no  fewer  than  14.- 
000  stencils  an  hour  when  speeded  up. 
A  double  slot  on  each  plate  holds  it  firm¬ 
ly  in  the  galley.  There  is  no  chance  for 
error  in  the  mechanics  of  the  work,  and 
very  little  for  a  watchful  handler  of  the 
stencils. 

TAKB  UTTLB  ROOM. 

The  galleys  of  plates,  having  been 
proved,  are  laid  out  on  a  long  table  in 
the  order  of  routing,  or  placed  in  cabi¬ 
nets,  which  can  be  rolled  directly  into 
the  mailing  room.  It  is  of  moment 
where  space  for  this  is  limited  or  val¬ 
uable,  that  the  plates  take  up  less  them 
one-fourth  of  the  room  required  by  the 
addresses  set  in  type  for  use  in  the 
older  and  slower  method. 

From  the  cabinet  they  are  ready  to  go 
to  the  mailing  machines,  where  the> 
print  directly  upon  the  newspaper  itself 
or  upon  the  wrapper,  which  is  desired. 
In  preparing  the  bags  for  the  malls, 
the  sequence  of  the  routing  of  the  plates 
is,  of  course,  observed.  By  this,  every 
bag  may  be  marked  for  its  mail  destina¬ 
tion  before  it  gets  to  the  mailing-room, 
a  factor  which  makes  for  high  speed. 

The  plates  are  fed  into  the  mailing 
machines  after  the  same  fashion  as  they 
are  into  the  strip  listing  machine,  pass¬ 
ing  from  the  upright  container,  across 
a  horizontal  bed,  where  tha  impression 
is  made,  and  thence  to  a  curved  plane, 
and  so  to  a  horizontal  plane,  where  they 
are  again  gathered  into  their  proper  gal¬ 
leys,  to  be  placed  ready  for  the  mor¬ 
row’s  run. 

On  the  rear  of  the  mailing  machine 
the  papers  are  placed,  folded  Just  as 
they  leave  the  press,  and  in  that  shape 
fed  into  the  mailer.  Where  individual 
wrappers  are  used,  the  machine  folds 
the  paper  to  proper  and  usual  mailing 
size,  gums  the  wrapper,  stamps  on  the 
.  address,  together  with  an  automatically 
placed  and  heavy  mark  Indicating  the 
ending  of  any  given  route,  and  pushes 
the  stream  of  ready  papers  over  a  table 
to  the  mouth  of  Ihe  bag.  There  a  man 
attends,  who,  as  the  end  of  one  route 
is  reached,  snaps  the  off  its  holder, 
at  the  same  time  swinging  another  into 
place,  closes  the  bag,  and  it  is  ready  to 
be  rushed  to  the  mail  train. 

11,000  COPIBB'AN  HOUR. 

The  machine  that  prepares  the  papers 
individually  is  capable  of  handling  11,- 
000  copies  in  an  hour,  turning  them 
out  from  the  singly  folded  state,  bagged, 
and  ready  for  the  trains. 

Club  addressing  is  handled  somewhat 
differently,  but  only  in  that  the  papers 
are  not  folded  as  they  go  through  the 
machine.  They  are  inserted  into  tho 
machine  at  the  rear,  folded  as  they  come 
from  the  press,  and  as  they  pass 
through  each  paper  is  stamped  with  its 
proper  inscription.  Mechanically,  and 
as  arranged,  the  machine  indicates  the 
end  of  the  club  on  the  last  paper  of 
that  lot.  An  attendant  snaps  the  pa¬ 
pers  off  the  table  in  club  bunches  and 
piles  them  ready  for  the  hand  wrapping. 
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Some  Recent 


INTERTYPE 


ORDERS 

of  interest  to  the  trade — ^ 


LOUISVILLE,  KY.,  HERALD 

10  Model  B 
1  Model  C 
3  Model  C-8*m 

(With  Side  Magazine) 


SEATTLE,  WASH.,  STAR 

3  Model  B 
1  Model  C 
1  Model  C>8-m 


(With  Side  Magazine) 


ST.  LOUIS  GLOBE-DEMOCRAT  WASHINGTON,  D.  C.,  POST 


7  Model  C-8-m 

(With  Side  Magazine) 


3  Model  B 

(Repeat  Order) 


BURLINGTON,  la.,  HAWK-EYE 

4  Model  B 
1  Model  C-8-m 

(With  Side  Magazine) 


The  Intertype  is  a  flexible  machine,  so  simple  and  so  well  built 
that  the  more  it  is  investigated  by  buyer,  foreman  and 
machinist  the  stronger  is  their  conviction  that  it  is 

^^The  BETTER  Machine^^ 


INTERTYPE  CORPORATION 

Executive  Offices  ^and  Eastern  Sales  Department 

50  COURT  STREET . BROOKLYN,  N.  Y. 


Middle  Westekn  Branch 
Old  Colony  Bldg.,  Chicago 


Pacific  CbASX  Branch 
86  Third  St.,  San  Francisco 


Southern  Branch 
539  Corondelet  St,  New  Orleans 


H” 


